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THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


William  Underwood  revolutionized  the  food  industry 
when  he  founded  a  business  based  on  a  unique  process 
he  invented  himself.  StOTing  food  in  tin  cans.  Underwood’s  ingenuity 
succeeded  in  bringing  a  lot  of  prosperity  to  Massachusetts.  And  it’s 
because  of  people  like  William  Underwood  th^  we’re  proud  to  say 
“The  Globe’s  here!”  in  Boston. 
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WE'RE  MASTERING 
THE  ART  OF 


PAPER  SHUFFLING. 


Staying  on  top  of  tech¬ 
nology  is  what  it  takes  to 
master  the  art  of  paper  shuf¬ 
fling,  and  we  are  right  up 
there. 

Copley  Newspapers  were 
the  first  in  our  country  to  in¬ 
stall  the  Ferag  collating  sys¬ 
tem,  and  the  Union-Tribune 
now  has  the  capability  of 
collating  pre-prints  at  a 
speed  of  40,000  papers  an 
hour.  It’s  a  slick  operation  to 
watch. 

Our  new  system  doubles 
our  pre-print  capacity  with 
less  waste  and  more  ac¬ 
curacy.  And  makes  sure  we 
make  the  most  of  all  our  pa¬ 
per  work.  Paper  shuffling 
at  the  Union-Tribune  has 
never  been  better. 

If  you  want  to  talk  with 
someone  excited  about  it, 
call  our  Pre-Print  Manager, 
Ralph  Foley,  (714)  299-3131. 


The  San  Diego  Union 
The  Tribune 


Member  of  Newsplan 


If  you  think  their  small  parcel  service  is  fast, 
we  think  you  should  know  about  ours. 

American’s  Priority  Parcel  Service  can  get 
your  small  package  virtually  anywhere  we 
serve  in  the  continental  U.S.,  Hawaii,  Canada. 
Mexico  and  the  Caribbean  in  a  matter  of  hours, 
24  hours  a  day.  In  most  cases,  that’s  hours 
faster  than  the  overnight  delivery  services. 

So  if  you’re  tired  of  waiting  ovemi^t, 
American’s  in-hours  alternative  is  as  easy  as 
dialing  toll-free  (800)  368-2042.  Just  ask  for 
Priority  Parcel  Service  and  we’ll  provide 
door-to-door  pickup  and  delivery  anytime, 
day  or  ni^t,  seven  days  a  week. 

When  a  few  hours  can  make  all  the  difference, 
don’t  wait  overnight.  Call  us  immediately,  and 
we’ll  have  your  package  on  the  next  fli^t 

AmericanAirlines 
Priority  Parcel  Service 
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*  Major  meetings  in  bold  face 


OCTOBER 

1-3 — Ohio  Newspaper  Ad  Executives.  Quality  Inn,  Columbus 
Ohio. 

7-9— New  York  State  Dailies  Advertising  Managers  Canandaigua 
Sheraton.  Canandaigua.  N.Y. 

7-9 — Missouri  Press  Association  and  Trade  Show,  Sheraton.  St. 
Louis,  Mo. 

7-10 — Cal  Western  Circulation  Managers’  Association,  Hyatt 

Regency.  Los  Angeles.  Calif. 

9- 12 — Interstate  Circulation  Manager's  Association,  Radisson  Wil¬ 

mington  Hotel,  Wilmington,  Del. 

10-16— National  Newspaper  Week 

10-12 — Ohio  Circulation  Managers  Assn.,  Hyatt  Regency,  Colum¬ 
bus.  Ohio 

10-13 — INPA  Eastern  Region  Conference,  Marriott  Hotel,  Rochester, 
N.Y. 

10- 14 — Newspaper  Food  Editors  Conference,  William  Penn  Ho¬ 

tel,  Pittsburgh,  Pa. 

11- 14 — Advertising  Media  Credit  Executives  Assn.,  Interna¬ 

tional,  Westin  Galleria  Hotel,  Houston,  Tex. 

13-15 — Suburban  Newspapers  of  America  Ad  Conference,  Seel- 
bach  Hotel,  Louisville,  Ky. 

15-17 — Mountain  Ad  Managers.  Governor’s  Court  Hotel, Denver 

16 — International  Newspaper  Carrier  Day 

17-19 — Inland  Daily  Press  annual  meeting,  Drake  Hotel, 

Chicago,  Illinois. 

17-20 — Institute  of  Newspaper  Controllers  and  Finance  Officers 
Hyatt-Regency-Dearborn  Hotel,  Dearborn,  Mich. 

21- 24 — New  England  Newspaper  Production  Conference, 

Mount  Washington,  Bretton  Woods,  N.H. 

22- 27 — Northeast  Classified  Ad  Managers’  Assn.,  Hilton  Hotel, 

Philadelphia.  Pa. 

23- 29 — National  Press  Photographers  Association  Flying  Short 

Course,  Oct  23.  Philadelphia.  Cherry  Hill  Inn,  Cherry  Hill,  N.J. 
Oct.  24,  Cleveland,  Marriott  Airport.  Oct.  25,  Kansas  City,  Mo., 
Radisson  Muehlebach.  Oct.  27,  Salt  Lake  City,  Hilton.  Oct. 
29,  Seattle,  Red  Lion  Inn,  Bellvue,  Wash. 

24- 26 — Mid-Atlantic  Circulation  Managers  Association,  Radisson 

Plaza  Hotel,  Charlotte.  N.C. 

24-27 — Newspaper  Research  Council,  Alameda  Plaza.  Kansas 
City,  Mo. 

28-29 — New  England  Newspaper  Advertising  Executives.  Marri¬ 
ott  Inn,  Worcester,  Mass. 

28-31 — National  Council  of  College  Publications  Advisors  and  Asso¬ 
ciated  Collegiate  Press.  Chase  Park  Plaza  Hotel.  St.  Louis.  Mo. 
28-31 — Graphic  Arts  Technical  Foundation.  Bermuda 


NOVEMBER 

7-10 — Association  of  National  Advertisers,  Breakers,  Palm  Beach 
Fla. 

9-11 — Audit  Bureau  of  Circulations  annual  conference,  Waldorf- 
Astoria  Hotel,  New  York  City 

14-17 — Southern  Newspaper  Publishers  Association,  Boca  Raton  Ho¬ 
tel  and  Club,  Boca  Raton,  Fla. 


DECEMBER 

2-5 — 1st  National  Hispanic  Media  Conference,  Town  &  Country  Hotel, 
San  Diego,  Calif. 
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Writing  guide 


By  Ethel  Grodzins  Romm 
A  name  for  every  boo-boo,  continued  #36 

Def.  Ex. 

11.  Euphuism  (YOO-fyoo-iz-uhm) _ 

12.  Howler  _ 

13.  Impropriety  (im-pruh-PRY-uh-tee) _ 

14.  Lonp  Variants  _ 

15.  Malapropism  (MAL-uh-prop-iz-uhm) _ 

16.  Metathesis  (muh-TATH-uh-sis) _ ' 

17.  Obfuscation  (ob-fus-KAY-shun) _ 

18.  Periphrasis  (puh-RlF-ruh-sis) _ 

19.  Pleonasm  (PLEA-uh-naz-uhm)  _ _ 

20.  Polysyndeton  (POL-ee-SIN-duh-ton) _ 

21.  Redundancy  (rih-DUN-duhn-see) _ 

22.  Solecism  (SAWL-uh-siz-um, _ 

SEW-luh-siz-um) 

23.  Spoonerism  (SPOO-nuh-riz-um) _ 

24.  Tautology  (taw-TALL-uh-gee) _ 

Definitions 

k.  Gk  “much  compounded.”  Excessive  (to  some)  use  of 
conjunctions. 

l.  From  Latin  “to  overflow.”  Unnecessary  repetition. 

m.  From  Latin  “to  darken.”  Deliberate  beclouding. 

n.  Greek  superabundance.”  A  redundant  or  unnecessary 
word  that  merely  repeats  what  has  already  been  stated. 

o.  Greek  “the  same  saying.”  Repetition  of  words  or  ideas. 

p.  Greek  “express  in  a  roundabout  way.”  Circumlocution. 

q.  Gk  “transposition.”  The  tongue  trips,  parts  of  words  move 
around  by  mistake.  When  funny,  called  a  spoonerism. 

r.  From  the  French:  “not  to  the  purpose.”  Named  for  a  lady 
in  a  Sheridan  play.  “A  slip  of  the  vocabluary,”  displaying 
“not  only  .  .  .  ignorance  but  .  .  .  vanity.” 

s.  From  Greek  “barbarous.”  A  nonstandard  usage. 

t.  A  solecism  committed  by  the  young.  Boner.  I 

u.  Named  for  a  dean  at  Oxford.  A  humorous  slip  of  the  tongue 
which  transposes  the  sounds  of  two  words. 

V.  From  Latin  “not  one’s  own.”  Unacceptable  usage  of  lan¬ 
guage.  Barbarism. 

w.  H.W.  Fowler:  “  .  .  .  the  tendency  among  the  ignorant  to 
choose,  because  it  is  a  polysyllable,  the  word  that  gives 
their  meaning  no  better  or  even  worse.” 

X.  Gk  “well  endowed  by  nature.”  Named  for  a  character  in 
two  16th  c.  books.  An  ornately  florid,  excessively  elegant, 
mazy  style.  Mannerism. 


Examples 

K.  “It  can  be  said  with  certainty  that  this  violation  will  be 
recognized  by  the  court.” 

L.  Jeane  Dixon,  on  1972  election:  Richard  Nixon  will  win 
unless  the  Republicans  become  too  optimistic. 

M.  Freshman  essay:  “Boston  has  a  temporary  climate.” 

N.  “I  would  have  her  instructed  in  geometry,  that  she  might 
know  something  of  the  contagious  countries.” 

O.  “Between  you  and  I,  Haig  don’t  inference  bad  English.” 

P.  John  L.  Lewis,  on  the  Taft-Hartley  Law:  “Every  day  1 
have  a  matutinal  indisposition  that  emanates  from  the 
nauseous  effluvia  of  that  oppressive  slave  statue.” 

Q.  “Cliche:  a  trite,  over-used,  banal  expression.” 

R.  Lowell  Thomas:  “This  report  is  credited  to  the  president  of 
the  British  Board  of  Trade,  Sir  Stifford  Crapps.” 

S.  Hemingway:  “The  Colonel  kissed  her  and  felt  her  wonder¬ 
ful,  long,  young,  lithe  and  properly  built  body  against  his 
own  body,  which  was  hard  and  good,  but  beat-up,  and  as  he 
kissed  her  ...” 

T.  “Don’t  aks  me  where  the  asteriks  go.” 

U.  “This  drug  has  proved  successful  in  a  percentage  ofsome 
cases.” 


Answers.  (  )  =  synonyms  from  last  column. 

11-x.P.  12-t.M,(H).  I3-v,(F).0,T.  14-w,U.  15-r,(A),N.  16-q.T,R.  17-c,L.  18- 
p,(J),K.  19-n,Q.  20-k.S.  21-I.Q.  22-s,0,T.  23-u.R.  24-o.Q. 
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WEB  LEADER 
PRESSES 

recently  replaced 
all  these  presses: 

Goss  Community,  4  units,  1981 
Goss  Community,  SC,  4  units,  1974 
Goss  Community,  3  units,  1974 
Goss  Community,  4  units,  1974 
Goss  Community,  3  units,  1970 
Goss  Community,  3  color  unit,  1977 
Harris  V22,  6  units,  2  folders,  1967 
Harris  V22,  6  units  w/UF,  1965 
Harris  V22,  6  units,  1968 
Harris  Visa,  4  units,  1968 
Harris  VISA,  6  units,  1968 
Harris  VISA,  7  units  w/UF,  1973 
News  King,  2  units  w/UF,  1969 
News  King  Folder,  1968, 

(ALL  PRICED  FOR  IMMEDIATE  SALE) 

Shouldn't  you  ask  why? 

aryVYT  WEBPRESS 
uAZVcORPQRAnON 

82<?  Houser  Way  North,  Renton,  Washington  ‘J8055 
Telephone:  (2Cb)  228-0545  Telex:  152-589 


Editor  &  Rublisher 


Robert  U.  Brown,  ProsMont  and  Editor 
FonNnand  C.  Taubnor,  Publlahar 


THE  FOURTH  ESTATE 


Jamaa  Wright  Brown 
Publlahar,  Chairman  ol  tha  Board,  1912-1959 


Lessons  from  the  Daily  News 

Following  the  announcement  nine  months  ago  that  the 
New  York  News  was  losing  so  much  money  it  might  be  closed 
down,  there  were  months  of  cliff-hanging  speculation  and 
negotiations.  The  unions  refused  to  budge  on  any  changes  in 
contracts  until  a  prospective  buyer  was  found. 

Then  the  buyer  withdrew  and  after  five  months  the  unions 
indicated  a  willingness  to  talk  with  the  owners  who  said  “the 
employes  of  the  News  have  made  it  resoundingly  clear  over 
the  past  months  that  they,  too,  want  this  newspaper  to  sur¬ 
vive.”  E&P  noted  at  the  time  “it  is  tragic  that  it  took  so  long 
for  all  parties  to  realize  that  it  is  in  their  mutual  interest  to 
work  together  toward  that  common  goal.” 

An  editorial  in  the  Daily  News,  Monday,  Sept.  27,  provides 
an  insight  into  the  new  mood  between  unions  and  manage¬ 
ment  at  that  newspaper.  The  editorial  titled  “Come,  let  us 
reason  together”  is  ostensibly  about  labor-management 
negotiations  in  general  (railroads  and  steel  are  mentioned) 
but  we  believe  most  readers  will  see  in  it  a  revelation  of  the 
new  thinking  at  the  News.  It  is  worth  quoting  here  in  the 
hope  it  will  strike  a  responsive  chord  in  all  newspaper  plants 
as  well  as  in  other  industries: 

“Collective  bargaining  is  a  cornerstone  of  the  democratic 
way:  employes  and  employers  sitting  around  a  table  and 
building  agreement  on  wages,  health  benefits  and  pensions. 
The  beauty  of  the  system  is  that  it  usually  works — a  credit  to 
the  ingenuity  and  perserverance  of  the  thousands  of  people 
in  business  and  labor  who  come  to  terms  on  scores  of  con¬ 
tracts  every  day,  often  with  little  or  no  publicity.  The  outlook 
for  an  even  more  harmonious  record  is  bright. 

“That's  because  of  the  birth  of  a  new  era  of  reasonableness 
and  responsibility  on  both  sides — more  study  and  apprecia¬ 
tion  of  the  other  guy’s  situation,  needs  and  aspirations.  Certi¬ 
fied  accountings  of  company  books  are  now  laid  on  the  table 
with  increasing  regularity;  the  union  chief  who  once  avoided 
the  company  front  office  like  the  plague  is  now  often  see 
there,  sometimes  on  the  board  of  directors. 

“Sure  there  have  been  snags  .  .  .  but  the  trend  is  toward 
conciliation,  not  confrontation. 

“Writing  this  off  as  nothing  more  than  an  inevitable  bypro¬ 
duct  of  the  hard  times  that  this  nation  has  suffered  during 
the  past  17  months  of  recession  is  too  simple  an  explanation. 
The  reasons  go  deeper,  part  of  a  coming-of-age  and  maturing 
in  labor-management  relations. 

“Concessions  .  .  .  are  being  written  into  more  and  more 
contracts.  Profit-sharing  and  stock  purchase  plans  for  work¬ 
ers  are  now  widely  accepted  .  .  . 

“When  will  our  elected  officials  ever  catch  on  to  the  lesson 
that  working  people  and  bosses  learned  the  first  time  they 
cashed  a  paycheck  or  made  a  payroll?  You  simply  can’t  spend 
more  than  you  earn.” 
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Letters 

NEW  NAME 

manhaunotr.  OregonfQjjj^jjQl 

SUNttSE  EDITION  TUESDAY.  SEPTEMBER  W.  IM2  S2PMCS 

In  the  September  18  issue  of  Editor  & 
Publisher  —  the  lead  article  “32  Dailies 
have  merged  since  1978”,  identifies  the 
combined  Portland  Oregonian  &  Oregon 
Journal  as  being  the  Portland  Oregon 
Journal  —  this  is  incorrect.  The  name  of 
the  combined  newspaper  is:  The  Orego¬ 
nian. 

_ Dick  Matula 

E&P  Statement  of  Ownership 


STATEMENT  OF  OWNERSHIP  MANAGE¬ 
MENT  AND  CIRCULATION  (Act  of  August  12, 
1970;  Section  3685,  Title  39,  United  States  Code). 
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2.  Title  of  Publication:  EDITOR  &  PUB- 
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Average  No.  Single 

Copies  Each  Issue 

Issue  During  Nearest 

Preceding  To  Filing 
12  Months  Date 

A.  Total  No.  Copies  Printed 


(Net  Press  Run) . 

B.  Paid  Circulation 

1 .  Sales  through  dealers 
and  carriers,  street 
vendors  and  counter 

30,831 

30.628 

sales . 

119 

293 

2.  Mail  subscriptions . 

C.  Free  Distribution  by 
mail,  carriers  or  other 
means.  Samples,  com¬ 
plimentary  and  other 

26,712 

26,501 

free  copies . 

E.  Tot^  Distribution  (Sum 

3,541 
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of  C  and  D) . 
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unaccounted,  spoiled 

30,372 

30,168 

after  printing . 

2.  Returns  from  news 

350 

350 

agents . 

G.  Total  Sum  of  E  and 

F — should  equal  net 

109 

110 

press  run  shown  in  A . 

30,831 

30,628 

I  certify  that  the  statements  made  by  me  above  are 
correct  and  complete. 

Ferdinand  C.  Teubner,  Publisher 

EDITOR  &  PUBLISHER  for  October  2,  1982 


NIE  PROGRAM 

The  September  18  “Shop  Talk  at  Thir¬ 
ty”  by  James  E.  Bonneau  was  titled  “A 
Hard  Look  at  NIE.”  I  think  “A  Cynical 
Look  at  NIE”  would  have  been  a  better 
title.  Bonneau  says  he  isn't  out  to  vilify 
NIE  programs  —  and  then  proceeds  to 
do  just  that.  Using  paid  circulation  and 
penetration  as  the  only  yardsticks  for  suc¬ 
cess,  Bonneau  ignores  the  educational 
aspects  of  NIE  and  dishes  out  the  “bot¬ 
tom  line”  as  meretriciously  as  I’ve  ever 
seen  it  done. 

The  article  is  not  even  logically  written. 
“Surely  no  one  can  argue  against  the 
merits  of.  a  program  that  teaches  better 
reading,  better  math,  better  art,  etc.”, 
Bonneau  says,  and  then  several  para¬ 
graphs  later  “I  would  like  to  see  fewer 
‘cut  and  paste’  and  use  of  the  newspaper 
as  a  textbook  to  improve  reading,  math, 
etc.”  The  article  is  rife  with  such  illogical 
and  contradictory  statements. 

Bonneau  gratuitously  ignores  the 
desires  of  educators  for  a  literate  society 
and  the  needs  of  the  newspaper  industry 
for  the  very  same  thing  —  a  literate, 
informed  public  and  an  audience  for  what 
newspapers  sell.  NIE  has  been  a  shining 
example  of  cooperation  between 
educators  and  the  private  sector  where 
everybody,  the  teachers,  the  students 
and  newspapers  come  out  winners. 

Educators,  presented  with  NIE  for  the 
first  time,  are  usually  cautious,  suspect¬ 
ing  that  maybe  the  program  isn’t  con¬ 
cerned  with  the  needs  of  teachers  and 
students,  that  maybe  all  papers  care 
about  is  sales,  regardless  of  the  quality  or 
content  of  their  NIE  programs.  I  couldn’t 
have  described  these  cynical  suspicions 


Correction 

Editor  &  Publisher’s  September  18 
article  listing  the  cities  with  competing 
newspapers  left  out  Laredo,  Texas,  with 
the  morning  Laredo  News  and  the  even¬ 
ing  Laredo  Times;  and  Murfreesboro, 
Tennessee,  with  the  Morning  Press  and 
the  evening  Da//y  News  Journal.  With  the 
closing  of  the  Courier-Express  in  Buffalo, 
there  are  now  31  cities  with  competing 
daily  newspapers. 


any  better  than  Bonneau  portrayed  them 
in  his  article.  Every  day,  NIE  pro¬ 
fessionals  around  the  country  face 
educators  and  must  convince  them  and 
then  continue  to  prove  to  them  that  NIE 
is  not  a  sales  gimmick,  that  newspapers 
have  as  much  an  interest  in  an  informed 
society  of  critical  and  analytical  readers 
as  educators  do.  Bonneau  has  made  that 
task  just  that  much  more  difficult  for  all  of 
us. 

Educators  and  newspaper  publishers 
have  different  priorities  of  course,  but 
successful  NIE  programs,  in  my  opinion, 
are  a  diplomatic  and  careful  blending  of 
these  goals,  which  are  not  mutually 
exclusive.  I  wonder  what  distribution  of 
his  article  to  every  school  in  Seattle 
would  do  to  the  sales  Bonneau  brags 
about  so  much?  Please  do  us  all  a  favor, 
don’t  let  this  bull  loose  in  the  china  shop 
again. 

Tim  Callahan 

(Callahan  is  consultant  to  Florida 
Department  of  Education’s  Newspaper  in 
Education.) 

PAY  FOR  RIGHT 

In  E&P’s  lead  article  (September  4) 
you  wrote  about  censorship  of  Newsweek 
by  the  Minot,  ND,  School  Board,  but  you 
never  said  who  paid  for  the  magazine.  If  it 
was  the  school  board,  that’s  not  censor¬ 
ship.  Those  who  pay  have  the  right  to 
determine  what  they  will  buy.  If  that’s  not 
true,  then  every  newspaper,  school,  and 
individual  in  the  world  are  censors 
because  we  don’t  buy  every  publication. 
It  would  be  censorship  if  they  refused  to 
allow  anyone  to  donate  Newsweek  to  the 
library.  Now  if  only  we  could  pass  a  law 
requiring  everyone  to  purchase  my  news¬ 
paper  .  .  . 

Sandra  M.  Hollman 

8  Country  Lane 
Englishtown,  N.J. 


Did  you  know? 

Newspapers  are  the  number  one  adver¬ 
tising  medium  in  the  United  States. 
Newspaper  advertising  was  up  12.1%  in 
1981. 


Russell  Jtmes  Flora  Tom  Anthony  William 

Baker  Reston  Lewis  Wicker  Lewis  Safire 

These  columnists  are  an  integral  part  of 
THE  NEW  YORK  TIMES  NEWS  SERVICE 

whether  you  choose  the  Full  Wire,  Pony  Wire,  Five-Day-a-Week  Mail 
Service  or  the  Weekend  Package.  The  News  Service’s  depth  and 
scope  represents  the  best  in  American  journalism. 

Details:  Contact  Sam  Summerlin  or 
Harriet  Stanton.  (212)972-1070 


Sl|e  J|0rk  Simr  0 

NEWS  SERVICE 


International  Paper  keeps 
selling  reading 
so  you’ll  keep  selling  writing. 


COWPAN'^ 


Here's  one  of  International  Paper’s 
“Power  of  the  Printed  Word"  advertisements  run  to 
promote  reading  and  writing  to  young  people. 


For  the  past  three  years,  International  Paper  Company  has 
been  reaching  young  people  with  advertisements  in  our 
“Power  of  the  IMnted  Word”  campaign  to  encourage  them  to  read 
more  and  write  better. 

We  figure  the  more  people  read- the  more  books, magazines  and 
newspapers  you’ll  sell.  And  the  more  paper  you’ll  buy  from  us. 

There’s  good  reason  to  believe  our  campaign  is  working.  Since 
it  began,  we’ve  sent  out  more  than  6,000,000  free  reprints  of  our 
advertisements  in  answer  to  up  to  1,500  letters  a  day.  This  response 
suggests  a  healthy  new  generation  of  readers.  And  that  looks  good 
for  all  of  us  in  the  paper  and  publishing  industry. 

For  your  complete  set  of  these  advertisemente,  write  to: 

“Power  of  the  Printed  Word,”  iwxtow  axiom  ai 

International  Paper  Company,  Dept.  P31 
RO.  Box  954,  Madison  Square  Station,  COMPANY 

New  York,  N.Y  10010 


We  believe  in  the  power  of  the  printed  word. 


19B2  Intertiattonal  Paper  Company 
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Arizona  dailies  feud 
over  Don  Bolles  case 


By  John  Consoli 

A  panel  discussion  last  week  on  the 
aftermath  of  the  murder  of  Arizona 
Republic  reporter  Don  Bolles  in  1976  en¬ 
ded  in  a  shouting  match  between  the  pub¬ 
lisher  of  the  Republic  and  the  managing 
editor  of  the  Scottsdale  Progress. 

The  incident,  which  stunned  members 
attending  the  97th  annual  convention  of 
the  National  Newspaper  Association  in 
Phoenix,  brought  to  light  the  pent  up  frus¬ 
trations  that  still  exist  within  the  Arizona 
media  over  law  enforcement  officials’ 
and  the  press’  inability  to  fully  solve  the 
six-year  old  murder. 

The  NN  A  had  put  together  a  session  on 
the  Bolles  murder  during  which  a  panel 
was  supposed  to  summarize  where  the 
case  stood  at  this  time.  Panelists 
included:  William  Shover,  Community/ 
Corporate  Service  Director,  Arizona 
Republic  and  Phoenix  Gazette',  William 
Schafer,  III,  chief  council,  criminal 
division,  office  of  the  Arizona  Attorney 
General;  and  the  Honorable  Edward 
Boyle.  Schafer  headed  the  team  that  pro¬ 
secuted  John  Harvey  Adamson,  the  lone 
person  whose  conviction  for  participating 
in  the  plot  to  kill  Bolles  has  stood  up. 

Unknown  to  the  audience,  the  Scotts¬ 
dale  Progress  had  been  trying  to  gain 
representation  on  the  panel  for  two 
months  and  had  not  been  able  to  do  so.  In 
an  apparent  last  minute  foul-up,  Jerry 
McElfresh,  managing  editor  of  the  Pro¬ 
gress,  and  Don  Devereaux,  a  freelance 
investigative  reporter  for  the  Progress, 
were  also  permitted  to  address  the 
audience  at  the  session. 

After  hearing  the  other  panelists 
update  the  case  and  state  that  everything 
possible  had  been  done  to  apprehend  any¬ 
one  else  who  participated  in  the  murder 
(but  to  no  avail),  McElfresh  told  the 
audience,  “The  Scottsdale  Progress  has 
conducted  an  independent  investigation 
of  the  Bolles  case  over  the  last  four  years 
that  has  led  to  conclusions  that  are  quite 
contrary  to  the  official  theory  espoused 
by  police,  prosecutors  and  most  of  the 
local  media.” 

Devereaux,  who  was  part  of  the  team 
of  reporters  from  several  states  that  put 
together  a  23-part  investigation  series  on 
corruption  in  Arizona  following  the  mur¬ 
der  of  Bolles,  then  said  he  found  it 
“regretable”  that  the  reward  money 
given  out  by  the  Republic  and  Gazette 
went  to  several  “unsavory  characters” 
rather  than  to  the  Bolles  estate. 


Shover,  from  the  podium,  defended  the 
Phoenix  newspapers  and  said  their 
“integrity  had  been  impugned.” 

An  angry  Darrow  “Duke”  Tully,  pub¬ 
lisher  of  the  Phoenix  newspapers,  then 
rose  to  state  that  his  papers  had  nothing  to 
do  with  who  received  the  reward  money. 
He  said  a  special  committee  had  been 
created  for  that  purpose  and  that  the  com¬ 
mittee  decided. 

Glaring  at  Devereaux,  Tully  said,  “We 
had  nothing  to  do  with  where  the  reward 
money  went.  The  committee  decided.  We 
still  take  care  of  the  Bolles  family.” 

Apologizes 

A  somewhat  uneasy  Mel  Street,  execu¬ 
tive  vicepresident  of  NNA,  took  the 
podium  to  apologize  to  the  audience  of 
some  50  small  town  newspaper  pub¬ 
lishers,  many  of  whom  were  unaware  that 
such  a  controversy  among  the  media  in 
the  state  existed  over  the  reporters’ 
death. 

Most  of  the  NNA’s  convention  atten¬ 
dees,  were,  in  fact,  across  the  hallway 
attending  a  session  on  “Battle  for  the 
Advertising  Buck.” 

“It  was  not  my  intention  to  allow  them 
on  the  program  at  the  same  session,” 
Street  said  in  reference  to  the  Scottsdale 
newspeople.  Street  said  it  had  been 
decided  to  let  McElfresh  and  Devereaux 
speak,  if  time  permitted,  later  that  day 
following  the  last  session. 

“I  apologize  to  the  committee,  the 
audience  and  the  newspapers  repre¬ 
sented  here,”  Street  said.  “This  was  not 
supposed  to  be  a  debate.  It  turned  into 
something  it  shouldn’t  have.” 

With  that,  he  closed  the  session,  and 
Tully  immediately  stalked  over  to 
Devereaux  and  admonished  him  for  some 
of  the  statements  he  had  made. 

“That  was  a  chicken  thing  to  do,”  Tul¬ 
ly  shouted.  “We  feel  we  are  entitled  to  an 
apology.” 

After  the  two  exchanged  words,  Tully 
approached  McElfresh  and  after  repeat¬ 
ing  the  same  thing  he  had  said  to 
Devereaux,  he  added,  “To  insinuate  a 
cover  up  is  wrong.” 

McElfresh  said,  “When  you  publish 
something,  at  least  we  pick  up  on  it.” 

“Maybe  we  checked  it  out  and  felt  it 
wasn’t  accurate,”  Tully  said,  adding, 
“This  guy  (Devereaux)  is  not  even  on 
your  staff.” 

“He’s  the  best  investigative  reporter  in 
the  state,”  McElfresh  replied. 

Earlier,  Shover  had  told  the  audience. 


h? 

Every  Saturday  since  1884 

“There  was  a  second  victim  in  this  whole 
tragedy  (the  Bolles  death)  —  the  Arizona 
Republic  was  victimized.  I  hope  it  never 
happens  to  you.” 

The  Phoenix  Newspapers  —  the 
Republic  and  Gazette  —  were  not  among 
the  newspapers  that  carried  the  entire 
“Arizona  Project”  series,  the  team  effort 
that  resulted  in  a  major  expose  on  corrup¬ 
tion  in  the  state  and  was  seen  as  a  con¬ 
tinuation  of  Bolles  work  and  a  tribute  to 
the  slain  reporter. 

Although  other  prestigious  news  orga¬ 
nizations — New  York  Times,  Washington 
Post  and  Los  Angeles  Times  also  refused 
to  participate  in  this  type  of  team  report¬ 
ing  or  run  the  series,  the  Phoenix  papers 
were  particularly  criticized  because  they 
were  the  largest  newspaper  in  the  state 
and  they  were  Bolles’  employer. 

Shover,  during  his  introduction  of  the 
NNA  panel  session,  said  the  Phoenix 
newspapers  had  “checked  out  leads”  in 
the  Bolles  case  and  “ignored  no  theory” 
as  to  who  might  have  been  involved  in  the 
murder,  but  added  that  the  newspapers 
decided  to  “keep  out  of  witch  hunts”  and 
to  leave  the  investigation  to  “pro¬ 
fessional  investigators  —  the  police.” 

In  his  remarks,  McElfresh  ripped 
police,  prosecutors  and  the  local  media 
for  their  handling  of  the  case. 

“Because  of  our  four-year 
investigation,  we  believe  the  Progress 
rightfully  should  have  been  represented 
on  this  panel,”  he  said.  “To  provide  an 
alternative  viewpoint  for  our  out-of-town 
colleagues.” 

“As  a  result  of  our  investigations  lead¬ 
ing  to  publication  of  scores  of  articles  by 
the  Progress,  the  newspaper’s  editors  and 
staff  are  convinced  that  the  earlier  con¬ 
victions  of  Max  Dunlap  and  James  Robi¬ 
son  have  been  a  terrible  miscarriage  of 
justice,’’  McElfresh  said.  “We  also 
believe  that  local  and  state  law  enforce¬ 
ment  authorities  badly  mishandled  the 
Bolles  investigation  and  prosecution,  and 
that  they  no  longer  have  serious  intention 
of  pursuing  the  case. 

“The  most  charitable  explanation  that 
can  be  given  is  that  law  enforcement 
authorities  were  under  extreme  pressure 
at  the  time  —  much  of  it  from  those  of  us 
in  the  news  media  —  and  were  forced  to 
adopt  a  hasty  theory  of  the  crime  and  to 
committ  official  excesses  in  pursuit  of 
that  theory.  Unwillingness  now  to 
resume  an  investigation  may  also  result 
from  reluctance  to  admit  earlier  mistakes 
and  misdeeds.” 

McElfresh  read  a  list  of  headlines  on 
the  Bolles  case  that  appeared  in  the  Scotts¬ 
dale  Progress  over  the  past  few  years 
and  said  the  articles  “reveal  a  distinct 
(Continued  on  page  15) 
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Oakland  dailies  for  sale 
as  a  result  of  tv  deal 


By  William  Brand 

The  Gannett  Co.  and  Oakland  (Calif.) 
TribunelEastbay  TODAY  publisher 
Robert  C.  Maynard  are  discussing  a  plan 
to  sell  the  newspapers  to  a  group  of  Oak¬ 
land  investors. 

Gannett  announced  last  weekend  that 
it  has  reached  an  agreement  with  Chroni¬ 
cle  Broadcasting  Co.  to  acquire  KRON- 
tv,  Channel  4,  San  Francisco  for  approx¬ 
imately  $100  million  and  transfer  of  Gan- 
nett-owned  KOCD-tv,  Oklahoma  City,  to 
Chronicle  Broadcasting. 

The  sale  and  swap  would  force  Gannett 
to  divest  itself  of  the  Tribune/Eastbay 
Today,  before  it  can  acquire  KRON, 
since  the  Federal  Communications  Com¬ 
mission  does  not  allow  acquisition  of  a 
television  station  by  a  company  that 
already  owns  a  news  organization  in  the 
same  market. 

Allen  H.  Neuharth,  chairman  and  pres¬ 
ident  of  Gannett,  told  reporters  that  talks 
have  begun  between  Gannett  and  May¬ 
nard.  Maynard  said  he  hopes  to  form  a 
private  investment  group  to  own  and 
operate  the  newspaper. 

Neither  Neuharth  nor  Maynard  would 
specify  a  dollar  amount.  Maynard  said 
that  a  figure  would  be  premature  at  this 
time.  He  stressed  that  he  is  confident  that 
investors  can  be  found.  He  said  he  hopes 
to  have  an  announcement  fairly  soon. 

Gannett  said  it  expects  the  entire  deal, 
divesture  of  the  Tribune/Eastbay  Today 
and  acquisition  of  KRON’s  license  to 
take  about  six  months. 

The  announcement  came  just  one  week 
after  Gannett  announced  it  would  cease 
publishing  the  afternoon  Tribune  at  the 
end  of  October  and  merge  the  paper  with 
the  morning  Eastbay  Today,  which  Gan¬ 
nett  started  in  1979  shortly  after  purchas¬ 
ing  the  Tribune.  Plans  to  merge  the  two 
papers  will  continue,  Maynard  and 
Neuharth  said. 

At  the  time,  Maynard  said  no  employee 
layoffs  were  contemplated,  although  sub¬ 
sequently,  a  number  of  temporary  em¬ 
ployees  have  received  layoff  notices.  He 
has  not  speculated  whether  a  new 
investor  group  would  continue  the  no¬ 
layoff  policy. 

Neuharth  also  told  reporters  that  May¬ 
nard,  a  former  Washington  Post  reporter, 
editor  and  ombudsman,  has  been  asked  to 
stay  with  Gannett. 

However,  Maynard,  45,  said  he  intends 
to  stay  in  Oakland.  He  has  proven  a  pop¬ 
ular  figure  in  the  community,  and  has 
been  a  strong  supporter  of  a  thorough 
revitalization  of  downtown  Oakland 
which  has  been  under  way  for  some  time. 
Maynard,  in  a  story  in  the  Tribune  said 


that  local  ownership  would  give  “greater 
assurance  that  the  newspaper  would  stay 
on  a  steady  course.  If  you  brought  in  an 
outsider,  you  always  have  to  worry  that 
they  may  lose  interest  in  the  paper.  But 
with  local  ownership,  you  have  people 
who  believe  in  the  paper  and  can  be 
counted  on  to  serve  the  community.” 

He  said  he  didn’t  learn  about  the  Gan¬ 
nett  divesture  plan  until  a  few  days  before 
the  announcement.  “I  was  somewhat 
surprised,”  he  said. 

Neuharth  told  reporters  Gannett  has 
made  a  substantial  investment  in  the  Tri¬ 
bune  in  the  past  three  years.  But,  he 
noted,  the  opportunity  to  purchase 
KRON  made  good  business  since, 
KRON  serves  all  of  the  Bay  Area,  which 
is  the  fifth-largest  television  market  in  the 
United  States.  No  Bay  Area  newspaper 
approaches  that  coverage,  Neuharth 
said. 

The  Tribune/Eastbay  Today  is  still  re¬ 
portedly  losing  money  for  Gannett. 

Gannett  acquired  the  newspaper  in 
1979  as  part  of  its  merger  with  Combined 
Communications  of  Phoenix,  Ariz.  Gan¬ 
nett  also  owns  the  Independent  Journal 
which  is  published  in  San  Rafael  and  cov¬ 
ers  Marin  County.  It  had  a  circulation  of 
43,516  in  1981.  Gannett  plans  to  print  a 
West  Coast  edition  of  its  new  national 
newspaper  USA  TODAY  on  the  IJ’s  new 
presses. 

The  Tribune  has  a  circulation  of 
105,000  daily.  Eastbay  Today  has  75,000. 

Gannett,  the  largest  media  company  in 
the  U.S.,  owns  89  newspapers.  It  also 
owns  7  television  stations,  the  limit  set  by 
the  FCC.  To  acquire  KRON,  it  was 
forced  to  sell  or  trade  a  station. 

The  prospective  sale  was  announced 
jointly  by  Neuharth  and  Richard  T. 
Thieriot,  editor  and  publisher  of  the  San 
Francisco  Chronicle  and  president  of 
Chronicle  Publishing  Co. 

Neuharth  said  he  expects  Maynard  to 
remain  in  his  post  as  publisher  of  the  Tri¬ 
bune/Eastbay  Today  until  it  is  sold. 

Capital  Cities  to  buy 
back  300,000  shares 

Capital  Cities  Communications,  Inc., 
plans  to  purchase  up  to  300,000  shares  of 
its  common  stock,  $1.00  par  value,  from 
time  to  time  in  the  open  market  at  prices 
then  prevailing.  The  acquisition  of  these 
shares  would  have  a  current  value  of 
approximately  $22,500,000. 

The  stock  will  be  retained  as  Treasury 
Shares  and  will  be  available  for  issuance 
under  employee  incentive  plans  and  other 
corporate  purposes. 


Time  pays  minorities 
from  Washington  Star 

Time,  Inc.  has  agreed  to  pay  $240,000 
to  minority  employees  of  the  defunct 
Washington  Star  who  had  filed  a  suit 
claiming  that  the  company  discriminated 
against  them  in  hiring  and  promotion. 

Time,^ which  purchased  the  failing 
afternoon  daily  in  1978,  agreed  to  the 
settlement  without  acknowledging  allega¬ 
tions  of  discrimination  brought  by  the 
former  Star  employees  in  May  of  last 
year. 

According  to  the  settlement  terms, 
$40,000  will  be  split  by  19  named  plain¬ 
tiffs,  and  $200,000  is  to  be  shared  by  the 
remaining  former  minority  employees  of 
the  Star  who  worked  at  the  paper  when 
the  suit  was  filed. 

The  suit,  filed  in  U.S.  District  Court  for 
the  District  of  Columbia,  alleged  that  the 
management  of  the  Washington  Star  had 
discriminated  against  minority  em¬ 
ployees  by  failing  to  promote  them  as  fast 
as  its  white  employees. 

The  settlement  has  not  received  final 
court  approval,  but  it  appears  unlikely 
that  there  will  be  any  objection  to  the 
proposal. 

17,000  reporters, 
editors  unemployed 

Figures  on  file  with  the  Bureau  of 
Labor  Statistics  show  that  approximately 
17,000  persons  in  the  “reporter,  editor” 
category  were  unemployed  during  the 
months  of  April,  May  and  June  of  this 
year. 

The  figure  for  the  same  period  last  year 
was  7,000  “reporters  and  editors” 
unemployed — an  increase  this  year  of 
about  10,000. 

The  number  of  employed  reporters  and 
editors  for  that  period  this  year  was 
205,000.  During  the  same  period  last 
year,  the  number  was  217,000. 

The  figures  do  not  break  down  how 
many  of  the  reporters  and  editors  work 
for  newspapers  as  compared  to  those  who 
work  for  magazines  or  other  publications. 

The  figures  are  obtained  through  a 
monthly  survey  of  60,000  homes  around 
the  country. 

Newsprint  firm 
hikes  prices 

Consolidated  Newsprint  Inc.,  of  New 
York,  a  subsidiary  of  Montreal-based 
Consolidated  Bathurst  Inc.,  plans  a  4% 
price  increase  on  newsprint  sold  in  the 
United  States. 

On  January  1 ,  the  standard  newsprint 
of  48.8  grams  per  square  meter  will  rise  to 
$520  U.S.  per  metric  ton  in  the  U.S. 
Newsprint  prices  in  Canada  will  remain 
unchanged  at  $540  Canadian. 
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Special  sections  the  key 
to  reaching  single  readers 


The  best  way  for  newspapers  to  reach 
the  growing  singles  market  is  through  the 
development  of  special  sections,  noted  a 
new  study  on  the  singles  market  by 
Young  &  Rubicam,  Inc. 

The  study,  “Singling out  Singles,”  was 
released  in  September. 

“Although  singles  do  not  read  news¬ 
papers  as  much  as  other  segments  of  the 
population,  certain  sections  of  this 
medium  could  be  used  effectively  to 
reach  this  market,”  the  study  said. 
“Lifestyle,  music,  special  interest,  travel 
and  recreation  sections  could  be  impor¬ 
tant  methods  for  attracting  a  singles  audi¬ 
ence.  Fashion,  beauty,  and  shopping  sec¬ 
tions  would  appeal  to  the  single  female. 
Sports  sections  may  be  considered  for 
reaching  single  males.” 

The  Y&R  study  noted  that  the  Census 
Bureau  estimates  that  by  1990  nearly  one 
half  of  all  households  will  be  “non- 
traditional  —  men  and  women  living 
alone.  The  number  of  single  Americans 
will  keep  growing  for  several  years  — 
amassing  more  and  more  influence  over 
the  nation’s  economy.” 

The  study  found  that  singles  readership 
of  newspapers  does,  however,  lag  behind 
that  of  other  segments  of  the  adult 
population. 

Using  a  score  of  100  as  average  for  all 
adults,  Y&R  found  singles  scored  94  in 
readership  of  one  daily  newspaper  com¬ 
pared  to  a  score  of  104  for  married  people. 
Divorced  and  separated  people  scored  93 
and  widowed  scored  96. 

Adrian  Darling  of  Y&R’s  communica¬ 
tions  services  department  said  the  scores 
mean  singles  readership  fo  daily  news¬ 
papers  is  6%  below  the  average  for  all 
adults  while  marrieds’  readership  is  4% 
above  the  average  for  all  adults. 

In  readership  of  two  or  more  daily 
newspapers,  the  score  for  singles  was  93, 
for  marrieds- 105,  for  widoweds-%,  and 
for  separated/divorced-84. 

In  readership  of  one  Sunday  newspa¬ 
per,  singles  scored  98  compared  to  103  for 
marrieds.  Widowed  scored  87,  and  sepa¬ 
rated/divorced  scored  96. 

The  survey  gave  singles  a  score  of  94 
for  readership  of  two  or  more  Sunday 
newspapers.  Marrieds  scored  106;  while 
widoweds  scored  88  and  separated/di¬ 
vorced  scored  79. 

Y&R  found  that  singles  comprised  19% 
of  the  total  daily  newspaper  reading 
population  both  for  readership  of  one 
newspaper  and  of  two  or  more  news¬ 
papers. 

The  survey  said  53%  of  the  total  singles 
population  read  one  daily  newspaper 
while  1 1%  read  two  or  more  newspapers. 
63%  of  the  total  singles  population  reads 
any  daily  newspaper,  the  survey  found. 
EDITOR  &  PUBLISHER  for  October  2,  1982 


Singles  comprise  20%  of  the  reading 
population  for  one  Sunday  newspaper, 
and  19%  of  the  reading  population  for  two 
or  more  Sunday  newspapers. 

57%  of  all  singles  read  one  Sunday 
newspaper  while  8%  read  two  or  more. 
65%  of  all  singles  read  any  Sunday  news¬ 
paper. 

Y&R  found  that  never  married  singles 
are  “heavy  consumers  of  magazines. 
They  read  an  average  of  7.1  magazines 
per  week  from  a  variety  of  categories  re¬ 
lating  to  lifestyle,  health,  leisure,  recrea¬ 
tion,  shelter,  and  fashion.” 

The  survey  found  never  married  sing¬ 
les  watch  less  television  than  the  average 
adult  population  in  all  day  parts,  except 
late  night  fringe. 

“Use  of  this  medium  (tv)  to  effectively 
reach  this  (singles)  market  must  be  on  a 
selective  basis,”  Y&R  said. 

Cable  television,  however,  is  popular 
with  the  singles  group,  particularly  pay 
cable  services. 

Y&R  said  never  married  singles  com¬ 
prise  20%  of  the  total  adult  population  in 
1980  of  156.2  million. 

The  18  to  34  year-old  group  is  the 
largest  segment  of  the  singles  market. 
They  comprise  83%  of  the  never  married 
group  and  53%  of  the  total  singles  popula¬ 
tion,  Y&R  said.  This  age  group  is  also  the 
fastest  growing  segment  of  the  singles 
population,  increasing  by  68%  from  1970 
to  1980. 

Males  outnumber  females  in  the  never 
married  singles  group.  The  Y&R  survey, 
using  Census  Bureau  statistics,  said  there 
are  about  17.4  million  (never  married) 
single  males  and  14  million  (never  mar¬ 
ried)  single  females. 

When  separated/divorced  and 
widowed  individuals  are  added  to  the 
singles  population,  the  number  reaches 
over  58.7  million  people,  with  57%  female 
and  43%  male. 

“There  are  25.3  million  single  males 
and  33.4  million  single  females,”  the 
study  said.  17%  of  all  singles  are  di¬ 
vorced,  9%  are  separated,  and  21%  are 
widowed. 

All  singles  comprise  38%  of  the  adults 
over  18  and  have  an  annual  income  ex¬ 
ceeding  $330  billion.  The  total  singles 
population  grew  by  46%  during  the  last 
decade. 

Single  person  households  grew  to  17.2 
million  in  1980  from  10.8  million  in  1970. 
The  number  of  unmarried  couples  tripled 
in  the  decade  to  1.5  million. 

Singles  are  evenly  distributed  in  all 
geographic  areas  of  the  country,  Y&R 
said.  They  are  81%  white,  16%  black,  and 
3%  Hispanic. 

Y&R  found  median  income  for  never 
married  single  males  was  $18,000  per  year 


compared  to  $21,500  for  married  males. 
For  never  married  single  women,  the  me¬ 
dian  income  was  $16,000  per  year  while 
married  women's  median  income  was 
$21,500. 

N.Y.  News  agrees 
to  share  profits 
with  11  unions 

The  Neu-  York  News  reached  final 
agreement  on  terms  for  new  contracts 
with  its  1 1  unions  which  include  a  plan  to 
share  a  percentage  of  future  profits  with 
employees. 

The  contract  talks  concluded  at  7  A.M. 
on  September  29,  after  all  night  negotia¬ 
tions. 

All  1 1  unions  must  vote  to  ratify  the 
new  contracts,  a  procedure  expected  to 
be  completed  by  mid-October. 

The  new  contract  will  go  into  effect  on 
April,  1984  and  run  until  March  31,  1987. 
In  the  meantime,  the  existing  contracts 
remain  in  force  until  March  31,  1984. 

Key  provisions  of  the  new  pacts  in¬ 
clude: 

§A  three  year  pay  increase  of  $1 10  for 
all  employees. 

§A  profit  sharing  plan  which  calls  for 
News  employees  to  receive  25%  of  the 
operating  profit  margin  exceeding  6%. 

§A  cost  of  living  adjustment  stipulating 
employees  will  get  a  “point  for  point” 
increase,  to  be  applied  to  the  day  scales,  if 
the  consumer  price  increase  rises  above 
6%.  Thus,  if  the  CPI  were  to  reach  10%, 
employees  would  receive  a  4%  cost  of 
living  increase.  Management  had  sought 
to  put  a  2%  cap  on  the  COLA  if  the  CPI 
topped  6%,  but  union  negotiators  suc¬ 
ceeded  in  eliminating  this  demand. 

Union  officials  said  the  profit  sharing 
plan  was  one  of  the  first  to  be  won  by 
newspaper  unions  through  collective  bar¬ 
gaining. 

“This  opens  up  a  new  concept — profit 
sharing — in  New  York,”  said  George 
McDonald,  president  of  the  mailers 
union. 

In  late  August,  the  News  concluded 
contract  concession  negotiations  with 
each  of  the  1 1  unions.  The  paper  was  able 
to  eliminate  1 ,340  jobs  through  buyouts, 
layoffs,  and  cuts  in  overtime  to  reduce  its 
total  number  of  positions  from  5,000  to 
3,660. 

The  buyouts  and  severance  pay  to  un¬ 
ion  employees  are  reported  to  have  cost 
the  News  about  $48  million. 

The  paper  estimates  it  will  save  $50 
million  annually  from  the  concessions. 
The  paper  is  projecting  it  will  make  a 
modest  profit  in  1983  but  has  not  released 
any  projections  on  when  it  expects  its  OPM 
to  pass  6%  and  trigger  the  profit  sharing 
plan. 

The  paper  lost  over  $12  million  in  1981 
on  revenues  exceeding  $330  million,  and 
(Continued  on  page  ii) 
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AP  finds  meager  demand 
for  electronic  news 


Associated  Press  has  issued  its  report 
on  the  two-year  CompuServe  experiment 
involving  11  daily  newspapers  plus  the 
wire  service  and  stated  “there  is  no  clear 
and  present  danger  to  the  American 
newspaper  industry  from  electronic 
delivery  of  information  to  the  home.” 

The  test  began  in  July,  1980,  and  con¬ 
cluded  in  July,  1982.  AP  made  its 
research  available  to  participants  in  the 
CompuServe  experiment  in  mid- 
September.  Copies  of  the  report  are  being 
prepared  for  distribution  to  AP  members. 

AP  said,  “The  dangers  and  opportuni¬ 
ties”  from  electronic  information  “are  in 
the  future.” 

The  findings  of  the  AP  study  corrobo¬ 
rate  an  earlier  report  in  Editor  &  Pub¬ 
lisher  (August  28,  page  7)  that  the  mar¬ 
ket  does  not  exist  yet  for  a  profitable 
electronic  newspaper. 

The  AP  report  was  written  by  Law¬ 
rence  Blasko,  director  of  information 
technology  and  deputy  director  of  com¬ 
munications.  RMH  Research,  Inc.,  a 
Harte-Hanks  Communications  sub¬ 
sidiary  in  Fair  Lawn,  New  Jersey,  did  the 
research  for  the  experiment. 

RMH  found  that  newspapers 
accounted  for  only  5%  of  the  total  usage 
of  CompuServe’s  database. 

The  researchers  noted  that  “little  or  no 
product  tailoring”  for  electronic  delivery 
of  information  was  done  by  the  newspap¬ 
ers  participating  in  the  CompuServe 
experiment. 

“From  the  newspaper  perspective,  the 
market  potential  for  providing  a  tradition¬ 
al  newspaper  on  a  CompuServe-type  sys¬ 
tem  appears  limited,”  RMH  stated.  The 
research  firm  also  noted  that  Com¬ 
puServe  usage  “does  not  seem  to  affect 
traditional  newspaper  readership.  Given 
the  current  and  near-term  market  place, 
cannibalization  of  traditional  newspapers 
by  electronic  editions  does  not  appear  to 
be  a  major  concern.” 

Newspaper  usage  on  CompuServe 
declined  rapidly  from  February  through 
June,  1982.  In  February,  there  were  1 ,200 
accesses  of  CompuServe  newspapers  out 
of  a  total  of  5,882  accesses.  In  March, 
there  were  804  newspaper  accesses  out  of 
6,1 16  total;  in  April,  newspapers  were  367 
accesses  out  of  6,145;  295  out  of  6,410  in 
May.  By  June,  newspapers  accounted  for 
only  1 36  accesses  out  of  a  total  of  6,68 1 . 

“For  the  last  five  months  of  the 
experiment,  the  average  time  a  paying 
customer  spent  with  an  experimenter  was 
never  more  than  five  minutes,”  the  AP 
said.  “Put  another  way,  if  we  expect  to 
get  revenue  only  from  the  traditional 
newspaper  product,  and  if  we  charge  at 
the  going  rate,  we  will  make  80  (gross) 


from  this  customer’s  interest.  And  we 
won’t  be  able  to  turn  to  the  magical  multi¬ 
plication  of  volume.  Over  the  last  eight 
months  of  the  experiment,  roughly  a  third 
of  the  paying  customers  looked  at  an 
electronic  newspaper  just  once.  Roughly 
a  fifth  looked  twice.” 

The  AP  said  “about  a  quarter”  of  the 
customers  looked  at  an  electronic  news¬ 
paper  as  much  a  five  times.  About  15% 
looked  ten  times  at  an  electronic  news¬ 
paper,  and  10%  looked  at  electronic 
newspapers  more  than  1 1  times. 

“So  in  an  already  demographically  odd 
group  of  current  customers  of  Com¬ 
puServe,  one  out  of  ten  is  odder  still:  a 
newspaper  junkie,  even  though  the  fix  is 
electronic,”  AP  said. 

For  the  month  of  June,  1982,  when  13% 
of  CompuServe’s  customers  accounted 
for  49%  of  electronic  newspaper  use,  AP 
reported  the  most  popular  feature  was 
Op/Ed  material  which  drew  66%  of  the 
use.  Sports  was  next  at  60%,  followed  by 
news,  50%;  science,  47%,  business,  43%, 
leisure,  36%,  the  index,  25%,  and  wea¬ 
ther,  20%. 

“While  it  may  be  possible  to  get  rich 
from  the  custom  of  those  who  really  enjoy 
reading  OP/Ed  pages  on  video  display  ter¬ 
minals,  the  prospect  is  not  compelling,” 
the  AP  said. 

CompuServe’s  Information  Service 
was  available  during  off-peak  evening 
hours  for  $5  per  hour.  During  the  course 
of  the  experiment,  CompuServe’s 
customers  grew  from  3,000  to  28,000 
people. 

Ninety-four  out  of  every  100  Com¬ 
puServe  users  is  male.  Most  tended  to 
have  four  years  of  college  and  some  post 
graduate  education,  were  between  22  and 
49  years  of  age,  and  held  white  collar 
jobs.  One  out  of  three  males  using  Com¬ 
puServe  makes  $50,000  a  year  or  more. 

The  most  popular  news  on  Com¬ 
puServe  was  the  Associated  Press  report 
“which  outperformed  the  average  of  all 
1 1  newspapers  by  a  wide  margin.  In  the 
last  eight  months  of  the  experiment,  the 
AP  outpolled  all  of  the  newspapers 
except  the  New  York  Times  by  at  least  a 
two  to  one  margin  on  total  accesses.  It 
even  edged  the  Times  in  three  of  those 
months.” 

The  AP  report  said  “those  newspapers 
that  were  fairly  strong  draws”  on  Com¬ 
puServe  also  discovered  that  more  out- 
of-towners  than  locals  were  reading  them 
electronically.  It  said  in  the  case  of 
the  Los  Angeles  Times,  out-of-towners 
accounted  for  90%  of  the  paper’s  access¬ 
es. 

The  national  orientation  of  news  usage 
on  CompuServe  prompted  RMH  to  state 


“the  ‘national’  newspapers  (whose  fea¬ 
tures  and  appeal  most  readily  transcend 
regional  differences)  may  be  the  first  to 
benefit  from  an  electronic  edition  of  their 
newspapers.” 

In  addition  to  the  AP  news  report,  the 
research  showed  the  three  most  popular 
newspapers  on  CompuServe  were  the 
New  York  Times,  Washington  Post,  and 
Los  Angeles  Times. 

The  AP  noted  that  the  power  of 
advertising  on  CompuServe  went  “large¬ 
ly  untested.” 

“Getting  the  editorial,  news-oriented 
database  up  and  running  took  twice  as 
long  as  anyone  suspected  at  the  outset 
that  it  might,”  the  AP  said.  “Getting 
classified  advertising — the  supposed 
‘natural’  from  the  newspaper  bag  of 
wares — proved  practically  impossible.” 

The  AP  noted  that  newspapers  “con¬ 
scious  of  getting  close  to  the  heart  of 
their  economic  base,  were  naturally  wary 
about  cross  cooperation.  If  a  man  in  St. 
Louis,  seeking  antique  cars,  found  one  in 
the  New  York  Times  on  the  database, 
whose  customer  was  he?  The  Post- 
Dispatch,  who  gave  him  access  to  the 
world  of  data?  The  Times,  who  placed  the 
ad?  Both?  Neither?” 

The  AP  said  the  question  was  “wres¬ 
tled  with  for  months”  and  near  a  com¬ 
promise  when  the  experiment  came  to  an 
end.  “The  problem  proved  too  great  for 
resolution  in  time  for  a  representative 
test.” 

Another  problem  with  building  the 
classified  ads  database  was  that  adtakers 
were  not  offered  any  additional  commis¬ 
sion  for  putting  ads  into  the  CompuServe 
system. 

Although  newspapers  “currently  play 
a  minor  role”  in  CompuServe,  RMH  said 
if  penetration  in  a  local  market  achieved 
“sizeable  proportions,  there  would  be  a 
resulting  interaction  between  electronic 
and  print  versions  of  a  newspaper.  A  dis¬ 
proportionate  number  of  local-area  resi¬ 
dents  access  their  ‘hometown’  news¬ 
paper  through  CompuServe  and  cite  local 
news  for  doing  so.” 

RMH  said  that  as  CompuServe  is  pres¬ 
ently  set  up,  newspapers  are  more 
important  “in  terms  of  promotion”  of  the 
service  than  in  actual  usage. 

The  research  firm  said  potential  con¬ 
sumers  of  an  electronic  information  serv¬ 
ice  showed  a  preference  for  paying  a  flat 
monthly  fee  in  the  $20  to  $25  range  rather 
than  an  hourly  charge. 

The  CompuServe  test  also  involved 
100  non-CompuServe  households  who 
were  given  terminals  and  access  to  the 
service  free  of  charge  provided  they  agree 
to  keep  a  diary  of  their  usage  and  submit 
to  interviews  by  researchers. 

The  placement  households,  called 
“real  people”  as  opposed  to  the  “elec¬ 
tros”  subscribing  to  CompuServe,  spent 
30%  more  time  with  a  newspaper  on 
CompuServe,  but  this  amounted  to 
(Continued  on  page  20) 
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A  souvenir  from  Newspoperboy  Stomp  ceremonies  30  years  ago  in  Phila¬ 
delphia. 

It  was  a  boy’s  world 
when  U.S.  saluted  carriers 


“A  Newspaper  Route  —  Something 
Good” 

With  that  theme,  International  News¬ 
paper  Carrier  Day  will  be  observed  Octo¬ 
ber  16,  the  seventh  day  of  Newspaper 
Week.  It  embraces  everyone  —  boy  and 
girl,  man  and  woman  —  who  delivers 
newspapers  to  millions  of  homes  and 
places  of  business  in  the  United  States 
and  Canada. 

Little  more  than  a  generation  ago  it  was 
a  boy’s  world.  Remember  the  slogan  that 
the  International  Circulation  Managers 
Association  (ICMA)  urged  promotion 
managers  to  impress  on  newspaper  read¬ 
ers?  “Busy  Boys  —  Better  Boys”  was 
adopted  as  the  statement  in  the  com¬ 
memorative  stamp  that  the  Post  Office 
Department  issued  as  the  government’s 
official  tribute  to  the  Newspaperboys. 

October  4, 1952  —  the  first  day  of  issue 
for  the  30  stamp  designed  by  Philadelphia 
Bulletin  artist  F.O.  Alexander  —  was  a 
red-white-and-blue  Newspaperboy  Day 
in  Philadelphia,  when  nearly  everybody 
read  the  Bulletin.  The  publicity  generated 
by  a  star-studded  program  at  Franklin 
Institute  made  it  probably  the  most 
national  of  all  observance  ceremonies  “in 
recognition  of  the  important  service  ren¬ 
dered  their  communities  and  their  nation 
by  America’s  newspaperboys.” 

Traditionally  the  observance  consists 
of  publicity  given  to  a  Presidential  Pro¬ 
clamation  —  sometimes  a  small  news 
item,  sometimes  a  fancy  typographical 
display  of  the  text  —  and  local  events 
arranged  by  the  newspaper.  In  Phila¬ 
delphia  that  memorable  day  they  had 
the  U.S.  Naval  Air  Cadet  Choir  from  Pen¬ 
sacola,  Fla.  singing  the  National  Anthem, 
God  Bless  America  and  other  patriotic 
songs.  For  the  principal  speaker  they  had 
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A  Newspaper  Route — Something  Good 


International  INewspaper  Carrier  Day 

October  16, 1982 


the  Hon.  Jesse  M.  Donaldson,  the 
Postmaster  General  when  that  office  was 
a  Cabinet  post. 

Donaldson’s  remarks  received  con¬ 
siderable  attention  on  the  news  wires. 
“The  newspaperboy,”  he  said,  “learns 
early  the  value  of  time,  money,  honesty 
and  courage.  He  learns  early  to  accept  the 
bad  with  the  good  and  to  overcome  obsta¬ 
cles  as  they  present  themselves.” 

Walter  Czaus,  a  Bulletin  carrier  boy, 
bought  the  first  special  stamp  from 
Donaldson,  who  autographed  it  for  the 
boy’s  collection,  as  he  did  for  many  oth¬ 
ers  present  at  the  ceremonies.  While  the 
grand  master  of  the  event,  behind  the 
scenes,  was  Bulletin  circulation  manager 
Richard  W.  Slocum  (later  to  become 
president  of  the  American  Newspaper 
Publishers  Association)  who  took  the 
bows  welcoming  the  Postmaster  General 
to  the  city  where  America’s  first  news¬ 
paperboy  of  record,  Benjamin  Franklin, 
practiced  the  exemplary  tenets  of  civic¬ 
mindedness  and  patriotism. 

In  the  printed  program,  which  became 


a  collector’s  item  for  those  who  had  it 
signed  by  some  of  the  dignitaries,  it  was 
recalled  how  more  than  300,(X)0  news¬ 
paperboys  and  939  newspapers  joined  in  a 
plan  for  selling  and  delivering  almost  two 
billion  Defense  Savings  Stamps  to  the 
homes  of  America.  The  boys  themselves 
had  a  Savings  Bond  purchase  of  their 
own,  under  auspices  of  ICMA  and  the 
Treasury  Department. 

Later  the  newspaperboys  distributed 
50  million  Treasury  leaflets  to  homes  and 
in  the  Freedom  Crusade  of  1950  they 
again  aided  the  government.  “These 
young  business  men  in  one  city  alone,” 
the  program  related,  “collected  $26,000 
and  obtained  200,000  signatures  on  Free¬ 
dom  Scrolls  in  approximately  three 
hours.” 

Five  years  before  the  stamp  salute. 
Congress  had  recognized  “The  Little 
Merchant”  status  of  the  independent 
carriers  by  exempting  them  from  the  So¬ 
cial  Security  benefits  and  taxes. 

Hundreds  of  thousands  of  messages  in 
first-day  postal  covers  were  sent  to  their 
carriers  by  newspapers,  through  ICMA, 
making  the  Newspaperboy  Com¬ 
memorative  Stamp  a  landmark  in  stamp 
history,  with  the  largest  first-day  sale  (at 
Philadelphia)  of  any  postage  stamp  ever 
issued  up  to  that  time. 

Atlanta  newspapers 
in  racks  dispute 

USA  Today  found  itself  inadvertently 
in  the  middle  of  a  dispute  between  the 
Atlanta  Journal  and  Constitution  when 
the  national  daily  began  distributing  in 
Atlanta  on  September  20. 

About  half  of  the  100  Majik  Market 
stores  in  the  Atlanta  area  began  display¬ 
ing  the  Journal  and  Constitution  on  the 
bottom  of  racks  prominently  displaying 
USA  Today  rather  than  using  the  Atlanta 
papers’  own  racks. 

David  Easterly,  president  of  Atlanta 
Newspapers,  said  the  company  protested 
having  its  papers  displayed  in  the  same 
racks  as  USA  Today. 

“The  whole  thing  blew  up  in  the  middle 
of  the  week  and  was  settled,”  Easterly 
said,  noting  the  Atlanta  papers  were  back 
to  being  sold  either  in  their  own  racks  or 
on  the  store  counters. 

“1  think  they  realized  we  generated  a 
lot  of  traffic  for  their  stores,”  Easterly 
said.  He  remarked  the  Majik  Market 
chain  earned  $200,000  in  commissions  on 
the  sale  of  newspapers  last  year.  The  Ma¬ 
jik  Markets  sell  about  12,500  papers  on 
Sundays  and  about  5,500  papers  on  week¬ 
days,  Easterly  said. 

“We  had  no  conversation  with  USA 
Today  at  all”  about  the  racks  dispute. 
Easterly  said.  He  commented  that 
although  U  S  A  Today  has  “vending  boxes 
all  over  town,”  the  presence  of  the  new 
national  daily  “did  not  adversely  affect  us 
through  the  first  three  days.” 
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STANDARDIZED  RATE  CARD— Reprinted  here 
are  two  prototypes  for  use  by  newspapers  in  redoing 
advertising  rate  cards,  as  recommended  by  the  Cali¬ 
fornia  Newspaper  Publishers  Association  to  its  mem¬ 
ber  papers.  It  is  suggested  that  papers  print  the 
information  on  SVbxl  1  inch  paper  and  three-hole- 
punch  the  left  margin.  In  that  way,  the  rate  card  can 


be  contained  within  a  binder  that  several  hundred 
California  ad  reps  are  using.  The  standardized  rate 
card  format  was  adopted  recently  by  the 
International  Newspaper  Advertising  and  Marketing 
Executives  as  a  result  of  requests  by  regional  and 
national  retailers  to  make  buying  newspaper 
advertising  easier. 


Roy  Blackfield  named 
chief  operating  head 


C.  Richard  Splittorf,  chairman  and 
president  of  Sawyer-Ferguson-Walker 
Company,  announced  the  following 
changes  in  assignments  and  responsibili¬ 
ties  in  the  company’s  management. 

•  Roy  G.  Blackfield,  executive  vicepresi¬ 
dent,  to  chief  operating  officer  respon¬ 
sible  for  all  operations,  finance  and 
administration,  from  general  sales  mana¬ 
ger. 

•  Daniel  S.  Tomlinson,  Jr.,  senior 
vicepresident,  to  general  sales  manager 
responsible  for  all  12  of  the  company’s 
sales  offices,  from  Eastern  regional  and 
New  York  office  manager. 

•  James  M.  Cooper,  to  senior  vicepresi¬ 
dent  and  Southwestern  manager,  from 
Dallas  office  manager. 

•  John  A.  Picano,  vicepresident,  to  New 
York  office  manager  from  Chicago  office 
manager. 

•  Charles  A.  McKeown,  to  Chicago 
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office  manager,  from  Chicago  sales  man¬ 
ager. 

•  Douglas  P.  Stephenson,  to  Dallas  office 
manager  from  Miami  office  manager. 

•  Ronald  M.  Simpson  to  Miami  office 
manager  from  the  Chicago  sales  staff. 

“These  changes  are  being  made  to 
meet  the  increasing  scope  and  challenges 
of  the  company’s  business  and  to  focus 
even  more  energy  on  sales  direction, 
planning,  motivation  and  training,’’  Split¬ 
torf  said. 

Splittorf  stressed  that,  “Each  of  the 
executives  involved  has  come  up  through 
the  ranks  in  the  company  and  is  thorough¬ 
ly  qualified  to  assume  his  new  tasks.’’ 
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SHOWS  APPRECIATION — The  day  before  his  retirement  as  a  Delta  Airlines'  pilot 
Jospeh  H.  Moss  used  a  full  page  ad  in  the  Atlanta  Journal  and  Constitution  on 
September  1 3  to  express  his  appreciation  of  the  organization,  which  he  was  employed 
with  since  1946. 
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Several  press  cases 
on  high  court’s  docket 


By  Denise  Kalette 

When  the  Supreme  Court  begins  its 
new  term  October  4,  one  of  the  cases  it 
must  decide  whether  to  review  involves 
former  President  Richard  Nixon  and  the 
issue  of  public  access  to  Presidential 
tapes  and  materials. 

In  Richard  Nixon  v.  Gerald  P.  Carmen, 
administrator  of  the  General  Services 
Administration,  the  issue  is  whether  the 
GSA  can  allow  the  public  to  hear  the  Nix¬ 
on  tapes  at  regional  listening  centers. 

Nixon  wants  the  GSA  to  find  a  “less 
intrusive”  way  of  implementing  the  Pre¬ 
sidential  Recordings  and  Materials  Pre¬ 
servation  Act,  and  to  distinguish  between 
private  and  official  materials  in  a  way  that 
would  make  fewer  materials  available  to 
the  public. 

In  February,  the  federal  court  of 
appeals  for  the  District  of  Columbia  re¬ 
jected  the  claim  that  making  the  tapes 
available  violates  Nixon’s  personal  priva¬ 
cy  rights.  While  Nixon’s  attorneys  have 
appealed  for  a  writ  of  certiorari,  some 
who  are  involved  with  freedom  of 
information  issues  believe  it  is  unlikely 
that  the  Supreme  Court  will  grant  a  re¬ 
view  of  the  case. 

The  GSA  has  made  available  to  the 
public  tapes  that  cover  about  two  and  a 
half  years  of  Nixon’s  presidency.  The  re¬ 
cordings  were  made  during  closed-door 
conversations  in  the  Oval  Office. 

The  court  of  appeals  said  the  President 
is  entitled  to  no  special  privacy  under  the 
circumstances.  Nixon  contends  that  at 
least  four  previous  Presidents  claimed 
confidentiality  in  the  same  circum¬ 
stances. 

To  date,  courts  have  denied  that  voice 
recordings  are  a  greater  intrusion  on 
privacy  than  disseminating  transcripts,  a 
related  issue  in  the  case,  which  is  viewed 
as  involving  important  First  Amendment 
questions. 

Among  the  other  cases  facing  the 
Supreme  Court: 

— ^The  question  of  whether  newspapers 
and  others  facing  libel  suits  must  prove 
that  what  they  have  written  is  true,  or 
whether  those  who  accuse  them  of  libel 
must  prove  that  the  newspaper  versions 
are  false. 

This  is  the  question  of  burden  of  proof, 
and  it  faces  the  Court  in  Mertz  v.  Denney. 

— Libel  issues  are  also  inolved  in  Mis- 
kovsky  V.  Oklahoma  Publishing  Com¬ 
pany,  in  which  the  suit  deals  with  the  use 
of  an  editorial  cartoon  and  the  question  of 
actual  malice. 

— A  suit  involving  Hustler  magazine 
questions  whether  the  publisher  can  be 
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held  libel  for  compensatory  and  punitive 
damages  stemming  from  the  use  of  a 
photo-cartoon  which  he  claims  he  did  not 
know  in  advance  would  be  published. 
The  Hustler  Magazine,  Inc.  v.  Guccione 
petition  for  certiorari  also  raises  the 
“actual  malice”  question,  and  the  ques¬ 
tion  of  whether  defendents  were  denied  a 
fair  trial  because  of  the  jury’s  “extreme 
passion  and  prejudice.” 

— Sony  Corp.  v.  Universal  City  Stu¬ 
dios.  Copyright  law  and  the  “fair  use”  of 
copyrighted  materials  are  at  issue.  It  also 
involves  the  constitutional  rights  to 
receive  information,  and  off-the-air  copy¬ 
ing  of  copyrighted  audiovisual  materials. 

— Minneapolis  Star  and  Tribune  Co.  v. 
Minnesota  Commissioner  of  Revenue. 
Minnesota’s  use  tax  on  newspapers’  ink 
and  paper  consumption  over  $100,000  is 
at  issue.  The  question  is  whether  it  is  a 
“tax  on  knowledge,  under  the  First 
Amendment,  and  is  the  state  restricting 
the  speech  of  large  publishers,  to  the 
advantage  of  smaller  publishing  firms.  Is 
the  tax  unfair  to  newspapers,  when  other 
industrial  paper-and-ink  purchasers  pay 
no  use  tax? 

— National  Association  of  Greeting 
Card  Publishers  v.  U.S.  Postal  Service. 
The  publishers  want  to  know  whether 
cost-of-service  guidelines  used  to 
determine  postal  rates  was  illegally 
descriminatory  against  first  class  mail.  If 
certiorari  is  granted,  the  Court’s  ruling 
could  interact  users  of  other  postal 
classes. 

— Navasky  v.  Central  Intelligence 
Agency.  At  issue  is  the  CIA’s  refusal  to 
divulge  the  titles  of  books  it  financed  dur¬ 
ing  the  1960s.  The  CIA  wants  to  protect 
the  names,  which  have  been  classified 
under  executive  order,  but  the  protection 
is  challenged  under  the  Freedom  of 
Information  Act. 

— Ohio  V.  Krause.  A  freedom  of 
information  case.  Can  investigative  files 
gathered  in  the  case  of  four  students  kil¬ 
led  at  Kent  State  University  in  1970  be 
kept  secret. 

— Wake  County  Hospital  System,  Inc. 
V.  News  &  Observer  Publishing  Co.  The 
hospital  wants  to  prevent  its  records  from 
being  given  to  investigative  reporters  for 
the  Raleigh  newspaper. 

— Bolger  V.  Youngs  Drug  Products 
Corp.  Do  federal  laws  and  regulations 
forbidding  the  mailing  of  unsolicited 
advertisements  for  contraceptives  violate 
the  First  Amendment? 

— Columbia  Broadcasting  System, 
Inc.  V.  Roy  Export  Company  involves 
both  First  Amendment  and  copyright 
issues.  The  network  defends  its  use  of 


Charlie  Chaplin  clips  in  a  news  report  of 
the  actor’s  death,  claiming  that  such  ac¬ 
cess  is  assured  under  federal  copyright 
law.  A  lower  court  ruled  that  the  First 
Amendment  privilege  to  report  news¬ 
worthy  events  does  not  mean  the  network 
won’t  be  held  liabel  for  using  copyrighted 
material  without  permission. 

The  Supreme  Court  gets  about  5,000 
requests  for  certiorari,  or  review,  each 
term,  but  it  hears  less  than  2  percent  of 
them,  or  about  150  cases,  according  to 
court  officials. 

Xerox  chairman 
joins  KRN  board 

The  Board  of  Directors  of  Knight- 
Ridder  Newspapers,  Inc.,  elected  Peter 
McColough,  chairman  of  the  board  of 
Xerox  Corp.,  to  be  a  director  of  Knight- 
Ridder.  McColough  is  the  former  chief 
executive  officer  of  Xerox. 

The  Knight-Ridder  board  also  declared 
a  dividend  on  its  outstanding  Common 
Stock  of  23  cents  per  share.  The  dividend 
is  payable  October  13,  1982  to  sharehold¬ 
ers  of  record  as  of  the  close  of  business  on 
October  4,  1982. 


HEADS  AP  BUREAU — Samuel  J.  Boyle 
IV  was  named  Associated  Press  chief  of 
bureau  in  New  York  City.  Boyle,  chief  of 
bureau  at  Charleston,  W.  Va.,  for  the 
past  year,  succeeds  James  M.  Donna. 
Donna  has  resignec  to  become  deputy 
director  of  Gamma-Liaison,  a  newsphoto 
agency.  Boyle's  successor  at  Charleston 
will  be  announced  later.  A  native  of 
Philadelphia,  Boyle,  33,  joined  the  AP  at 
Newark  in  1971.  He  transferred  to  Phi¬ 
ladelphia  a  year  later  and  to  the  business 
news  desk  in  New  If'ork  in  1974.  Boyle 
moved  to  the  general  desk  staff  at  AP 
headquarters  in  1976,  where  he  hod 
assignments  as  an  urban  affairs  reporter 
and  supervisor.  Boyle  was  appointed 
sports  ^itor  in  1979  and  was  placed  in 
charge  of  AP's  operations  in  West  Virgi¬ 
nia  last  year. 
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Improvements  planned 
by  Supreme  Court  PIO 


By  Denise  Kalette 

As  the  nation  becomes  increasingly 
inclined  to  take  its  troubles  to  court, 
many  of  those  troubles  wind  up  at  the 
Supreme  Court,  adding  to  the  already 
staggering  workload. 

Toni  House,  39,  the  newly-appointed 
public  information  officer,  plans  a  differ¬ 
ent  approach  to  the  problem  of  the  paper¬ 
work  pile,  and  she  said  her  approach  to 
the  job,  in  general,  will  undoubtedly  dif¬ 
fer  from  that  of  her  predecessor,  Barrett 
McGum,  former  New  York  Herald  Tri¬ 
bune  reporter  who  retired  at  the  end  of 
July. 

“My  plan  is  toward  a  highly  structured 
organization,  with  systems,”  House  said. 
“To  a  certain  extent,  this  office  has  run 
on  a  helter-skelter  basis.” 

She’ll  be  using  the  computer  more,  and 
will  develop  form  letters  and  prototypical 
letters,  to  organize  correspondence,  for 
one  thing.  McGurn  wrote  much  of  his 
correspondence  himself,  she  said,  but  she 
plans  to  delegate  a  great  deal,  and  to 
develop  a  “state  of  the  art”  streamlining 
process,  using  the  most  advanced  equip¬ 
ment  available,  within  budget  limitations. 

House  is  an  alumna  of  the  Washington 
(D.C.)  Star,  where  she  spent  15  years. 
She  covered  courts  and  police  and  was 
deputy  picture  editor  when  the  paper 
folded. 

She  wrote  about  the  city’s  undercover 
operation  in  the  book  “The  Washington 
Sting.”  published  in  1979,  which  she  said 
did  “horribly”  in  the  marketplace. 

The  Supreme  Court  gets  about  5,000 
appeals,  at  present,  and  the  figure 
increases  yearly.  House  said.  Most  of 
these  are  petitions  for  certiorari. 

The  court  and  the  public  information 
office  make  available  complete  sets  of 
briefs,  records,  argument  calendars  and 
other  materials  needed  by  reporters. 

But  “there  are  things  we  don’t  do,” 
House  said.  “We  don’t  interpret  the  ord¬ 
ers  and  opinions  of  the  court.  That  sounds 
obvious,  but  it’s  hard  for  some  reporters 
to  understand. 

“The  court  speaks  for  itself,  and  when 
it  does,  1  stand  mute.  It’s  up  to  people  to 
determine  for  themselves  what  the  court 
has  said.” 

For  instance,  when  convicted  murder¬ 
er  Frank  Coppola  was  executed,  August 
10,  “the  coverage  was,  by  and  large,  rid¬ 
dled  with  inaccuracies,”  House  said. 
“People  did  not  check  with  me. 

“The  Washington  Post  said  the  chief 
justice  had  roused  other  justices  from 
bed”  at  the  time  of  the  decision  not  to 
stand  in  the  way  of  the  execution. 
“That’s  patently  inaccurate.”  House 
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said.  “The  reporter  who  wrote  it  never 
called  me  to  check. 

“UPI  said  the  chief  justice  would  move 
by  II  p.m.”  but  the  chief  justice  told 
House  nothing  of  the  kind,  she  continued. 
“The  New  York  Times  said  the  chief  jus¬ 
tice  had  met  with  attorneys  from  the  Vir¬ 
ginia  Attorney’s  office  in  chambers.  That 
just  did  not  happen.” 

After  being  a  practicing  journalist  for 
15  years,  the  incidents  were  among  the 
“very  bad  jolts”  she  felt  on  the  other  side 
of  the  information  fence.  House  said. 

But  she  named  Linda  Greenhouse  of 
the  New  York  Times,  Dick  Carelli  of 
Associated  Press  and  Betsey  Olson  of 
United  lYess  International  among  those 
who  are  “highly  competent”  and  who 
cover  the  court  regularly.  Several  others 
do  a  good  job  too,  she  said. 

Reporters  won’t  find  House  sympathe¬ 
tic  to  providing  information  about  cases 


or  decisions.  The  justices  are  “dealing 
with  issues  that  sometimes  mean  millions 
of  dollars  .  .  .  When  the  Court  speaks,  it 
very  likely  has  a  profound  influence  on 
American  life.  So  when  they  get  around 
to  speaking,  they  say  it  and  it’s  done. 
What  goes  on  behind  the  scenes  needs  to 
be  secret.” 

Being  the  Supreme  Court’s 
information  officer  is  a  little  like  having 
nine  bosses.  House  said.  “Each  of  the 
justices  operates  in  his  own  way.” 

There  is  a  “red-hot  interest  in  public 
pronouncements  by  the  justices,”  she 
said,  and  among  them,  “Justice  (Sandra 
Day)  O’Connor  is  staggeringly  popular 
with  the  public.  There  is  a  tremendous 
curiosity  about  her.” 

House  and  her  husband,  Robert  W. 
Wilson,  manager  of  Montgomery  Coun¬ 
ty,  Maryland,  live  in  Chevy  Chase,  where 
she  can  pursue  her  “very  strong  interest” 
in  horticulture.  A  16-year-old  Danish  stu¬ 
dent,  Thomas  Bruun,  stays  with  them. 
Their  21 -year-old  daughter,  a  college 
senior,  is  living  in  London. 

House  is  former  president  of  Washing¬ 
ton  Press  Club. 


PRESS  ‘N  TIMES  By  don  Fitzgerald 


“I  want  the  story  at  any  cost  -  but  don’t  take  any  more 
damn  taxi  cabs!” 
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Bolles  feud 

(Continued  from  page  7) 

pattern  of  suppression  of  evidence  and 
refusal  to  investigate  new,  pertinent 
information  by  law  enforcement  and 
some  public  officials  throughout  the  tor¬ 
turous  and  inconclusive  history  of  the 
case.” 

In  closing,  McElfresh  said,  “Few 
beyond  the  Progress  readership  are 
aware  of  it,  because  we  have  been  shut  off 
at  almost  every  level  by  law  enforcement 
authorities  and,  with  a  few  notable 
exceptions,  by  the  other  media  in  this 
area.” 

“It’s  been  lonely  out  here,”  he  said. 
“We  feel  somewhat  like  a  medical 
researcher  who  thinks  he  may  have  stum¬ 
bled  onto  the  cure  for  cancer,  but  is  being 
ignored  and  possibly  even  reviled  by  the 
AMA,  the  hospitals  and  the  phar¬ 
maceutical  companies.” 

Boyle,  who  oversaw  the  FBI 
investigation  into  the  Bolles  murder, 
said,  “The  implication  that  the  FBI 
covered  up  any  information  it  had  on  this 
case  is  something  that  defies  belief.” 

Boyle  likened  the  case  to  the  assassina¬ 
tion  of  President  John  F.  Kennedy.  He 
said  over  the  years,  numerous  theories 
have  arisen,  but  there  is  “no  solid  evi¬ 
dence”  to  indicate  anyone  other  than  Lee 
Harvey  Oswald  was  involved. 

“I  believe  if  you  could  show  the  FBI 
and  Phoenix  police  valid  evidence  to  ad¬ 
vance  the  case,  they  would  go  ahead.” 

Schafer  denied  that  his  office  has  stop¬ 
ped  working  on  the  Bolles  case. 

“One  of  the  reasons  we  are  still  work¬ 
ing  on  the  case  is  the  leads  that  Don 
Devereaux  gives  us,”  he  said,  adding, 
“Don  always  has  me  at  a  disadvantage 
because  I  can  only  comment  about  things 
that  came  out  at  the  trial  (of  Adamson). 
Of  course  there  are  things  in  the  file,  in 
the  records  that  did  not  come  out  during 
the  trial  and  are  not  part  of  the  public 
record.  They  will  not  be  divulged  unless 
ordered  to  (by  the  courts).” 

“If  Don  Devereaux  or  anyone  else  can 
give  us  facts  that  we  can  present  in  court, 
we  will  go  to  court  tomorrow,”  Schafer 
said.  “The  worst  thing  you  want  to  do  is 
take  a  case  to  court  that  is  barely  make- 
able  and  risk  losing  it.  Once  a  person  is 
acquitted  (for  a  crime),  he's  gone  (under 
double  jeopardy,  he  cannot  be  tried  for 
the  same  crime  again).” 

Schafer  said  some  of  the  information 
Devereaux  wants  released  has  been 
sealed  by  court  order.  He  said  it  is  up  to 
the  reporter  to  go  to  court  and  have  the 
court  release  such  information. 

McElfresh  defended  Devereaux’s 
reporting  over  the  years  on  the  Bolles 
case  and  said  the  reporter  is  paid  on  a 
freelance  basis  only  because  the  news¬ 
paper  cannot  afford  to  hire  a  reporter  to 
work  only  on  one  story. 
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“I  only  have  6V2  reporters,”  McElfresh 
said.  “I  don’t  have  the  resources  to  have 
a  full-time  staffer  working  on  the  Bolles 
case.” 

McElfresh  said  Devereaux  turns  in 
about  two  or  three  articles  per  month  on 
the  Bolles  case  and  the  newspaper  is  free 
to  edit  them  as  the  editors  see  fit.” 

“Yes,  he’s  an  employee,”  McElfresh 
said.  “We  use  his  stuff  regularly  and  we 
stand  behind  his  stories.” 

Schafer  accused  Devereaux  of  being 
part  of  the  “Save  Max  Dunlap  Com¬ 
mittee.”  Dunlap  and  Je^  Robison  were 
convicted  of  taking  part  in  the  conspiracy 
to  kill  Bolles,  based  largely  on  the  testi¬ 
mony  of  Adamson,  who  had  already  been 
convicted.  Their  convictions  were  over¬ 
turned  on  a  technical  error  made  by  the 
trial  court  judge  and  now  Adamson  has 
refused  to  testify  against  them  at  a  new 
trial. 

Devereaux  adamantly  denied  being 
part  of  the  Dunlap  Committee  and  McEl¬ 
fresh  said,  “We  receive  information  from 
the  Dunlap  Committee  from  time  to  time, 
just  as  we  do  from  other  sources.  Then  we 
check  it  out.” 

“It’s  amazing  to  see  such  a  lack  of 
willingness  to  tolerate  opposing  view¬ 
points,”  Devereaux  said  in  reference  to 
the  Phoenix  newspapers. 

Scottsdale  Progress  publisher 
Jonathan  Marshall,  upon  first  learning  of 
the  panel  discussion  two  months  ago,  had 
contacted  Ted  Hecht  of  the  Arizona 
Newspapers  Association,  which  was  co¬ 
sponsoring  the  convention  along  with 
NNA. 

“I  am  shocked  and  disappointed  that 
the  Progress  has  been  so  obviously 
omitted  from  the  Friday,  September  24 
session  dealing  with  the  Bolles  case,”  he 
wrote  on  August  9. 

“Frankly,  it  looks  like  this  session  is  a 
whitewash,”  Marshall  said.  “Bill  Shover 
has  had  absolutely  nothjng  to  do  with  the 
case  since  the  first  few  months  and  is  a 
public  relations  executive,  not  a  news¬ 
man.” 

“Ed  Boyle  is  a  long-retired  FBI  official 
and  former  judge;  as  far  as  I  know,  he  has 
had  absolutely  nothing  to  do  with  the 
case.  And  Bill  Schafer  will  no  doubt  jus¬ 
tify  his  own  part  in  the  prosecution,” 
Marshall  stated. 

“Is  someone  afraid  of  the  truth?”  Mar¬ 
shall  asked.  “I  wonder  whether  people  on 
the  program  committee  are  trying  to 
avoid  controversy  or  are  afraid  that  we 
might  ask  a  few  embarrassing  questions. 
If  the  idea  of  the  convention  is  to  serve  up 
soft  Jello,  that  is  what  is  being  done.” 

Marshall  threatened  to  hold  a  press 
conference  at  the  NNA  convention  if  his 
people  were  not  put  on  the  program. 

On  September  23,  one  day  before  the 
controversial  panel  session,  McElfresh 
wrote  to  George  Measer,  president  of 
NNA. 

In  a  letter  delivered  to  Measer  at  the 
convention,  McElfresh  pointed  out  that 


the  request  by  the  Progress  to  be  included 
on  the  panel  had  been  denied. 

He  reiterated  the  Progress’  desire  to  be 
included  on  the  panel. 

McElfresh  said  he  was  told  by  Hecht  of 
NNA  that  rather  than  speak  after  the  last 
session  of  the  day,  he  could  address  the 
audience  at  the  morning  Bolles’  session 
after  the  other  panelists  had  spoken. 

“I  don’t  want  to  get  anyone  in  trouble, 
but  we  were  told  we  could  speak  at  the 
same  session,”  said  McElfresh,  referring 
to  Street’s  comments  that  the  NNA 
intention  was  not  to  allow  him  to  speak  at 
the  Bolles’  session. 

“I  am  sorry  Mr.  Tully  is  mad,”  said 
McElfresh.  “It’s  not  good  to  have  the 
most  powerful  newspaper  publisher  in 
the  state  mad  at  you.” 

Illinois  publisher 
wins  Zenger  award 

Paul  S.  Cousley,  publisher  of  the  Alton 
(Ill.)  Telegraph,  received  this  year’s  John 
Peter  Zenger  Award  for  upholding  free¬ 
dom  of  the  press. 

Cousley  was  honored  for  his  seven- 
year  battle  to  keep  the  newspaper 
operating  in  the  face  of  a  $9.2  million  libel 
verdict  against  it. 

The  Zenger  Award  is  presented 
annually  by  the  University  of  Arizona. 

The  libel  judgment  came  in  connection 
with  a  confidential  memo  two  Alton  Tele¬ 
graph  reporters  sent  to  the  Dept,  of  Jus¬ 
tice.  The  memo  dealt  with  information 
about  a  contractor’s  relationship  with  an 
Alton  savings  and  loan  association  that 
was  later  closed  because  of  questionable 
loan  practices. 

The  memo  was  never  published  by  the 
newspaper,  but  the  contractor  obtained  a 
copy  of  it  through  the  Freedom  of 
Information  Act  and  filed  suit.  The  suit 
was  eventually  settled,  after  the  jury’s 
$9.2  million  verdict,  for  $1.4  million. 

Phoenix  papers’  suit 
vs.  Guild  dismissed 

Phoenix  Local  237  of  the  Newspaper 
Guild  won  a  summary  judgment  (Sept. 
22)  in  a  $  10  million  libel  suit  filed  against  it 
by  Phoenix  Newspapers,  Inc. 

Maricopa  County  Superior  Court 
Judge  Warren  McCarthy  dismissed  a 
claim  by  Phoenix  Newspapers  that  it  was 
libeled  in  a  Guild  newsletter.  The  judge 
said  publication  of  statements  in  the 
newsletter  was  “absolutely  privileged.” 

The  February  1980  newsletter  accused 
Phoenix  Newspapers  of  wiretapping  a 
union  officer’s  phone  and  of  maintaining 
a  “hit  list”  of  people  to  be  purged  from 
the  company. 

Defendants  in  the  suit,  besides  the 
Guild,  included  international  Guild  repre¬ 
sentative  Willard  Hatch  of  Denver;  and 
Local  237  officers  Jack  LaVelle,  Carol 
Sowers,  Bonnie  Bartak  and  Victor  Vogel. 
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First  Amendment  hotline 
working  for  Arizona  press 


By  John  Consoli 

The  Arizona  First  Amendment  Coali¬ 
tion/Hotline  has  enjoyed  a  successful  first 
nine  months,  according  to  the  state’s 
journalists  and  attorneys  affiliated  with 
the  program. 

Since  the  hotline  was  instituted  in  Jan¬ 
uary  of  this  year,  it  has  received  73  re¬ 
quests  by  print  and  broadcast  journalists 
for  help  and  in  each  instance,  the  matter 
was  brought  to  a  satisfactory  conclusion 
for  the  journalist  who  requested 
assistance. 

The  hotline  makes  an  attorney  skilled 
in  media  law  available  on  a  24-hour  basis 
to  any  journalist  in  the  state.  If  a  jour¬ 
nalist  has  been  denied  access  to  public 
records,  a  public  meeting,  or  if  cameras 
are  denied  access  to  a  meeting  or  the 
courts,  hotline  attorneys  can  be  reached 
immediately  in  an  attempt  to  remedy  the 
situation. 

Arizona  has  open  meetings  laws,  open 
records  laws  and  is  testing  cameras  in  the 
courtroom  and  the  coalition/hotline’s 
purpose  is  to  make  sure  public  officials  do 
not  violate  the  terms  of  these  laws. 

Pennsylvania  is  the  only  other  state 
with  a  statewide,  organized  First  Amend¬ 
ment  Coalition/Hotline. 

Bernie  Wynn,  political  editor  of  the 
Arizona  Republic  and  Phoenix  Gazette  is 
the  president  of  the  Arizona  hotline. 

“For  23  years  I’ve  traveled  this  state 
covering  campaigns,’’  he  said  during  a 
panel  at  the  National  Newspaper  Asso¬ 
ciation’s  annual  convention  in  Phoenix 
last  week,  “and  have  gotten  to  meet  a  lot 
of  the  state’s  media  on  their  home 
ground.  I  was  appalled  to  find  that  outside 
of  Tucson  and  Phoenix,  very  few  news¬ 
papers  were  challenging  the  closing  of 
meetings  and  records.  Some  couldn’t 
afford  (to  challenge)  it,  so  they  just  let  it 
go.  They  would  pick  up  the  records 
whenever  the  governing  body  decided  to 
release  them.” 

Wynn  said  he  checked  with  representa¬ 
tives  of  the  Society  of  Professional  Jour¬ 
nalists/Sigma  Delta  Chi,  who  put  him  in 
touch  with  those  involved  in  the  Pennsyl¬ 
vania  coalition. 

The  primary  function,  Wynn  said,  is  to 
help  the  smaller  newspapers  and  broad¬ 
cast  stations  battle  against  the  closing  of 
meetings  and  records. 

A  secondary  function  is  to  educate  the 
public  that  they  do  have  a  right  to  see 
these  records  and  that  the  press  is  battling 
to  protect  their  interests. 

Will  help  other  states 
“Our  goal  is  to  spread  our  message  to 
other  states,”  said  Max  Jennings,  execu¬ 
tive  editor  of  the  Mesa  Tribune.  “We  feel 
our  program  is  worthy  of  emulation 
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across  the  country  and  we  are  willing  to 
help  any  publisher  set  up  this  type  of 
operation  in  any  state.” 

One  of  the  most  important  aspects  of 
such  an  operation  is  selecting  the  proper 
law  firm,  the  media  people  on  the  panel 
said.  A  firm  that  is  skilled  in  media  law  is 
essential. 

In  Arizona,  the  law  firm  of  Brown  & 
Bain,  which  uses  8-10  attorneys  to  deal 
with  hotline  problems,  was  selected. 

Paul  Eckstein,  who  oversees  the  pro¬ 
gram  for  Brown  &  Bain,  said  he  makes 
sure  that  each  attorney  has  a  broad  back¬ 
ground  in  all  aspects  of  media  law,  rather 
than  assigning  specialists  to  handle 
specific  problems.  In  this  way,  at  any 
given  time,  any  of  the  attorneys  in  the 
program  can  give  advice  on  an  assort¬ 
ment  of  problems. 

Before  a  reporter  calls  the  hotline,  he 
or  she  must  first  check  with  his  or  her 
editor  to  determine  if  the  employing 
newspaper  or  broadcast  company  wants 
to  involve  itself  in  a  possible  legal  battle. 
Then  a  special  hotline  number  is  dialed 
and  the  problem  is  explained  to  the 
answering  attorney  who  attempts  to  rem¬ 
edy  the  situation  in  the  quickest  way 
possible. 

In  Arizona,  the  coalition/hotline  has 
gotten  the  strong  support  of  both  Attor¬ 
ney  General  Bob  Corbin  and  Governor 
Bruce  Babbitt.  Each  has  traveled  around 
the  state  to  appear  on  special  panels  with 
journalists  to  promote  the  existence  of 
the  hotline  and  to  educate  politicians  and 
members  of  the  general  public  as  to  why  it 
exists  and  how  it  works. 

According  to  Wynn,  the  hotline  has 
been  successful  in  every  case — “either 
the  public  official  backed  down  and  pro¬ 
duced  the  record  or  opened  the  meeting, 
or  we  took  a  more  aggressive  action.” 

A  spinoff  benefit  of  the  hotline  is  that  it 
gives  the  media  a  permanent  record  of 
violations  to  the  state  open  meeting  and 
open  records  laws  so  that  it  can  eventual¬ 
ly  go  to  the  state  legislature  and  lobby  to 
strengthen  any  loopholes  that  may  exist. 

The  cost  of  the  hotline  is  equally 
divided  among  the  Arizona  Newspaper 
Association  and  the  Arizona  Broadcast 
Association. 

In  addition,  contributions  collected 
from  the  three  state  professional  chapters 
of  SDX  is  being  put  into  a  special  “war 
chest”  to  be  used  in  case  of  a  major  court 
battle. 

According  to  Darrow  “Duke”  Tully, 
publisher  of  the  Republic  and  Gazette,  of 
the  73  inquiries  to  the  hotline  thus  far  this 
year,  32  came  from  media  in  “rural 
areas”  and  41  came  from  “urban  areas.” 
Ten  calls,  he  said,  were  from  student  pub¬ 
lications  and  63  were  from  professional 


publications.  And,  51  requests  for  help 
were  from  print  organizations  and  22 
from  broadcast  operations. 

“It  was  not  easy  to  put  together  an 
organization  like  this,”  Tully  said.  “It 
took  a  lot  of  meetings  and  a  great  many 
phone  calls.  A  great  many  newspapers 
have  not  participated.” 

Tully  said  collecting  the  initial  $5,000 
that  the  ANA  put  up  was  like  pulling 
teeth. 

Tom  Chauncey  of  KOOL-tv  and  radio 
said  the  total  $10,000  initially  put  up  has 
long  been  used  up  in  fees  for  the  attor¬ 
neys.  He  said  the  law  firm  of  Brown  & 
Bain  has  been  “subsidizing”  the  hotline 
and  placed  legal  fees  (if  they  were  to  be 
truly  assessed)  at  $60,000. 

Chauncey  said  the  existence  of  the 
coalition/hotline  allows  the  media  a 
chance  to  “pick  its  fights”  when  battling 
over  the  opening  of  meetings  and  records. 

“Case  law  is  there  forever,”  he  said. 
“You  must  make  sure  you  are  right  and 
have  a  good  case.  This  organization 
allows  us  to  do  that.” 

Chief  Assistant  Attorney  General 
Steve  Twist  told  journalists  at  the  session 
that  Arizona  law  states  that  if  it  can  be 
shown  that  a  public  official  deliberately 
attempted  to  violate  the  open  meetings 
law  or  the  public  records  law,  that  official 
can  be  removed  from  office. 

“We  will  act  to  remove  him  from 
office,”  Twist  said. 

Only  about  40  publishers  and  their  hus¬ 
bands  or  wives  attended  the  hotline  ses¬ 
sion,  while  across  the  hall,  about  200 
were  listening  to  a  consultant  tell  them 
how  to  “Save  Thousands  of  Dollars”  in  a 
session  entitled  “The  Check  is  in  the 
Mail.” 

*  *  * 

U.S.  Senator  Dennis  DeConcini  (D- 
Ariz.)  spoke  to  the  NN  A  attendees  on  the 
First  Amendment. 

“As  members  of  the  press,  it  is  your 
duty — as  well  as  my  own — to  search  out 
new  and  promising  ideas  and  subject 
them  to  full  and  open  scrutiny,”  he  said. 

DeConcini  said  he  was  a  co-sponsor  of 
the  Privacy  Act  of  1980  which  he 
described  as  the  “public  law  which  over¬ 
turned  the  Supreme  Court  decision  in  the 
Stanford  Daily  case. 

“Our  law  provides  that  Federal  offi¬ 
cials  cannot  search  for  or  seize  any  work 
product  or  documentary  material  pos¬ 
sessed  by  a  person  intending  to  dis¬ 
seminate  to  the  public  a  newspaper, 
book,  broadcast  or  other  form  of  public 
communication,”  he  said. 

DeConcini  said  he  is  opposed  to  the 
disclosure  which  jeopardizes  the  lives  of 
U.S.  agents.  In  discussing  the 
Intelligence  Identitites  Act  of  1982,  which 
became  law  on  June  23,  the  Senator  said 
he  fought  to  have  the  bill  worded  to  offer 
more  leeway  for  reporters. 

He  said  he  wanted  to  change  the  word¬ 
ing  of  a  clause  requiring  that,  to  be  guilty 
(Continued  on  page  19) 
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By  Dan  Lionel 


Cohen  on  newspapers 

Newspapers  are  assured  a  major  place 
in  the  media  firmament  despite  the  recent 
rash  of  newspaper  suspensions  and  merg- 
ers,  according  to  Jack  P.  Cohen, 
vicepresident  printyoutdoor  media,  Doyle 
Dane  Bembach,  Inc. 

“In  fact,”  Cohen  told  this  reporter, 
“newspapers  are  coming  to  be  recog¬ 
nized  as  the  only  real  mass  medium  still 
available.” 

With  cable,  computer  games,  VCRs 
and  low  power  tv,  the  formidable  power 
of  network  tv  as  a  mass  medium  is  being 
effectively  challenged  as  viewer  figures 
continue  to  show,  he  pointed  out. 

“And  while  many  magazines  have  big 
numbers,  the  trend  in  magazines  is  to¬ 
wered  cultivation  of  specialized  audi¬ 
ences  which  serve  target  marketers,” 
Cohen  said. 

“The  trend  toward  sectionalization  of 
newspapers  into  sports,  business,  life¬ 
style,  etc.,  is  a  fine  development  that 
gives  the  advertiser  the  option  of  target 
marketing  within  a  mass  medium.” 

Cohen  said  the  newspapers  justly 
deserved  the  advertising  community’s 
confidence  which  brings  them  more  ad 
revenue  than  network,  tv,  radio  and 
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the  United  States.  Specializins  in  newspaper  systems  exclusively  on  the  IBM  S/34  &  S/38, 
CDS  offers  packases  for  all  business  applications.  We're  ready  to  deliver  for  you.  Call  us  to¬ 
day. 
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Sun  Publications  Building 
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Jack  Cohen 


magazines  combined.  “Studies  continue 
to  show  that  consumers  regard  news¬ 
paper  advertising  as  most  believable. 
When  they’re  in  the  market  to  buy  some¬ 
thing  they  may  hear  a  30-second  tv  spot 
but  the  newspaper  is  where  they  turn  to 
get  buying  information  in  depth.” 

Expressing  confidence  that  the  current 
surge  in  national  advertising,  which  this 
year  leads  all  other  newspaper  ad 


categories  in  growth  will  continue,  Cohen 
said  newspapers  have  been  doing  a  num¬ 
ber  of  things  right.  In  addition  to 
sectionalization,  he  regards  Newsplan  as 
a  big  step  in  the  right  direction.  “Where 
formerly  90  to  100  papers  offered 
advertisers  a  rate  incentive  for  increased 
usage,  now  about  1,300  papers  do  so. 
Other  media  have  long  given  such  rate 
concessions.” 

He  suggested  that  at  least  one  addition¬ 
al  rate  break  would  help  newspapers  get 
more  linage  and  advertisers  greater 
reason  to  step  up  their  commitments. 
“Currently,”  he  said,  “the  breaks  occur 
for  6  pages,  13  pages,  26  pages  and  52. 
The  gap  between  13  and  26  pages  is  too 
large  and  a  break  at  20  pages  would  be 
helpful.” 

SAUs  are  a  sore  point  with  the  media 
executive.  They  have  as  their  base  a 
sound  premise,  namely  to  provide  a  uni¬ 
form  approach  to  space  buying  and  the 
elimination  of  the  need  to  provide  differ¬ 
ent  size  ads  to  fit  the  varied  requirements 
of  individual  newspapers.  This  could  con¬ 
ceivably  save  substantial  production 
costs.  “In  practice,”  he  said,  “SAUs  are 
a  disaster.  The  problem  is  that  each  news¬ 
paper  assigns  a  different  linage  charge  for 
a  given  unit.” 

To  demonstrate  his  point  he  selected  at 
random,  from  SRDS,  three  newspapers 
and  checked  the  linage  assigned  to  unit 
#6.  Newspaper  A  charged  1,424  lines; 
newspaper  B-1,533  lines  and  newspaper 
C-1,752  lines.  “Sure,”  he  said,  “they 
give  us  the  space  they  charge  us  for  in 
float,  but  if  we  wanted  float  we  would 
have  so  designed  our  ad.  So  what  we  save 
in  production  costs  we  lose  in  float  and  in 
having  to  figure  each  schedule  both  on  the 
basis  of  buying  an  S  AU  or  using  that  stan¬ 
dard  specific  linage  order  to  see  which 
costs  less.  Obviously,  the  SAU  plan  has 
misfired.” 

On  another  theme,  Cohen  said  clients 
are  increasingly  perturbed  at  the  growing 
differential  between  retail  and  national 
advertising  rates.  “A  recent  4 A  study 
showed  that  at  the  20,000  line  level  there 
was  a  53%  difference  in  the  retail  and 
national  rate.  It’s  hard  to  find  the  jus¬ 
tification  for  that,”  he  said,  “considering 
that  agencies  provide  camera  ready  copy 
and  prompt  payment.  Yet,  every  time 
there’s  a  rate  increase  the  gap  between 
the  national  and  local  rate  widens.  1  don’t 
expect  to  see  an  overnight  elimination  of 
the  differential,  but  it  would  certainly  be 
encouraging  to  see  newspapers  stop  hitt¬ 
ing  the  national  advertiser  with  a  bigger 
rate  increase  than  they  do  the  retailer.” 

Daily  newspapers  in  the  United  States 
average  70  pages  for  morning  editions,  58 
pages  for  evening  editions  and  210  pages 
for  Sunday  editions. 

4e  ](e  i|( 

The  total  number  of  newspaper  groups 
declined  last  year.  There  were  155  com¬ 
pared  to  160  in  1980. 

EDITOR  &  PUBLISHER  for  October  2.  1982 


18 


NNA  is  financially  solvent 
according  to  its  top  execs 


The  National  Newspaper  Association, 
which  was  faced  with  financial  difficulties 
a  few  years  ago,  is  now  solvent,  accord¬ 
ing  to  its  president  and  executive 
vicepresident. 

“The  organization  is  solvent  now  and 
has  been  since  the  end  of  1981,”  accord¬ 
ing  to  Mel  Street,  executive  vicepresident 
of  NNA. 

Street  said  NNA  had  an  operating  sur¬ 
plus  of  $148,000  at  the  end  of  1981  and  the 
anticipated  surplus  for  this  year  is 
$53,000.  In  addition.  Street  said,  anti¬ 
cipated  interest  on  the  surplus  and 
unexpended  reserve  is  expected  to  bring 
in  an  additional  $30,000  by  the  end  of  the 
year. 

As  a  result,  NNA  is  expected  to  start 
1983  with  a  surplus  reserve  of  about 
$230,000,  he  said. 

NNA  President  George  Measer  of  Bee 
Publications,  Williamsville,  N.Y.,  said 
anticipated  revenues  for  this  year  are 
$714,000  and  anticipated  expenditures 
are  $660,000.  He  said  for  the  first  eight 
months,  NNA  has  a  surplus  to  date  of 
$45,125. 

Measer  said  92%  of  the  organization's 


dues  have  been  collected  thus  far,  or  a 
total  of  about  $300,000.  This  is  down 
slightly  from  $315,000  collected  during 
the  same  period  last  year. 

Street  said  NNA  operates  on  one  of  the 
lowest  dues  structures  of  any  organiza¬ 
tion  in  Washington,  D.C.  —  $70-$75  per 
member. 

Problem  area 

One  problem  area  for  NNA  is  its  twice 
monthly  newspaper  Publishers'  Auxil¬ 
iary. 

Said  Measer,  “The  one  concern  at  the 
present  time  is  the  decrease  of  advertising 
sates  for  Publishers’  Auxiliary.  At  the  end 
of  July  of  this  year  the  sales  amounted  to 
$132,381  —  compared  to  1981  revenue  at 
July’s  end  of  $167,020.  Net  income  by 
July  31, 1982  was  approximately  $40,000, 
compared  to  a  year  ago  of  $71,000.” 

“The  board  and  our  executive  director 
are  constantly  monitoring  sales  and 
Publishers’  Auxiliary  financial  balance 
sheets,”  Measer  said. 

Measer,  at  the  close  of  the  NNA  con¬ 
vention  in  Phoenix  last  week,  was  suc¬ 
ceeded  as  president  by  John  McMaster, 
Ayer  (Mass.)  Public  Spirit. 


NNA  Hotline 

(Continued  from  page  16) 

of  a  crime,  a  person  must  have  a  “reason 
to  believe”  that  exposure  of  covert 
agents  would  impede  intelligence 
activities  of  the  U.S. 

DeConcini  wanted  the  clause  changed 
from  “reason  to  believe”  to  “specific 
intent”  to  impede  intelligence  activities. 

“This  language  would  have  allowed  us 
to  stop  the  purposeful  revelation  of  our 
agents’identities  which  now  threaten  our 
intelligence  activities,  while  at  the  same 
time  allowing  the  nation’s  news  media  to 
continue  their  legitimate  reporting  and 
investigatory  activities  as  envisioned  by 
the  Bill  of  Rights.” 

“I  voted  with  you  in  Committee  and  on 
the  floor  of  the  Senate,”  he  said.  “The 
substitute  amendment  passed  the 
Judiciary  Committee,  but  unfortunately 
the  full  Senate  restored  the  original 
“reason  to  believe”  language . 

DeConcini  said  that  in  late  May,  the 
Judiciary  Committee  unanimously  voted 
to  approve  the  Hatch-DeConcini  sub¬ 
stitute  to  the  Freedom  of  Information 
Act. 

“I  believe  this  package  evenly  ba¬ 
lances  the  needs  of  the  media  and 
researchers  with  the  privacy  require¬ 
ments  of  government  and  business,”  he 
said. 


The  Kitty  Litter®  brand  name  has  become  so  well-known  that 
sometimes  people  mistakenly  use  it  generically  when  they  mean 
to  say  “cat  box  filler.” 

Our  brand  name  was  registered  in  1955  with  the  U.S.  Patent 
Office  as  the  original  cat  box  filler.  Please  help  us  protect  it  by 
capitalizing  the  K  and  L  and  adding  the  word  “brand”  when  refer¬ 
ring  to  our  Kitty  Litter  brand  cat  box  filler. 

Thank  you!  nnn) 
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Electronic  news 

(Continued  from  page  10) 


around  6.5  minutes  and  put  the  income 
from  them  “all  the  way  up  to  10.46^ — still 
nothing  to  celebrate,”  AP  said. 

RMH  found  that  the  placement  users 
preferred  to  read  “a  regular,  printed 
newspaper”  over  the  electronic  one.  The 
placement  users  also  found  printed  words 
difficult  to  read  on  a  video  display  ter¬ 
minal. 

The  real  people  spent  most  of  their  time 
on  CompuServe  playing  its  wide  assort¬ 
ment  of  games  and  using  the  system’s 
electronic  mail  service  called  “Citizen’s 
Band.” 


“CB  works  just  like  its  broadcast  coun¬ 
terpart,”  AP  said.  “Users  can  adopt 
handles  and  fanciful  nicknames,  and  can 
talk  about  whatever  the  traffic  will 
allow.” 

The  game  section  of  CompuServe, 
which  accounted  for  40%  of  the  real  peo¬ 
ple’s  time  on  the  system,  “resembles  a 
well-stocked  game  section  of  a 
department  store.  The  difference  is  Com¬ 
puServe  sells  not  only  the  game  but  the 
opponent.” 

Along  with  the  research  findings  and  its 
own  report,  AP  attached  an  appendix  of 
anonymous  comments  from  the  partici¬ 
pants  in  the  CompuServe  experiment. 
The  consensus  was  that  electronic  home 
delivery  of  information  represents  a  new 


Whjf  through  the  eese  for  Just  one  edHoriel 
eertoonist  irhen  iron  ean  get  the  Copley  News 
Service  Jnmbo  package  of  CARTOONS  &  EDI¬ 
TORIALS  for  about  the  same  price?  —  (11  top 
cartoonists  and  editorials  from  eight  top  dailies) 

C«N  MliMt  Mif  Hr*  wNki  if  fm  tiMflct  —  293-1818 


medium  and  that  simply  placing  the  “tra¬ 
ditional  newspaper”  in  the  system  was 
not  going  to  work. 

Concluded  the  Associated  Press,  “If 
there  is  advice  to  be  found  in  the  AP/ 
CompuServe  experiment,  it  is  that  con¬ 
tinued  participation  (in  electronic 
delivery  of  information)  is  prudent.  The 
degree  of  participation  can  vary  with  the 
perception  and  pocketbook  of  the  news¬ 
paper.” 

Participants  in  the  AP/CompuServe 
experiment  were  the  New  York  Times, 
Washington  Post,  Los  Angles  Times,  San 
Francisco  Examiner,  San  Francisco 
Chronicle,  Columbus  Dispatch,  Norfolk 
Virginian-Pilot  and  Ledger-S/ar,  Min¬ 
neapolis  Star  and  Tribune,  Atlanta  Jour¬ 
nal  and  Constitution,  St.  Louis  Post- 
Dispatch,  and  Middlesex  News,  in  Fra¬ 
mingham,  Mass. 

The  11  newspapers  were  chosen  by 
CompuServe  from  a  list  of  80  applicants 
provided  by  AP. 

NNA’s  Measer  spent 
time  ‘on  the  road’ 

In  his  report  to  the  membership  during 
the  annual  convention  in  Phoenix, 
National  Newspaper  Association’s  out¬ 
going  president  George  Measer  said  one 
of  his  themes  this  year  has  been  “The 
Year  of  Awareness.” 

“In  support  of  that  theme,  my  wife, 
Joan,  and  I  have  been  on  the  road  93 
days,”  said  Measer  of  Bee  Publications, 
Williamsville,  N.Y.  “By  the  time  we  re¬ 
turn  from  Phoenix,  we  will  have  traveled 
more  than  40,000  miles  while  attending  23 
different  newspaper  conventions.  Liter¬ 
ally,  we  have  shaken  thousands  of  hands 
on  behalf  of  the  National  Newspaper 
Association.” 

Ad  sizes  offered 
by  Chicago  Tribune 

Chicago  Tribune  will  begin  offering 
Standard  Advertising  Units  on  October 
1 1 ,  adding  27  frequently  used  units  to  the 
25-unit  standardized  system  devised  by 
the  American  Newspaper  Publishers 
Association  and  the  American  Associa¬ 
tion  of  Advertising  Agencies. 

The  newspaper  said  the  adaption  was 
concurrent  with  the  completion  of  its  new 
offset  printing  and  distribution  plant. 

CWO&O  named 

Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  Inc.,  was  named  advertising 
sales  representative  for  the  Florida  Gulf 
Dailies  (Panama  City  News  Herald  and 
Fort  Walton  Beach  Playground  Daily 
News),  effective  September  1. 

The  News  Herald  and  Playground  Dai¬ 
ly  News  are  Freedom  Newspapers. 
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YOURSNULLYDURBie. 


Emery  A.M.  can  make  your  tough  job  a  lot  easier. 

Instead  of  having  to  call  different  shipping  companies  for  shipping  different  sizes, 
you  can  make  one  call  to  Emery  to  deliver  them  all. 

Big  shipments,  small  envelopes,  or  in-between  packages.  Emery  A.M. 
takes  virtually  any  size  from  ounces  to  tons  and  schedules  delivery 
to  most  of  America  the  very  next  morning. 

It’s  a  great  service,  and  only  one  company  can  deliver  it.  Emery. 

Because  when  you’ve  got  a  tough  job  and  you  want  to  make  it  easier, 
what  you  need  is  an  edge. 


Any  size.  On  time.  For  sure. 


For  complete  details  on  the  full  ranfte  of  Emery  services,  consult  Emery's  Service  (luide 
or  call  Emery  Worldwide,  listed  in  the  White  PaRes.  C  Emery  Wurklwi*'  1W2 


Frank  W.  McNulty  was  promoted  to 
the  new  position  of  vicepresident/ 
business  development  for  Parade  Pub¬ 
lications,  Inc.,  publisher  of  Parade 
magazine.  The  past  13  years,  McNulty 
was  senior  financial  officer  of  Norton 
Simon.  Inc. 

♦  *  ♦ 

Jeanne  Tamplin,  assistant  publisher 
of  The  Marco  Island  Eagle,  a  Florida 
weekly,  was  promoted  to  publisher.  She 
is  the  widow  of  William  R.  Tamplin,  a 
founder  of  the  newspaper  and  its  pub¬ 
lisher  and  editor  for  more  than  14  years. 
He  died  in  July  after  an  extended  illness. 
Mrs.  Tamplin  assisted  her  husband  dur¬ 
ing  the  paper's  growth  from  eight  pages  to 
100  pages  or  more  each  week.  The  Eagle 
is  a  member  of  The  New  York  Times 
Company  regional  newspaper  group. 

*  *  * 

Dan  Chovanec,  assistant  advertising 
director  and  retail  advertising  manager  of 
The  Observer  &  Eccentric  Newspapers, 
Livonia,  Mich.,  was  promoted  to 
advertising  director.  Before  joining  the 
group  in  1979,  Chovanec  was  with  the 
Panax  Corp. 

♦  ♦  ♦ 

Thomac  C.  Fighter  was  designated 
senior  vicepresident  and  deputy  general 
manager  for  the  American  Newspaper 
Publishers  Association.  Fichter  was 
vicepresident/comptroller  and  assistant 
general  manager.  His  office  is  at  ANPA 
headquarters  in  Reston,  Va. 

*  *  * 

Donis  a.  Dondis  retired  in  September 
as  dean  of  Boston  University's  School  of 
Public  Communication  and  following  a 
sabbatical  leave  during  the  academic 
year,  will  return  to  duties  as  a  fulltime 
member  of  the  faculty.  Dondis  was 
appointed  dean  in  1978  and  had  been  a 
member  of  the  faculty  since  1963. 
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See  over  50  centuries  of 
beautiful  art.  At  the  Worcester 
Art  Museum  in  Central  New 
England.  Where  we  don’t  want 
you  to  miss  a  thing. 
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NEWSPEOPLE  IN  THE  NEWS 

Edited  by  LENORA  WILLIAMSON 


KNIGHT-RIDDER  APPOINTMENTS— C.W.  (Bill)  Baker,  assistant  execu¬ 
tive  editor  of  the  Detroit  Free  Press,  is  to  become  vicepresident/news  for 
Knight-Ridder  Newspapers'  City  Group  succeeding  Don  E.  Carter,  who 
retired  at  the  end  of  September.  Larry  Jinks,  vicepresident/news  for  the  Metro 
Group  newspapers,  will  have  interim  responsibility  for  City  Group  news  and 
editorial  operations  until  Baker  assumes  his  new  duties,  probably  in  the  winter 
or  next  spring. 

In  a  related  development  in  Detroit,  Scott  Bosley  will  become  the  manag¬ 
ing  editor/features  for  the  Free  Press,  moving  up  from  assistant  manager. 

Don  E.  Carter,  who  retired  this  past  Bettina  Bancroft  of  Los  Angeles 


week  as  vicepresident/news  for  Knight- 
Ridder  Newspapers,  Inc.,  and  his  wife 
Carolyn  Carter,  an  active  photojour¬ 
nalist,  are  moving  to  their  home  at  Sea 
Island,  Georgia,  where  they  will  pursue  a 
number  of  long-planned  projects. 

Carter,  a  newspaper  man  since  he  was 
16,  has  worked  as  a  reporter  for  the  A r/«/i- 
ta  Journal  and  was  its  city  editor  for  eight 
years.  He  became  executive  director  of 
the  Wall  Street  Journal's  Newspaper 
Fund  program  in  19.‘i9  and  two  years  later 
the  founding  managing  editor  of  the 
National  Observer.  He  was  executive 
editor  of  the  Bergen  Record  in  New 
Jersey  from  1967  until  1971  when  he 
joined  Knight  Newspapers  as  executive 
editor  of  the  Macon  Telegraph  <S  News. 
Carter  then  held  the  post  of  publisher  of 
the  Lexington  (Ky.)  Herald  and  Leader, 
until  he  became  a  KRN  vicepresident. 

*  *  * 

David  L.  Haase,  a  reporter  with  the 
Indianapolis  News,  was  appointed  busi¬ 
ness  editor,  succeeding  Robert  Corya, 
who  requested  a  change  of  assignment  to 
pursue  non-business,  human  interest 
stories.  John  Felter,  who  has  editing 
the  paper's  stock  market  pages  for  the 
last  five  years,  assumes  Haase's  former 
duties. 

♦  ♦  ♦ 

Lou  Alexander  joined  the  Yakima 
(Wash.)  Herald-Republic  as  advertising 
director,  moving  from  Michigan,  where 
he  was  advertising  director  of  the  Ypsi- 
lanti  Press,  also  a  Harte-Hanks  news¬ 
paper.  Alexander  replaces  Jay  White, 
who  is  now  with  the  Wenatchee  (Wash.) 
World. 


was  elected  a  director  of  Dow  Jones  & 
Co.,  Inc.  She  is  a  great-granddaughter  of 
Clarence  W.  Barron,  who  purchased 
the  company  from  Charles  Dow  and 
Edward  Jones  in  1902.  She  was  elected 
as  a  representative  of  the  Barron  and 
Bancroft  family  descendants  who  con¬ 
tinue  as  major  shareholders  of  the  com¬ 
pany. 

3|(  * 

W.  D.  Bedell  retired  in  August  after 
45  years  with  the  Houston  Post.  He 
joined  the  Post  as  a  copyreader  and 
moved  up  through  a  series  of  editing 
positions  until  he  became  assistant  man¬ 
aging  editor  in  1947  and  assistant  execu¬ 
tive  editor  in  1955.  Bedell  was  in  charge  of 
the  daily  letters  to  the  editor  column  from 
its  inception  in  1953  until  he  retired  and 
for  many  years  wrote  a  column,  “The 
Americas,"  on  the  countries  of  Latin 
America.  His  other  duties  have  included 
editing  the  op-ed  page  and  serving  on  the 
editorial  board. 

*  ♦  ♦ 

Jeanne  Gates,  an  advertising  sales 
manager  for  the  Miami  Herald  Publishing 
Co.,  has  moved  to  the  Detroit  News  as 
sales  development  manager. 

♦  *  ♦ 

John  Mathew  was  named  editor- 
associate  publisher  of  the  Natchez 
(Miss.)  Democrat  and  in  addition  was 
named  vicepresident  of  Natchez  News¬ 
papers  Inc.  Mathew  served  as  editor  of 
the  Democrat  since  September  of  last 
year  and  previously  was  with  the  Boone 
Newspaper  Group  in  Oskaloosa  and  Pel¬ 
la,  Iowa. 
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Robert  M.  McCormick,  vicepresi¬ 
dent  of  advertising  at  the  Washington 
Post,  will  join  the  Chicago  Sun-Times 
November  1  as  executive  vicepresident 
of  sales  and  marketing. 

Replacing  McCormick  at  the  Post  will 
be  Joseph  J.  Haraburda,  currently  Post 
vicepresident  of  circulation. 

Frank  Manzon,  circulation  sales 
manager,  will  succeed  Haraburda  as  cir¬ 
culation  director.  Nicholas  Cannis- 
TRARO ,  Jr.,  who  joined  the  Post  recently 
as  director  of  marketing,  becomes 
vicepresident-marketing. 

McCormick  began  with  the  Post  in  1962 
as  an  advertising  rep  and  subsequently 
was  classified  manager  and  advertising 
manager  before  being  named  vicepresi¬ 
dent  of  advertising  six  years  ago. 

Haraburda,  a  former  circulation  direc- 


From  left — 

Robert 

AAcCormick 

Donald 

Brydon 


Donald  J.  Brydon,  who  has  served  Winston  Gardner,  Kilgore  (Texas) 
as  general  sales  manager  of  United  Press  News  Herald  editor  for  45  years,  has  re- 
Intemational  since  January,  1980,  was  tired.  In  1978  he  was  his  city's  “Man  of 


tor  for  the  Wilmington  News  Journal  and 
suburban  circulation  manager  of  the  Phi¬ 
ladelphia  Inquirer,  joined  the  Post  as 
assistant  circulation  manager  in  1978, 
being  named  director  in  1980. 

Manzon  has  been  with  the  Post  since 
1954,  and  Cannistraro  was  a  vicepresi¬ 
dent  of  marketing  for  Bristol-Myers  Co. 
before  joining  the  Post. 

«  ♦  * 

Lawrence  T.  Herman,  a  retired 
executive  of  the  Times  Publishing  Co., 
St.  Petersburg,  Florida,  was  named  chair¬ 
man  of  the  board  of  US  Bank.  Herman,  a 
board  member  since  1975  of  the  locally 
owned  bank,  was  vicepresident  of  sales 
and  marketing  for  the  newspaper  com¬ 
pany  and  a  former  advertising  director  of 
the  Evening  Independent  and  the  St. 
Petersburg  Times. 

4:  * 

Tom  Barnidge,  formerly  a  sports 
reporter  for  the  St.  Louis  Post-Dispatch, 
is  now  managing  editor  of  The  Sporting 
News. 

4c  * 

James  H.  Zinn,  advertising/marketing 
director  of  the  Bradenton  (Fla.)  Herald, 
was  named  advertising  director  of  the 
Detroit  Free  Press.  Before  joining  the 
Herald,  Zinn  held  advertising  positions 
with  the  St.  Petersburg  Times  and  Today, 
Cocoa,  Fla. 


named  senior  vicepresident.  He  will  be 
responsible  for  UPI’s  sales  and  service  to 
group  newspaper  subscribers,  based  in 
New  York. 

Brydon  joined  UPI  in  St.  Louis  in  1947 
and  has  worked  in  10  bureaus  on  two 
continents  and  served  as  reporter,  editor, 
bureau  manager  and  executive.  He  went 
to  Tokyo  as  general  news  editor  for  Asia 
in  1%2  and  was  responsible  for  news 
coverage  from  Japan  to  Afghanistan. 
Brydon  returned  to  the  United  States  in 
1965  and  was  reassigned  to  Tokyo  as  Asia 
vp-general  manager  in  1%7.  In  1972,  he 
was  named  central  division  manager  and 
next  moved  to  New  York  in  1977  as 
vicepresident  in  charge  of  eastern  states 
sales. 

*  ♦  * 

John  N.  Meyer,  a  retail  divisional 
manager  for  the  Chicago  Sun-Times,  was 
promoted  to  associate  retail  advertising 
manager. 

*  *  * 

Glenn  J.  Tabor,  a  Valparaiso,  Ind., 
lawyer,  has  been  elected  to  the  board  of 
directors  of  Nixon  Enterprises  Inc., 
Wabash,  Indiana. 

4e  4c  * 

Barbara  Curley,  a  member  of  the 
advertising  staff  of  the  Saratogian-Tri- 
County  News,  Saratoga  Springs,  N.Y., 
was  promoted  to  retail  advertising  mana¬ 
ger  from  retail  advertising  supervisor. 


CHANDLER 


An  ordained  Presbyterian  minister,  author  of 
four  books  and  a  working  journalist  since 
1966,  Russ  Chandler  brings  special  insight 
and  knowledge  to  his  work  as  religion  writer 
for  the  Los  Angeles  Times. 


Look  for  him  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 


the  Year.” 

4c  4c  « 

Joann  Hurley  was  promoted  to  com¬ 
munity  relations  coordinator  for  The  Ari¬ 
zona  RepublicIThe  Phoenix  Gazette, 
assuming  the  responsibilities  of  Walt 
SUFT,  who  retired  in  August  after  29 
years  with  the  newspapers. 

4c  4c  4! 

Jayne  Miller  was  named  a  CBS  news 
reporter  in  the  Washington  bureau,  mov¬ 
ing  from  WBAL-tv  Baltimore.  She 
started  in  television  news  in  1976  after 
working  for  the  late  Pennsylvania  Mirror, 
State  College. 
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Notes  on  people _ 

Capital  gossip,  movie  reviews  make  news 


The  post-Star  wars  are  underway  in 
Washington,  where  the  Washington 
Times  has  lured  gossip  columnist  Diana 
McLellan  onto  its  pages,  amid  consider¬ 
able  promotion. 

“We  have  plucked  the  ripest  peach  in 
Ben  Bradlee's  orchard,”  gloated  Times 
executive  editor  Smith  Hempstone,  not¬ 
ing  that  McLellan  is  the  third  Post  staffer 
to  join  the  Times,  and  “We  doubt  she’ll 
be  the  last.” 

But  before  the  first  column  appeared, 
the  Post  was  returning  the  fire,  reporting 
that  the  Times,  which  is  backed  by  the 
Unification  Church,  had  killed  a  review 
of  “Inchon,”  the  film  which  lists  the  Rev. 
Sun  Myung  Moon  as  special  advisor,  and 
to  which  his  reported  contribution, 
according  to  the  Baltimore  Sun,  is  $40 
million. 

The  Post  story  was  widely  distributed, 
via  wire  services,  and  on  September  21, 
under  the  editorial  headline  “Pillorying 
the  Post,”  the  Times  accused  its  rival  of 
taking  the  low  road  in  avenging  the  loss  of 
McLellan.  It  also  published  a  review  by 
New  York  Times  critic  Vincent  Canby, 
who  called  Inchon  “a  hysterical,  historic¬ 
al  epic  .  .  .”  which  “looks  like  the  most 
expensive  B-movie  ever  made.” 

The  Post  was  aware  that  the  negative 
review  was  about  to  run,  the  Times  edito¬ 
rial  said,  because  it  owns  local  rights  to 
New  York  Times  syndicated  material, 
and  because  its  reporter  was  notified  by 
phone. 

“We  are  ...  at  least  as  independent 
of  our  corporate  owners  as  any  corpor¬ 
ately-owned  newspaper  ...”  the 
Times  wrote,  adding  that  it  “has  just  be¬ 
gun  to  fight.” 

McLellan  made  the  switch  at  a  time 
when  her  column  was  shrinking  in  size  at 
the  Post.  The  column  has  stirred  con¬ 
troversy,  particularly  when  McLellan 
wrote  last  fall  about  reports  that  Blair 
House  was  bugged  during  the  Carter 
Administration. 

After  Carter  threatened  a  libel  suit, 
Post  publisher  Donald  E.  Graham  re¬ 
tracted  the  item  and  apologized  to  the 
Carters,  who  dropped  the  threatened  suit. 

McLellan  moved  to  the  Post  after  the 
Star  folded.  She  began  writing  for  the 
Times  Wednesday,  September  22,  a  day 
after  attorneys  met  at  the  newspaper  to 
try  to  determine  who  legally  owns  the 
name  “The  Ear,”  by  which  McLellan’s 
column  is  known,  and  the  name  used  for 
other  enterprises  which  grew  out  of  the 
popular  column. 

The  column  appeared  under  the  head¬ 
line  “Diana's  Here!,”  without  reference, 
apart  from  an  illustration,  to  The  Ear. 
Post  counsel  Bo  Jones  said  the  Post  got  an 
assignment  of  rights  from  the  name  “The 


Diana  McLellan 

Ear"  from  the  Star  and  has  filed  a 
trademark  application.  He  said  he  did  not 
know  whether  the  newspaper  intended  to 
go  ahead  and  use  the  name. 

McLellan  said  the  whole  issue  of  own¬ 
ership  of  the  name  is  "dubious,”  and  out 
of  her  hands. 

“Sounds  like  they’re  waiting  to  see 
what  the  Post’s  going  to  do,”  Jones  said. 

McLellan,  meanwhile,  used  her  first 
column  to  twit  the  Post  for  allegedly 
squashing  a  style  piece  on  the  pompous  of 
Washington. 


Two  Neuharths  at  USA  Today 

Dan  Neuharth,  who  works  on  the  first 
section  news  staff  of  USA  Today,  had  a 
by-line  story  about  tv  via  rooftop  satellite 
dishes  on  page  one  of  the  new  national 
daily  September  24.  His  father,  Allen  H. 
Neuharth,  is  chairman  and  president  of 
Gannett  Co. 

Heads  for  North  America 

Andre  Villeneuve,  currently  Reuters 
manager  for  Europe,  becomes  manager 
for  North  America  the  beginning  of  next 
year.  Desmond  Maberley,  who  is  at  pre¬ 
sent  editor  and  acting  manager  for  North 
America,  will  continue  as  editor  and  be¬ 
come  deputy  manager. 

The  former  manager  for  North  Amer¬ 
ica,  Glen  Renfrew,  was  promoted  to  Reu¬ 
ters’  managing  director  and  chief  execu¬ 
tive  last  February. 

Villeneuve  joined  Reuters  in  London 
from  Oxford  University  in  1%7.  After 
assignments  to  Brussels  and  Latin  Amer¬ 
ica,  he  returned  to  London  in  1970.  He 
played  a  key  roley  in  development  and 
marketing  of  Reuter  Monitor,  the  in¬ 
formation  retrieval  system  used  by 
banks,  foreign  exchange  dealers,  money 


managers,  corporations  and  brokerage 
concerns  in  the  United  States  and  around 
the  world. 

David  Ure,  at  present  European 
marketing  manager,  will  succeed  Vil¬ 
leneuve  as  manager  for  Europe.  Patrick 
Mannix,  European  technical  manager, 
has  been  appointed  international  technic¬ 
al  manager. 

Eye  on  the  U.S.  Senate 

State  Senator  Harriet  Woods,  a  former 
Newspaper  Guild  leader  at  the  St.  Louis 
Globe-Democrat,  has  won  the  Missouri 
Democratic  nomination  for  the  U.S.  Sen¬ 
ate,  outpolling  the  closest  of  10  other 
candidates  nearly  two  to  one. 

Woods,  a  member  of  the  Missouri  Sen¬ 
ate  since  1977,  was  a  reporter  for  the 
Globe-Democrat  from  1949  to  1952. 

Her  husband,  James  E.  Woods,  was  a 
member  of  the  Guild’s  international  exec¬ 
utive  board  for  18  years,  first  as  vicepresi¬ 
dent  from  Region  3,  the  midwest,  and  the 
last  six  in  the  office  now  titled 
international  chairperson. 

State  Senator  Woods  received  active 
assistance  in  campaigning  from  her  hus¬ 
band  and  three  sons,  all  of  whom  were 
Guild  members  when  they  worked  as 
“copy  kids”  at  the  Post-Dispatch. 

Golden  anniversary  gift 

Helene  R.  Foellinger,  newspaper  pub¬ 
lisher  and  business  executive,  has  given 
the  University  of  Illinois.  Urbana — 
Champaign,  S3  million  to  remodel  its 
auditorium.  The  gift  was  announced  Sep¬ 
tember  1 1  by  Chancellor  John  E.  Cribbet 
of  the  university  during  the  50th  reunion 
celebration  of  the  class  of  1932. 

Foellinger,  a  member  of  the  golden 
anniversary  class,  graduated  from  Illinois 
with  a  degree  in  mathematics.  She  went 
to  work  as  a  reporter  for  the  Fort  Wayne 
(Ind.)  News-Sentinel,  which  was  pub¬ 
lished  by  her  father,  Oscar  G.  Foellinger. 
She  served  as  publisher  of  the  newspaper 
from  1936,  when  her  father  died,  until 
1980,  when  it  was  sold  to  Knight-Ridder 
Newspapers,  Inc. 

3,000  editorial  cartoons  plus 

Eugene  Craig,  an  editorial  cartoonist 
for  the  Columbus  Dispatch  from  1955 
until  he  retired  last  year,  has  donated 
more  than  3,000  editorial  cartoons  and 
61 1  panels  of  his  Sunday  Dispatch  comic 
feature  “Forever  Female”  to  Ohio  State 
University’s  Library  for  Communication 
and  Graphic  Arts. 

Craig  disagrees  with  a  trend  toward 
more  humor  in  editorial  cartoons.  “To 
me  a  cartoon  is  an  editorial  in  cartoon 
form,”  he  said,  and  chose  to  direct  his 
humor  to  the  “Forever  Female”  comic 
strip. 
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EOCOM  targets  early  1983  for  Muirhead  withdraws 
practical  use  of  laser  platemakers  flatbed  piatewriters 


This  fall,  as  the  Utica  (N.Y.)  Observer- 
Dispatch  completes  the  installation  of  its 
Hastech/EOCOM  paginated  direct-to- 
plate  composition  system,  the  newspaper 
industry  will  keenly  observe  what  will 
likely  be  its  next  revolution  in  prepress 
technology. 

During  the  fourth  annual  Lasers  In 
Graphics/Electronic  Publishing  in  the 
80’s  conference  in  Miami,  Fla.,  Septem¬ 
ber  19  through  23,  there  was  strong  dis¬ 
agreement  among  participants  about 
whether  laser  platemaking  and  direct-to- 
plate  composition  are  practical  in  the 
newspaper  production  environment. 

Chuck  Denzing,  who  delivered  a  pre¬ 
sentation  on  computer-to-plate  technolo¬ 
gy  for  EOCOM,  said  newspapers’  quest 
for  CPU-to-plate  had  nearly  taken  on  the 
“aura  of  the  search  for  the  holy  grail.”  He 
predicted  that  newspapers  can  expect  to 
be  using  CPU-to-plate  as  a  practical  pro¬ 
duction  tool  by  the  beginning  of  1983.  He 
also  predicted  that  computer-to-plate 
technologies  would  eventually  save  the 
newspaper  industry  $100  million  annually 
in  typesetter  paper,  a  similar  amount  in 
platemaking  film,  $50  million  in  chemic¬ 
als  and  supplies  and  120,000  man  years  in 
labor.  That  amounts,  he  said,  to  $50,000 
to  $100,000  in  annual  savings  for  a  typical 
daily  and  as  much  as  $3  million  at  papers 
like  the  Los  Angeles  Times. 

On  the  other  hand,  conference  organiz¬ 
er  Dr.  S.  Thomas  Dunn,  president  of 
Dunn  Technologies,  Inc.,  and  a  former 
EOCOM  vicepresident,  told  E&P, 
“Most  newspapers  expect  to  have  CPU- 
to-plate  within  three  years.  They’re  not 
going  to  have  it.” 

A  necessity  of  computer-to-plate  imag¬ 
ing  is  a  laser  exposure  system.  Robert 
Lindsay,  production  manager  of  the  St. 
Joseph  (Mo.)  News-Press  &  Gazette, 
said  he  is  “still  optimistic”  about  laser 
imaging  systems,  but  he  conceded  that 
his  newspaper  has  had  difficulties  with  its 
system. 

The  News-Press  &  Gazette,  he  said, 
has  been  using  EOCOM’s  Laserite  for 
four  years,  making  it  the  longest  con¬ 
tinuous  user  in  North  America.  The  paper 
composes  direct  paste-up-to-plate. 

The  News- Press  &  Gazette  uses  a  con¬ 
ventional  camera  system  to  back  up  the 
EOCOM  system  as  well  as  for  shooting 
halftones,  advertising  graphics  and  line 
art. 

Lindsay  said  there  are  three  major 
areas  in  which  improvement  is  necessary 
to  make  U V  systems  viable  for  his  news¬ 
paper:  plates,  plate  coating  and  plate  de¬ 
veloper;  copy  quality;  and  laser  tube  re¬ 
liability. 
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A  viable  plate,  he  said,  “is  still  not 
here.”  He  said  the  newspaper  needs  a 
fast,  wipe-on  quality  plate  which  is  com¬ 
parable  in  cost  to  film  exposed  plates.  His 
newspaper  is  now  experimenting  with  the 
new  Anchor/LithKemKo  laser  exposable 
plate,  but  he  said  the  paper  has  had  trou¬ 
ble  “getting  our  people  to  properly  use 
it.” 

With  regard  to  copy  quality,  Lindsay 
pointed  out  that  national  advertising 
agencies  demand  accurate  reproduction 
of  their  ads.  In  order  to  satisfy  their  de¬ 
mands,  and  the  demands  of  local  adver¬ 
tisers,  a  piece  of  equipment  which  can 
reproduce  varying  degrees  of  quality  as 
well  as  a  camera  is  needed. 

Finally,  he  cited  a  need  for  a  depend¬ 
able  laser  tube  which  would  last  for  a  year 
and  sell  for  a  “fair  price”  is  necessary. 
He  pointed  out  that  the  extremely  high 
voltage  needed  to  etch  laser  exposable 
plates  contributes  to  short  laser  tube 
life  —  and  that  a  replacement  laser  tube 
costs  roughly  $I4,0()0.  Me  said  new  tech¬ 
nology,  such  as  air  cooled  lasers  or  cera¬ 
mic  uv  tube  technoloby  may  be  the 
answer  to  the  laser  problem.  (On  the  day 
following  Lindsay’s  presentation.  Cohe¬ 
rent,  Inc.,  delivered  a  promising  asses- 
ment  of  new  uv  tube  technoloby  and 
Spectra  Physics,  Inc.,  presented  adv¬ 
ances  in  air-cooled  argon  laser  tech¬ 
nology.) 

Wipe-on  plates 
for  laser  setters 

Anchor/LithKemKo,  Inc.,  announced 
a  potential  breakthrough  in  laser  expos¬ 
able  printing  plates  during  the  fourth 
annual  Lasers  In  Graphics  Conference  in 
Miami  September  22. 

Duane  Larson,  the  company’s  technic¬ 
al  director,  said  a  new  wipe-on  plate  was 
now  being  tested  on  laser  imaging  sys¬ 
tems  at  the  Austin  (Tx.)  American- 
Statesman  and  the  St.  Joseph  (Mo.) 
News-Press  &  Gazette. 

Although  he  said  the  plates  had  worked 
in  testing,  he  cautioned  that  they  were 
“some  distance  away  from  being  a  viable 
product.” 

The  major  advantages  of  the  plates, 
which  are  roller-coated  with  a  standard 
diezo  coating,  are  their  potential  low  cost 
(as  compared  to  other  laser  exposable 
plates),  a  relatively  long  shelf-life  under 
refrigeration  and  lower  power  require¬ 
ments  for  laser  exposure.  In  testing  at  the 
American-Statesman,  the  company 
found  that  80%  of  the  plates  lasted 
through  the  paper’s  80,0()0  copy  press 
run. 


Muirhead.  Inc.,  announced  September 
22  it  was  withdrawing  from  the  market  its 
line  of  ultraviolet  and  electrostatic  flatbed 
facsimile  piatewriters. 

In  a  presentation  during  the  fourth 
annual  Lasers  In  Graphics  seminar  in 
Miami  last  week,  Jason  H.  Eveleth,  a 
Muirhead  project  manager,  said  the  deci¬ 
sion  to  withdraw  the  piatewriters  from 
the  market  was  taken  as  a  result  of  a 
number  of  factors  related  to  the 
machine’s  performance  in  the  newspaper 
production  environment. 

The  piatewriters,  he  said,  could  not 
meet  newspaper  quality  standards,  oper¬ 
ating  cost  constraints  or  reliability  re¬ 
quirements. 

He  said  the  increasing  use  of  color  by 
newspapers  and  their  increasing  concern 
with  production  quality  had  created  a 
“continuing  gap”  between  the  capability 
of  the  equipment  and  what  it  is  expected 
to  do. 

Among  other  factors  cited  by  Eveleth 
were  the  low  reliability  and  high  replace¬ 
ment  costs  of  the  laser  tubes  utilized  by 
the  piatewriters;  the  lack  of  economical 
facilities  for  storage  of  information  en¬ 
coded  on  electrostatic  plates  (since  they 
aren't  film  exposed,  there  is  no  negative 
from  which  additional  plates  may  be 
made);  and  the  current  lack  of  an  economi¬ 
cal  printing  plate  for  the  electrostatic  ma¬ 
chines. 

“Laser  exposable  plates  have  yet  to 
prove  themselves  in  a  newspaper  produc¬ 
tion  environment,”  said  Eveleth.  Several 
representatives  of  printing  plate  manu¬ 
facturers  later  said  that  further  research 
and  development  could  lead  to  an  econo¬ 
mical,  storable  and  reliable  electrostatic 
plate.  One  manufacturer’s  rep  called  on 
the  newspaper  industry  to  share  in  the 
R&D  costs  of  developing  such  a  plate. 

Eveleth  explained  that,  in  most  sys¬ 
tems,  some  50  megabytes  of  disk  storage 
per  page  in  necessary  to  store  the  in¬ 
formation  which  is  etched  into  the  plates. 
He  said  no  information  storage  and  re¬ 
trieval  system  currently  in  operation  in 
the  newspaper  business  has  proven  itself 
workable.  If  the  data  on  the  plates  is  com¬ 
pressed  in  order  to  reduce  the  amount  of 
storage  necessary,  the  quality  of  the  half¬ 
tones  on  the  plates  will  suffer  “some¬ 
what.” 

Eveleth  said  the  piatewriters  would  be 
returned  to  the  market  when  the  company 
determined  they  could  “satisfy  the  mar¬ 
ket  worldwide,  rather  than  just  the  U.S.” 

The  Muirhead  line  of  laser  flatbed  fac¬ 
simile  scanners,  which  utilize  technology 
similar  to  the  piatewriters,  will  remain  on 
the  market. 
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Few  newspapers  have 
backup  disaster  plan 


By  M.L.  Stein 

An  emergency  plan  to  produce  the 
newspaper  when  the  plant  is  hit  by  fire  or 
other  disaster  is  an  absolute  necessity, 
two  executives  warned  delegates  to  the 
46th  Western  Newspaper  Production 
Conference  September  24-25  in  Los 
Angeles. 

When  the  more  than  150  members  in 
the  audience  were  asked  how  many  of 
their  newspapers  had  such  a  plan,  about  5 
hands  were  raised. 

Dennis  Schieck,  director  of  newspaper 
production  technology  for  the  Donrey 
Media  Group,  spoke  from  experience 
when  he  said  an  emergency  plan  depends 
on  “firm  and  sincere  commitment  on  the 
part  of  everyone  involved  that  publica¬ 
tion  will  continue  no  matter  what  the 
situation.” 

How  it  worked 

This  is  what  happened,  he  recalled, 
when  one  of  his  group’s  papers,  the  Car- 
son  City  (Nev.)  Appeal,  recently  caught 
fire. 

The  general  manager,  Schieck  said, 
quickly  contacted  Donrey  management 
people,  who  mobilized  staff  members 
from  various  locations  in  southern  Neva¬ 


da  and  California.  They  arrived  in  Carson 
City  within  two  to  three  hours,  while  oth¬ 
ers  from  more  distant  locations  were  on 
the  scene  within  24  hours. 

Inspection  revealed  that  everything 
except  the  pressroom  was  almost  totally 
destroyed,  making  it  impossible  for  the 
Appeal  to  be  published  in  Carson  City  for 
several  days,  Schieck  stated. 

By  pre-arrangement,  some  of  the 
Appeal’s  production  and  editorial  staffs 
were  transported  on  a  company  aircraft 
to  Las  Vegas,  where  the  facilities  of  the 
Review-Journal  were  utilized  to  produce 
the  paper.  Papers  were  flown  to  Carson 
City  on  a  chartered  aircraft,  arriving  only 
an  hour  later  than  they  would  have  nor¬ 
mally  come  off  the  press,  according  to 
Schieck. 

In  developing  a  disaster  plan,  Schieck 
advised,  newspapers  should  start  small. 
He  added: 

“If  you  begin  thinking  of  the  little 
things  that  can  disrupt  your  publication, 
such  as  computer  and  typesetter  failures, 
film  processing  and  newsprint  handling 
equipment  breakdowns,  you  will  dis¬ 
cover  that  you  already  have  .  .  . 
developed  plans  to  continue  publication 
through  typical  emergencies.” 


NOW 

ALL  OTHER 
CIRCULATIOH 
COMPUTER 
SYSTEMS 

ARE  OBSOLETE. 

See  the  USSI  Circulation  Information  System 
at  the  ANPA  Circulation  Computer  Systems  Symposium 
Oct.  11-13,  St.  Louis  Marriott  Airport  Hotel 
or  write  or  call  Ray  Frazier  or  James  Chapman 
USSI,  P.O.  Box  2171,  San  Antonio,  Tx  78297  (512)  227-3006 


Newspaper  Systems 


Planning  ahead  before  the  Carson  City 
plant  was  constructed  also  paid  off,  the 
production  executive  said.  A  heavy  fire 
wall  separated  the  pressroom  from  the 
rest  of  the  building  with  the  result  that  the 
only  damage  to  the  pressroom,  aside  from 
electrical  service  problems,  was  smoke. 

The  planning  also  included  notifying 
various  equipment  and  supply  vendors  of 
specific  requests  that  would  be  forthcom¬ 
ing  within  hours,  Schieck  said. 

Emergency  booklet 

Don  Austin,  Long  Beach  Press- 
Telegram  production  manager,  revealed 
his  paper  has  a  26-page  emergency  book¬ 
let,  whose  provisions  have  been  tested  in 
dry  runs. 

“The  dry  runs  turned  up  several  areas 
of  concern  that  could  have  caused  pro¬ 
blems  in  an  actual  emergency,  so  we  rec¬ 
ommend  testing  the  plan  at  least  once  a 
year,”  he  commented. 

Austin  said  the  Press-Telegram  uses 
the  Pasadena  Star-News  as  a  backup 
printing  location  and  a  Long  Beach  drug¬ 
store  as  temporary  office  quarters.  The 
paper  has  home  and  business  phone 
numbers  for  the  store  manager  and  all  key 
Press-Telegram  and  Pasadena  personnel, 
as  well  as  maps  with  routes  to  the  Star- 
News,  he  noted. 

For  loss  of  camera  and  platemaking, 
Austin  continued,  his  paper  would  use 
the  Orange  County  Register  as  its  backup 
since  both  newspapers  are  on  NAPP 
plates  and  the  Register  has  NAPP 
platemaking  backing  up  its  offset. 

Other  aspects  of  the  plan  include  mov¬ 
ing  circulation  to  a  pre-arranged  Long 
Beach  district  office,  making  provisions 
with  the  phone  company  and  a  truck  rent¬ 
al  firm  and  establishing  a  source  for 
emergency  gasoline,  he  said. 

Each  year,  Austin  disclosed,  the  plan  is 
updated  by  sending  copies  to  all 
departments  and  asking  them  to  make 
necessary  changes. 

In  citing  the  need  for  a  disaster  plan, 
Austin  said: 

“Someday,  when  you’re  sleeping,  the 
phone  may  ring  and  a  voice  may  say  the 
plant  is  on  fire  and  ask  if  (the  paper)  is  up 
to  the  task.” 

Other  reports 

In  other  conference  business, 
delegates  heard  reports  on  inserts,  energy 
conservation,  plant  maintenance  and  pro¬ 
duction  administration. 

Gene  Moni,  Reno  Newspapers’  pro¬ 
duction  manager,  said  his  publications 
have  achieved  100%  penetration  in  the 
area  with  a  broadsheet  advertising  cover 
containing  inserts. 

The  job,  he  pointed  out,  required  a  lot 
of  work,  circulation  realigned  carrier 
routes  to  coincide  with  zip  codes,  the 
computer  staff  wrote  a  program  to  store 
customer  records  and  output  mail  labels 
and  a  list  was  purchased  from  a  company 
which  sorts  the  mail  list  by  postal  route 
presort. 

(Continued  on  page  28) 
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Chicago  Sun-Times  muiis 
fiexography  printing 


By  Celeste  Huenergard 

As  the  Chicago  Tribune  glides  off  its 
new  offset  presses,  executives  at  the  Chi¬ 
cago  Sun-Times  say  they  are 
experimenting  with  their  25-year-old 
Mark  I  letterpress  system,  shopping  the 
offset  market  and  investigating  the 
feasibility  of  converting  to  flexography. 

On  Monday,  September  27,  the  Field 
Enterprise  tabloid  switched  their  body 
type  from  Bedford  to  Century  School 
Book,  introduced  one-to-one  laser 
reproduction  and  confirmed  they  have 
been  using  more  color  for  the  past  month 
and  will  continue  the  trend. 

That  same  day,  readers  found  a  new 
daily  business  section  stuffed  inside  the 
paper  and  visible  signs  of  a  $  1  million  cash 
promotion  campaign  touting  the  latest 
editorial  additions. 

“Our  forte  has  always  been  jumping  on 
the  news  and  getting  it  in  first,”  Sun- 
Times  financial  editor  Tony  Campbell 
said  in  a  recent  interview.  “Now  we’ll 
have  the  space  to  challenge  the  Tribune 
on  longer  (Business)  pieces  and 
graphics.” 

Campbell’s  staff  has  been  increased  by 
three  reporters,  while  the  advertising 
department  has  added  three  financial 
reps. 

According  to  publisher  James  Hoge, 
the  Monday  improvements  are  the  first  in 
a  series.  “We  want  to  stay  on  the  fast 
track  with  them,”  he  said  recently,  refus¬ 
ing  to  comment  on  their  nature. 

Hoge  said  the  new  business  section 
was  the  result  of  the  success  garnered 
from  the  daily’s  efforts  two  years  ago  to 
increase  its  Sunday  financial  newshole 
and  from  a  similar  move  last  fall  on  Tues¬ 
days. 

According  to  an  advertising  spokes¬ 
man,  financial  linage  in  the  paper  has 
grown  92,294  lines  during  the  first  six 
months  of  1982  over  the  same  period  last 
year  to  a  full-run  display  total  of  33 1 ,603 
lines. 

The  expanded  business  section  will 
concentrate  on  a  different  area  Sunday 
through  Friday. 

Monday  will  focus  on  international 
business;  Tuesday,  on  investments; 
Wednesday,  on  “office”  news  —  from 
the  best  luncheon  clubs  to  trendy  places 
to  work;  Thursday,  on  Chicago  business; 
Friday,  on  technology  and  electronics; 
and  Sunday,  on  personal  finance. 

Campbell  said  his  newshole  has  been 
increased  by  about  15  tabloid  columns  a 
day. 

Meanwhile,  back  in  the  pressroom, 
vicepresident  of  production  Louis  Sito 
said  he  does  not  “feel  threatened”  by  the 
Tribune’s  new  $185-million  offset  plant. 
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“There’s  no  doubt  that  they  have  built 
a  beautiful  production  facility,  but  I  per¬ 
sonally  have  a  problem  with  a  major  met¬ 
ro  paper  going  to  offset  because  of  the 
constraints  they  must  undertake.  There’s 
a  lot  of  waste  and  it’s  not  easy  to  print 
good  offset.  If  you  have  the  same  crew 
and  a  50,000  home-delivered-paper,  like 
St.  Pete’s  St.  Petersburg  Times,  you  can 
produce  a  consistently  good  product.  But 
here,  you  may  be  beautiful  one  day  and 
horrible  the  next  because  of  the  presstime 
constraints.” 

Sito  did  say,  however,  that  the  Sun- 
Times  was  investigating  offset  presses, 
too,  and  had  been  in  touch  with  Rockwell 
Goss  Printing  division.  But  he  spent  more 
time  discussing  the  “beauty”  of  flexogra¬ 
phy. 

“I  have  some  samples  from  the  Pro¬ 
vidence  (R.I.)  Journal-Bulletin  News  and 
they  are  very  encouraging.  You  get  a  con¬ 
sistency  that  you  don’t  get  from  offset 
(with  the  flexography  process).” 

The  daily  has  already  experimented 
unsuccessfully  with  DeLitho  and  the 
Dahlgren  system.  Sito  said  he  did  not 
know  how  quickly  the  paper  would  move 
on  its  present  search  to  update  its  10  lines 


of  Mark  I  presses. 

In  the  meantime,  the  newspaper  has 
reprogrammed  its  Atex  system  for  one- 
to-one  printing  reproduction,  which,  it 
says,  should  produce  cleaner  pages. 

Sito  said  the  process  was  more 
expensive  than  shrinking  the  type  size 
which  he  had  been  doing  in  the  past 
because  it  increases  the  page  count.  He 
did  not  know,  however,  how  much  the 
page  count  had  been  increased. 

The  Sun-Times  automated  and  com¬ 
puterized  their  mailroom  in  1977  with  a 
Goss  Mailroom  News-Trac  System.  An 
inserting  plant,  four  miles  away  from  the 
paper’s  plant,  was  updated  in  the  early 
70s  and  houses  two  Sheridan  72-P 
inserters  with  ARS  (automatic  repair 
system). 

When  asked  if  the  Tribune  might  ever 
print  the  Sun-Times,  publisher  Hoge 
merely  said,  “Nothing  is  impossible  but  I 
don’t  think  they  have  the  press  capacity 
right  now.” 

Tribune  production  director  Wayne 
Perry  said  his  department  could  handle  it 
“but  we’d  have  to  get  more  presses.” 

Tribune  general  manager  Thomas  P. 
O’Donnell  said,  “It  would  be  a  com¬ 
plicated  process  because  there  would  be  a 
whole  slew  of  labor  considerations  and 
the  plant  as  it  exists  now  couldn’t  do  it. 
You’d  have  to  expand  it.  And  then  the 
question  becomes  whether  you  want  to 
put  money  into  printing  somebody  else’s 
paper  or  into  broadcast  or  cable.” 


DO  (aCARETTE 
COMPANIES  WANT 
KIDS  TO  SMOKE? 
NO. 


There's  more  than  one 
side  to  every  issue.  Including 
those  involving  cigarettes. 

That's  Tom  Howard's 
job.  Giving  straight  answers 
to  tough  questions  about 
cigarettes.  In  person  or  on 
the  phone. 

You  need  the  other  side. 

Call  toll-free 
(800)424-9876. 
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Blackout  fails  to  halt  publication 
of  Baltimore  News  American 


For  most  people  in  Baltimore,  there 
was  nothing  special  about  the  August  17 
edition  of  the  News  American.  Little  do 
they  know. 

When  a  flash  fire  roared  through  a  con¬ 
struction  tunnel  of  Baltimore’s  new  sub¬ 
way  system,  $1  million  worth  of  equip¬ 
ment  and  electrical  cables  were 
destroyed,  and  18  of  the  city’s  largest 
commercial  customers  lost  power  for  at 
least  seven  hours. 

While  most  of  the  businesses  were 
closed  and  not  affected  by  the  power  fail¬ 
ure,  the  outage  occurred  during  the  key 
production  hours  of  the  Baltimore  daily, 
and  for  much  of  the  night  and  early  morn¬ 
ing  no  one  knew  how — or  even  if — the 
Tuesday  editions  of  the  News  American 
would  be  published. 

But  while  Baltimore  Gas  and  Electric 
workers  were  trying  to  restore  power  to 
the  newspaper,  general  manager  Robert 
Wilson  organized  a  safety  net,  arranging 
for  an  Elkton,  Md.,  printer  to  publish  the 
paper  if  necessary.  With  production 
director  James  Masteran  and  advertising 
director  Danny  Aquilino,  he  also 
developed  a  series  of  intermediate  strat¬ 
egies  for  printing  smaller  papers  or  papers 


S*  The  News  American 

The  night  the  lights  went  out 


sate  prob»tic»i  rale  2«Jhigheil  in  tiBl^ 


Page  A-1  of  the  fire  edition. 


without  any  spot  color  if  necessary. 

James  S.  Toedtman,  editor  of  the  News 
American,  alerted  UPI’s  regional  sales¬ 
man  Ed  DeLong  who  in  turn  alerted 
Washington  and  New  York  offices  about 
the  situation.  Toedtman  also  called  man¬ 
aging  editor  David  Elliott  of  the  Hager¬ 
stown  (Md.)  Morning  Herald,  who 
agreed  to  provide  an  emergency  set  of 
camera-ready  UPI  news  and  sports  mate¬ 
rial. 

“We  never  considered  not  pub¬ 
lishing,’’  said  Toedtman.  “The  only 
question  was  how  and  when.’’ 

By  3  a.m.,  1(X)0  amps  of  partial  power 
was  restored  and  Wilson  and  production 
director  Masteran  agreed  to  divert  power 
first  to  the  editorial  department,  then  to 
the  composing  rooms  and  engraving 
department  and  finally  to  the  pressroom. 

The  decision  was  made  to  publish  a 
full-size  paper  with  all  scheduled  color 
sections  and  to  print  the  paper  in  Balti¬ 
more.  That  gave  the  editorial  and  produc¬ 
tion  departments  two  and  a  half  hours  to 
do  what  was  usually  accomplished  in 
seven  hours.  As  flashlights  were  doused 
throughout  the  building  and  full  electric¬ 
ity  was  restored,  the  production  of  the 
paper  was  accomplished  with  only  a  few 
more  than  the  usual  problems,  and  the 
first  editions  of  the  paper  were  on  the 
street  by  7  a.m.,  just  as  the  first  rush  hour 
traffic  began.  “Everyone  did  a  super 
job,”  Wilson  said  later. 


Conference 

(Continued  from  page  26) 


“We  found  the  list  to  be  70-75%  cor¬ 
rect,  which  we  felt  was  not  accurate 
enough,”  Moni  said.  “We  sent  a  team 
into  the  field  to  physically  verify  all 
addresses.” 

Moni  reported  the  Reno  papers  now 
produce  a  six  to  ten-page  TMC  product 
with  inserts  that  is  mailed  to  62,()00  non¬ 
subscribers. 

Save  on  energy 

In  the  energy  session,  delegates  were 
advised  that  big  money  can  be  saved  on 
lights,  air  conditioning  and  production. 

The  advice  came  from  Ellen  Town¬ 
send,  a  design  engineer  for  Southern  Cali¬ 
fornia  Edison  Company,  who  called  the 
three  areas  the  biggest  source  of  energy 
waste  on  newspapers. 

“You  don’t  need  bright  lights  in  hall¬ 
ways  and  restrooms,”  she  asserted. 

She  also  urged  use  of  more  natural  light 
by  the  construction  of  skylights  and  shift¬ 
ing  over  to  fluorescent  light  in  various 
locations,  a  move  that  would  reduce  heat 
as  well. 

Townsend  suggested  a  “conservative 
forecast”  in  purchasing  to  avoid  buying 
oversized  equipment  that  goes  beyond 
the  particular  needs  of  the  newspaper, 
thereby  squandering  energy.  She  recom¬ 
mended  the  use  of  energy-efficient  fans, 
28 


motors,  pumps  and  compressors. 

The  engineer  estimated  that  newspap¬ 
ers  can  save  up  to  $3(X),000  a  year  by 
implementing  conservation  techniques. 

Check  vital  signs 

Cost  saving  and  efficiency  also  were  on 
the  mind  of  John  H.  Phillips,  production 
director  for  the  Arizona  Republic  and 
Phoenix  Gazette,  who  said  newspapers 
should  pay  attention  to  their  “vital 
signs.” 

“You  are  the  resident  physician  for 
your  publisher,”  he  contended.  “Your 
prognosis  and  diagnosis  must  be  based  on 
fact,  not  fiction  or  numbers  accepted  as 
fact  for  the  sake  of  convenience.  You 
need  year  to  date  data  on  web  break  fre¬ 
quency,  sheet  lead  time,  papers  per  press 
per  minute,  papers  per  press  per  edition, 
down  time,  whether  due  to  mechanical  or 
dock  problems,  and  many  other  cost- 
related  functions.” 

Phillips  said  he  has  kept  such  “vital 
sign”  records  since  1971,  claiming  they 
play  a  key  role  in  budgeting,  return  on 
investments,  capital  expenditures  and 
scheduling. 

“When  you  ask  your  publisher  for  a 
$16  million  equipment  expansion  pro¬ 
gram,  can  you  defend  it?”  Phillips  asked. 

“Is  your  defense  only  that  you  are 
shutting  down  late,  because  this  can  be 
caused,  as  you  well  know,  by  many 
things .  Efficiency  is  certainly  one  of  these 
things  .  .  .  the  vital  statistics  let  you 
know  where  your  strengths  and  weaknes¬ 


ses  lie  and,  in  turn,  can  let  you  propose 
cost-effective  and  reasonable  solutions  to 
tremendous  problems.” 

The  need  for  better  newspaper  man¬ 
agement  also  was  stressed  by  J.S. 
Schmidt,  president  of  the  Tribune  Com¬ 
pany,  a  California  newspaper  group. 

Schmidt  predicted  newspapers  will 
continue  spending  money  to  become 
more  productive  but  will  do  it  more 
cautiously. 

“We  will  not  go  out  and  be  the  first  kid 
on  the  block  with  a  new  $1  million  press 
or  a  $14  million  press  so  we  can  print  a 
prettier  paper,”  he  explained.  Any  such 
press  or  system  will  have  to  be  cost- 
justified  backwards  and  forwards. 

According  to  Schmidt,  newspaper 
executives  must  become  better  managers 
and  businessmen  as  they  face  an 
uncertain  future. 

Citing  pagination  as  one  development 
that  should  be  carefully  examined,  he 
said: 

“Everyone  is  taking  pagination  .  .  . 
yet  can  any  of  you  here  today  tell  me  just 
when  there  will  be  systems  available  that 
will  do  everything  suppliers  claim  they 
will  do.  Will  it  be  two  years?  Three  years? 
Five  years?  ...  I  am  not  willing  to 
spend  the  money  required  for  the  systems 
that  are  presently  available.  The  cost  jus¬ 
tification  is  just  not  there.” 

Schmidt  recommended  that  newspa¬ 
pers  exercise  the  same  caution  about  con¬ 
version  to  offset  printing. 
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Pasadena  daily  begins  publication 
of  paginated,  all  sports  product 


Pasadena  Star-News,  a  Knight-Ridder 
newspaper,  began  publishing  an  all  sports 
newspaper  seven  days  a  week  on  Septem¬ 
ber  29. 

The  Star-News  varies  between  four  to 
six  editions  on  weekdays  and  runs  from 
48  to  52  pages  on  “better  days,”  said  Bill 
Appleby,  publisher.  The  special  news¬ 
paper,  called  All  Sports,  will  carry  as 
many  sections  and  pages  as  the  regular 
paper. 

All  Sports  is  composed  entirely  in  the 
paper’s  newsroom  using  the  Star-News’ 
pagination  system,  an  NFS  system  from 
Information  International,  Inc.,  of  Culver 
City,  Calif. 

Appleby  said  the  pagination  system  en¬ 
ables  the  sports  editors  electronically  to 
strip  all  the  editorial  content  out  of  the 
regular  newspaper  and  replace  it  with 
sports  material  stored  in  the  Star-News’ 
front  end  system. 

“There’s  not  one  bit  of  paste-up,”  the 
publisher  commented.  “Pagination 
makes  this  economical.  The  pages  are 
already  formatted.  We  may  delete  and 
add  simply  with  information  from  our 
system.” 

Throughout  the  production  cycle,  edi¬ 
tors  will  prepare  pages  on  the  pagination 
system  and  store  edited  copy  blocks  and 
partial  pages  in  memory  for  later  retrieval 
and  completion.  At  the  III  page  makeup 
station,  editors  will  interactively  assem¬ 
ble  all  page  elements  —  text,  headlines, 
line  art  and  photos  —  on  a  video  screen 
with  precise  alignment  and  typeface  pre¬ 
view  capabilities. 

Sports  photos  will  be  digitized  by  the 
company’s  illustration  scanner  for  use  on 
the  page  makeup  station.  Generated  half¬ 
tones  are  recorded  on  film  with  other 
page  elements  at  a  III  pagesetter  and 
made  into  plates  for  the  press  run. 

During  the  All  Sports  production  cycle, 
editors  of  the  regular  Star-News  will  also 
be  using  the  Newspaper  Pagination  Sys¬ 
tem  for  their  production  requirments. 

Appleby  said  All  Sports  will  feature 
“more  detail  and  more  statistics  that 
nobody  else  will  have.  We  have  a  wealth 
of  material  to  fill  it.” 

He  said  the  Star-News  has  added  the 
New  York  Times  sports  wire  to  its 
existing  AP  sportswire  and  will  also  draw 
on  material  from  the  KNT  wire  and  from 
the  San  Jose  Mercury-News,  a  Knight- 
Ridder  newspaper  in  northern  California. 

Four  new  people  will  be  added  to  the 
sports  department  to  help  put  out  the 
sports  paper,  Appleby  said. 

The  advertising  in  All  Sports  will  carry 
over  from  the  regular  paper. 

Appleby  said  if  All  Sports  proves  suc¬ 
cessful,  “there  is  a  distinct  possibility  of 
zoning  into  that  edition.” 

The  all-day  Star-News  sells  around 
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49,000  copies  daily  and  43,000  copies  on 
Sunday.  Its  press  starts  are  at  12:30  a.m. 
for  the  morning  edition  and  12:30  p.m.  for 
the  evening  edition. 

The  sports  edition  goes  to  press  around 
2:30  a.m.  It  presently  sells  on  newsstands 
only  with  a  circulation  around  12,000. 

“We’re  going  to  be  all  over  Los 
Angeles  County  and  the  entire  basin,” 
Appleby  said,  adding  the  sports  edition 
“will  be  a  plus  for  the  multi-store  adver¬ 
tiser.” 

He  said  the  sports  edition  will  give 
advertisers  a  lower  cost  per  thousand  for 
placing  ads  in  the  Star-News. 

“We’ve  already  gotten  new  advertisers 
because  of  the  sports  edition,”  Appleby 
remarked.  He  said  Big  5  Sporting  Goods 
has  come  into  the  paper  with  a  new  sche¬ 
dule  and  that  “a  major  tire  retailer”  was 
close  to  signing  an  advertising  contract. 

Gannett’s  national  newspaper,  USA 
Today,  is  not  scheduled  to  begin  distribu¬ 
tion  in  the  Los  Angeles  area  until  1983. 
Allen  H.  Neuharth,  Gannett  chairman, 
has  remarked  in  the  past  that  the  national 
daily’s  comprehensive  sports  section  will 
be  one  of  its  key  attractions  to  readers. 

Appleby  believes  All  Sports  “can  get 
rolling  quickly.  USA  Today  may  find  us 


Front  page  of  prototype  edition 


to  be  some  competition  in  the  southern 
California  market.” 

Appleby  said  the  Star-News  has 
“talked  about”  publishing  an  all  business 
paper,  but  that  the  Wall  Street  Journal 
offsets  “difficult  competition  in  this 
market.” 


CIGARETTE  SMOKE. 
DOES  IT  HURT 
NON-SMOKERS? 


There's  more  than  one 
side  to  every  issue.  Including 
those  involving  cigarettes. 

Walker  Merry  man's 
job  is  giving  straight  an¬ 
swers  to  tough  questions 
about  cigarettes.  In  person 
or  on  the  phone. 

You  need  the  other  side. 

Call  toll  free 

(800)424-9876. 

THE 

TOBACCO  INSTITUTE. 
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Syndicates 

Princely  love  story  to 

Bill  Schorr,  editorial  cartoonist  of  the 
Los  Angeles  Herald  Examiner,  is  the 
creator  of  a  new  comic  strip, “Conrad,” 
using  the  format  look  of  a  storybook. 

The  strip,  set  to  begin  November  8 
from  The  Tribune  Company  Syndicate, 
Inc.,  chronicles  the  daily  misadventures 
of  a  frog  (“Conrad”)  and  a  princess,  her 
father,  an  incompetent  witch,  and  the 


By  Lenora  Williamson 

begin  next  month 

the  political  personality.  In  ‘Conrad,’  you 
must  stay  true  to  the  character. 

“In  the  editorial  cartoon,  you  have  a 
wider  variety  of  formats;  in  the  strip  you 
have  a  wider  latitude  in  social  comment.  I 
find  that  they  complement  each  other.  In 
a  strip  you  can  be  entertaining  just  to  be 
entertaining.  In  an  editorial  cartoon,  too 


Bill  Schorr 


family  pet,  “Fido,”  the  latter  being  an 
alligator  who  lives  in  the  royal  moat. 

Schorr  describes  his  new  strip  as  a  love 
story  about  a  frog  and  a  princess.  .  .in 
the  classic  sense.  “If  you  look  back 
through  my  editorial  cartoons,  you’ll  find 
them  and  you’ll  see  that  I’ve  used  the 
storybook  setting.  That  style  used  in  an 
editorial  cartoon  draws  a  lot  of  comment. 


"Conrad" 

and 

The  Princess 


The  extension  to  ‘Conrad’  seemed  nat¬ 
ural.” 

In  addition  to  the  art  style,  Schorr 
thinks  there  are  other  elements  from  his 
editorial  cartoons  reflected  in  “Conrad.” 
One  is  the  need  for  balance .  “  You  need  to 
balance  the  art  and  emotion  to  make  a 
clear  statement.  In  editorial  cartoons, 
you  must  stay  within  the  framework  of 


much  humor  can  detract  from  the  point 
you  want  to  make.  The  restriction  in  the 
strip  is  the  format.  .  .three  or  four  pan¬ 
els.  .  .timing  becomes  very  important. 
There,  a  cartoonist  can  learn  a  great  deal 
from  some  of  the  great  comedians.” 

Schorr  joined  the  Herald  Examiner  in 
1978  after  five  years  with  the  Kansas  City 
Star.  His  editorial  work  is  handled  by  The 


Tribune  Company  Syndicate  also. 

The  cartoonist  and  his  wife,  Arlene, 
live  in  a  Spanish-style  home  with  an 
ocean  view  in  Rondondo  Beach,  Califor¬ 
nia.  They  have  two  daughters,  Aarin  and 
Ashlee. 

Schorr  cartoons  broke  into  print  while 
he  was  still  in  school  at  California  State 
University,  Long  Beach. 


In  the  world  according  to 
GUMDROP... 


...the  facts  of  life  are  “do  your  homework” 
and  “go  to  bed!” 

GUMDROP  is  the  irresistible  freckle¬ 
faced  six-year-old  in  Jerry  Scott’s  daily 
cartoon  panel. 

Accompanied  by  his  dog,  Mike,  (oth¬ 
erwise  known  as  “Downboy”)  GUMDROP 
has  an  opinion  on  just  about  everything. 
He  questions  the  different  set  of  rules  for 
grown-ups  and  kids  and  makes  insightful 
observations  about  leftovers,  electronic 
banking,  babysitters  and  inflation  (“if  I 
can’t  spell  it,  I  don’t  worry  about  it”). 

“GUMDROP  is  one  of  the  most  refreshing 
new  panels  to  come  along  in  a  long 
time ...  it  has  real  insight  into  family  life.” 

—  Ralph  Looney,  editor 
Rocky  Mountain  News 

For  rates  and  availability  call  Brad  Bushel!  at 
1-800-221-4816. 


United  Feature  Syndicate 
200  Park  Avenue 
New  York.  N.Y.  10166 


‘It’s  called  a  ‘bathroom  scale’. ..you’re 
supposed  to  stand  on  it  and  groan.” 
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Editor  Jann  S.  Wenner  of  Rolling  Stone 
magazine  has  announced  that  material 
from  the  publication  will  be  distributed  to 
newspapers  by  the  Los  Angeles  Times 
Syndicate  effective  October  22.  The  syn¬ 
dication  has  been  by  King  Features. 

The  LATS  package  includes  three 
weekly  columns  and  feature  service 
material  every  other  week.  In  addition, 
the  syndicate  separately  will  offer  articles 
by  William  Greider,  who  was  assistant 
managing  editor  for  national  news  at  the 
Washington  Post,  and  now  is  national 
editor  of  Rolling  Stone. 

King  Features  and  Roiling  Stone  have 
differing  statements  on  why  the  syndica¬ 
tion  change  was  made. 

King's  president  J.  F.  D’Angelo  said, 
“The  Rolling  Stone  contractual  demands 
far  exceeded  what  we  perceive  to  be  the 
value  of  their  feature  in  today’s  market¬ 
place.”  He  also  said  King  wanted  a  fea¬ 


ture  specifically  music-oriented  and  that 
the  magazine  had  gradually  shifted  its 
editorial  thrust  to  more  general  interest 
coverage.  (E  &  P,  Sept.  25) 

Denny  White,  vicepresident/finance  of 
Rolling  Stone,  said,  “We  cancelled  with 
King  and  signed  with  the  Los  Angeles 
Times  beginning  October  22.  King  did  the 
best  job  they  could,  but  it  was  time  to 
change  syndicates.” 

In  reference  to  last  week’s  issue  in 
which  King  announced  it  was  ceasing  the 
magazine  syndication.  White  said,  “We 
changed.  They  didn’t  have  a  choice.  It 
was  definitely  time  to  make  a  change.” 

*  *  * 

Norm  Doemer,  president  of  Sun  Fea¬ 
tures  Syndicate,  Chicago,  announced 
that  effective  immediately  his  new  syndi¬ 
cation  firm  has  changed  its  name  to  Sun¬ 
shine  Syndication  Services. 


Prompting  the  change,  adds  Doemer, 
was  “a  thoughtful  letter”  from  William 
A.  Kennedy,  president  of  Sun  Features, 
Inc.,  Cardiff,  California,  pointing  out 
similarity  of  the  two  names  might  lead  to 
confusion.  Doemer  said  he  tmsts  this 
change  of  company  name  will  sufficiently 
differentiate  the  two  syndication  firms. 

♦  ♦  • 

Carlinsky  Features  is  offering  school 
photos  of  the  famous,  both  as  a  one-shot 
feature  and  as  a  weekly  photo  quiz. 

Most  of  the  material — high  school  and 
college  pictures  of  recognizables  from  the 
worlds  of  entertainment,  sports  and  poli¬ 
tics — is  from  Dan  Carlinsky’s  paperback 
album,  “Celebrity  Yearbook,”  due  this 
month  from  Price/Stern/Sloan. 

*  *  « 

Through  October  9,  original  art  of 
Chester  Gould's  “Dick  Tracy”  strip  is  on 
exhibition  at  the  Graham  Gallery,  1014 
Madison  Avenue,  in  New  York  City. 
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On  the  supply  side  .  . 


The  Boston  Globe  has  purchased  newsprint  roll  handling 
systems  from  FMC  CORPORATION’S  Material  Handling 
Systems  Division  for  both  its  new  satellite  production 
facility  in  Billerica,  Massachusetts,  and  its  Morrissey 
Boulevard  plant  in  Dorchester. 

The  new  satellite  plant  will  be  approximately  170,000 
square  feet  and  will  house  two  eight-unit  offset  presses. 

The  FMC  paper  roll  handling  system  will  deliver  rolls  from 
railroad  dock  to  presses.  It  will  include  roll  delivery 
conveyors  to  the  warehouse  and  to  the  laydown  platform, 
laydown  platform  equipment,  a  roll  delivery  conveyor  to 
the  stripping  area,  and  an  In-Floor  Trukveyor  conveyor 
system  for  roll  delivery  from  stripping  area  to  press  spurs. 

At  the  Morrissey  Boulevard  plant  the  FMC  system  will 
deliver  newsprint  rolls  from  the  present  warehouse 
conveyor  to  laydown  platform. 

*  *  ♦ 

ATEX,  INC.  has  announced  the  introduction  of 
“Easy-Writer,”  a  letter  and  mailing  list  text-processing 
program  to  aid  newspaper  personnel  outside  the  traditional 
news  and  advertising  video  display  terminal  (VDT)  users. 

A  letter  or  other  document  is  typed  on  the  Atex 
keyboard,  just  as  it  is  currently  done  on  a  standard 
typewriter.  After  the  letter  is  entered,  the  user  makes 
corrections  on  the  screen. 

When  corrections  are  completed,  a  single  key,  PREP, 
(for  preparation)  is  touched.  The  Atex  system  aligns  each 
line  to  normal  letter  length,  and  allows  the  user  one  last 
opportunity  to  review  the  document  prior  to  sending  it 
onto  the  printer.  Then  a  single  keystroke,  PRINT,  and  the 
letter  is  sent  to  the  printer  where  it  is  typed  at  120 
characters  per  second. 

This  new  package  will  be  available  in  the  fourth  quarter 
of  1982,  and  is  priced  at  $5,000. 

♦  ♦  * 

AMERICAN  SATELLITE  COMPANY  announced  that  a 
Request  for  Proposal  (RFP)  for  the  procurement  of  two  or 
more  Delta-class  satellites  has  been  issued  to  several 
prospective  bidders. 

Specifications  for  the  proposed  system  call  for  “hybrid” 
satellites  which  will  simultaneously  operate  at  C  and 
Ku-band  frequencies.  While  the  majority  of  commercial 
users  currently  use  C-band  for  satellite  communications, 
the  Ku-band  capability  will  permit  the  delivery  of  service 
to  frequency-congested  major  metropolitan  areas  in  which 
C-band  operations  are  restricted.  The  ability  to  operate  at 
Ku-band  also  significantly  increases  the  overall 
communications  capacity  of  each  satellite. 

4c  :)e  i|c 

MULLER-MARTINI  has  introduced  a  new  automatic 
palletizer,  which  automates  material  handling  at  the 
delivery  of  a  bindery  line  or  press.  The  K&J  Automatic 
Palletizer  eliminates  physical  lifting  of  tons  of  finished 
products.  Proven  in  major  European  publication  plants,  it 
is  now  available  in  the  United  States. 

The  K&J  Automatic  Palletizer  uses  the  robotic  principle 
to  brick  stack  cartons  of  books  or  magazines,  catalogs, 
newspaper  preprints  and  signatures.  The  palletizer  can  be 
connected  to  the  stacker  at  the  delivery.  The  palletizer 
handles  strapped,  shrink-wrapped  or  loose  stacks. 

The  automatic  pallet  dispenser  has  the  capacity  to  store 
several  pallets.  The  catcher  holds  the  stack  positively  and 
places  it  on  the  pallet.  Movements  are  straight  line,  with 
no  swinging  motion.  The  stack  arrangement  of  each  layer 
and  the  number  of  layers  are  selectable.  The 
microprocessor  can  store  up  to  eight  programs  for 
commonly  used  product  sizes.  These  can  be  changed  at 
any  time. _ 


ITEK  GRAPHIC  SYSTEMS,  a  division  of  Itek 
Corporation,  will  market  a  typesetting  package  to  be  used 
with  its  Quadritek®  I4()0/16()0  photocomposition  series  as 
well  as  other  phototypesetting  systems. 

The  “Getting  the  Runaround”  package  will  be  sold  at  a 
package  price  of  $50.00  (refill  package  cost:  $12.00)  as  a 
typesetting  peripheral  for  anyone  who  wants  to  adopt  a 
more  creative  approach  to  typesetting.  By  using  the 
runaround  technique,  print  can  be  shaped  around 
illustrations,  emblems  and  logos  for  a  more  artful  manner 
of  setting  ideas  in  type.  Copy  can  be  neatly  molded  into 
any  non-standard  shape  which  suits  the  mood  of  its 
content;  the  result  is  an  added  aesthetic  quality  to  the 
printed  copy  and  a  message  that  carries  creative  appeal. 

The  new  package  from  Itek,  which  allows  all  sizes  of 
type  to  be  set  this  way,  includes:  a  tablet  of  sized 
transparent  paper  grids;  instructions  to  teach  the  user  how 
to  compose  type  in  a  runaround  fashion;  a  sample 
worksheet;  and  a  pre-formatted  disk. 


PENTA  SYSTEMS  INTERNATIONAL  is  now 
incorporating  a  new  Phototypesetting  Automatic  Controller 
(PentaPAC)  in  all  new  Penta  systems.  This  advanced 
device  is  also  available  as  a  system  upgrade  for  existing 
PentaPal,  SuperPal  and  PentaQuick  installations. 

fhe  new  controller  implements  the  markedly  more 
efficient  Block  Output  approach  to  driving  online 
phototypesetters.  This  approach  represents  a  significant 
advance  over  the  character  output  method  of  most  other 
text  processing  and  composition  systems. 

PentaPAC  permits  the  Penta  system  to  deliver  blocks  of 
up  to  512  characters  and  commands  to  PAC’s  specially 
designed  FIFO  buffer.  PentaPAC  itself  then  handles  the 
character-by-character  output  to  the  photo  unit. 

In  practice,  this  menas  that  a  Penta  computer  now  needs 
to  interrupt  processing  operations  only  once  to  output  512 
characters.  Character-by-character  output  would  require 
512  interruptions  to  deliver  the  same  data.  With  a 
PentaPAC  in  the  system,  a  Penta  computer  driving  an 
online  phototypesetter  is  interrupted  by  far  fewer  requests 
for  output. 

PentaPAC  also  optimizes  the  performance  of  online 
phototypesetters  by  virtually  eliminating  the  possibility 
that  high-speed  CRT  machines  will  have  to  stop  and  wait 
for  the  system  to  deliver  a  character  —  always  a  potential 
problem  with  the  character  output  approach. 

The  improved  efficiencies  provided  by  the  PentaPAC 
subsystem  now  permit  a  SuperPal  or  PentaQuick  system 
that  includes  a  PentaPAC  to  drive  as  many  as  four  online 
phototypesetters . 
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Use  this  handy  order  form  to  order: 

1982  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  April,  1982) 
1982  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  June,  1982) 
Please  send  me: 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□  1982  Edition  $40  per  copy  □  Bulk  orders  5  or  more  $35.00  each  _ 

(U.S.  and  Canada)  Number  of  copies 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets 

□  1982  Edition  $40  per  copy  Bulk  orders  5  or  more  $35.00  each  _ 

(U.S.  and  Canada)  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business  _ _ _ 

Address _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

$50  per  copy  including  postage  outside  U.S.  and  Canada. 

New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


N.y.  News 

(Continued  from  page  9) 

its  losses  this  year  are  projected  to  reach 
$30  million.  The  News'  profit  margins 
have  not  exceeded  6%  since  1977. 

The  new  three  year  pact  will  keep  the 
Job  guarantees  contained  in  the  existing 
union  contracts. 

The  News  and  the  unions  agreed  to 
modify  in  the  new  contracts  most  of  the 
“me  too”  provisions  that  any  conces¬ 
sions  the  unions  gave  to  New  York’s 
other  newspaper^  they  would  also  have  to 
give  to  the  News.  The  “me  too”  clauses 
applying  to  Sunday  newspapers  remained 
unchanged. 

Keeping  the  ‘  ‘  me  too’  ’  clause  in  tact  for 
Sunday  papers  is  seen  as  primarily  a  de¬ 
fensive  move  by  the  News  to  guard 
against  Rupert  Murdoch’s  often 
announced  plans  to  start  a  Sunday  edition 
of  the  New  York  Post. 

Theodore  Kheel,  a  legal  adviser  to  the 
unions,  said  the  News’  agreement  with 
the  unions  means  “industry  bargaining  is 
over.  It  negotiated  separately,  without 
the  (New  York)  Times.” 

The  News  and  the  New  York  Times 
negotiated  the  existing  contract  jointly  as 
members  of  the  New  York  Publishers 
Association.  The  Post  withdrew  from  the 
Publishers  Association  in  1978  during  the 
pressmen’s  strike  and  reached  a  separate 
settlement. 

Once  the  new  contracts  are  ratified  by 
the  unions,  the  News  plans  to  move 
ahead  with  a  $44  million  capital  invest¬ 
ment  program  to  revitalize  the  news¬ 
paper. 

The  plan  calls  for  building  satellite 
printing  plants  on  Long  Island  and  in  New 
Jersey  and  for  refurbishing  the  paper’s 
Brooklyn  printing  plant.  The  News  plans 
to  phase  out  its  printing  operations  in 
Manhattan  and  move  the  equipment  to 
Brooklyn. 

Union  officials  said  that  after  the  new 
contracts  are  ratified,  they  will  meet  with 
the  management  of  the  New  York  Post  to 
discuss  giving  that  paper  cost  saving  mea¬ 
sures.  Murdoch  has  told  the  unions  the 
Post  is  losing  $20  million  a  year  and  will 
need  concessions  in  order  to  keep  pub¬ 
lishing. 

The  News  made  its  books  available  to 
the  accounting  firm  of  Peat,  Marwick, 
Michell  &  Co.  in  order  to  certify  its  finan¬ 
cial  condition  with  the  unions. 

Union  officials  say  the  Post  will  also 
have  to  open  its  books  to  an  independent 
auditor  if  the  newspaper  wants  conces¬ 
sions. 

Leonard  Harris,  director  of  corporate 
communications  for  the  New  Y ork  Times 
Co.,  said  the  Times  had  no  comment  on 
the  union  agreements  with  the  News. 

Union  officials  noted  that  if  the  Times 
also  wants  to  negotiate  new  three  year  con¬ 
tracts,  it  would  have  to  agree  to  the  profit 
sharing  plan. 
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Good  design  seen  as  key 
to  better  news  coverage 


Improving  the  design  of  the  New  York 
Times  was  a  key  factor  in  restoring  the 
newspaper  to  financial  health,  the  paper’s 
managing  editor  told  the  Society  of 
Newspaper  Designers  in  New  York. 

Seymour  Topping  said  the  program  to 
improve  the  Times’  design  began  in  1971 
and  reached  its  peak  in  the  mid-70’s  when 
special  sections  were  introduced  and  the 
format  changed  to  six  columns. 

“The  design  decade  coincides  with  the 
financial  transformation  of  our  newspa¬ 
per,”  Topping  stated.  “Out  of  design  ideas 
flowed  ideas  for  columns  and  features, 
opportunities  for  which  design  and  type 
would  work  in  tandem.  The  release  of 
energy  helped  transform  the  paper  into 
one  which  is  enjoying  its  greatest  profita¬ 
bility.” 

Topping  commented  that  the  “inviting 
design”  of  Business  Day  was  essential  in 
making  the  section  a  success  when  it  was 
introduced  in  May,  1977. 

“Reporters  and  writers  saw  in  the  de¬ 
sign  a  showcase  for  their  work.  They  be¬ 
came  eager  to  write  for  Business  Day,” 
he  said. 

Topping  remarked  that  when  a  major 
story  is  breaking,  the  designers  at  the 
Times  “sit  in”  with  the  top  editors  from 
the  beginning. 

“Almost  simultaneously  (with  the  in¬ 
structions  being  relayed  to  correspon¬ 
dents)  the  graphics  possibilities  are  laid 
out,”  Topping  said. 

With  the  development  of  pagination. 
Topping  believes,  editors  and  designers 
will  work  together  more  closely  than  ever 
before.  He  said,  “I  see  the  integration  of 
the  designer  and  editors  operations  pro¬ 
ceeding  as  we  go  into  pagination.  It  will 
necessitate  editors  sitting  next  to  the  de¬ 
signers  as  we  work  at  those  terminals.” 

“Readers  prefer  modern,  open,  hori¬ 
zontal  design,”  noted  Larry  Jinks, 
vicepresident  for  news  of  Knight-Ridder 
Newspapers’  metro  group.  “Good  design 
helps  better  use  of  the  news  hole.” 

Jinks  said  newspaper  graphics  should 
be  designed  “with  the  needs  of  the  read¬ 
ers  primarily  in  mind.” 

Louis  Silverstein,  assistant  managing 
editor  for  design  at  the  New  York  Times 
and  corporate  art  director,  said  art  direc¬ 
tors  must  help  editors  “demonstrate  how 
reshuttled  space  can  improve  the  impact 
of  the  total  product  including  advertising. 
We’ve  got  to  listen  and  understand,  know 
what’s  in  the  editors  mind,  but  not  allow 
ourselves  to  be  swamped.” 

Richard  Clarkson,  graphics  editor  of 
the  Denver  Post,  warned  against  making 
design  so  slick  that  content  is  sacrificed. 

“I  believe  we’re  close  to  jazzing  up  our 
pages  so  much  that  the  integrity  of  the 
photograph  is  lost,”  Clarkson  said. 


“We’re  in  danger  of  putting  more  into  the 
package  than  into  its  content.  More  and 
more  I  see  newspapers  backing  away 
from  strong  photographs,  well  used.” 

Clarkson  said  “slick  packaging  will  be 
discerned  by  the  readers”  and  they  will 
“go  elsewhere”  for  news.  “We  have  an 
obligation  to  edit,  design,  and  present 
packages  which  are  more  than  fluff.” 

Clarkson  noted  that  although  the  de¬ 
sign  of  USA  Today  was  the  result  of  ex¬ 
tensive  test  marketing,  “I  haven’t  seen 
the  first  really  strong  photograph  used 
well”  in  Gannett  Co.’s  national  daily. 

Clarkson  also  called  on  the  Associated 
Press  to  “show  some  leadership”  in  its 
selection  of  photos  and  said  AP  members 
must  be  “more  creative  in  their  photo 
requests.” 

“We’ve  tied  them  up  on  schlock,” 
Clarkson  stated.  “If  we  exercise  more 
leadership  in  what  we  ask,  we’ll  get  better 
photos  back.” 

Richard  Curtis,  managing  editor  for 
graphics  and  photography  of  USA  To¬ 
day,  was  elected  president  of  the  Society 
at  the  New  York  meeting.  He  succeeds 
Phillip  Ritzenberg,  publisher  of  Jewish 
Week. 

At  its  banquet  on  September  25,  the 
Society  of  Newspaper  Designers 
announced  the  winners  of  its  Third  Edi¬ 
tion  design  competition. 

The  Saturday  and  Sunday  Toronto  Star 
won  the  gold  certificate  for  best  overall 
design.  Silver  certificates  went  to  the 
New  York  Times  and  the  Allentown 
Morning  Call. 

Libel  ruling  reversed 
by  appellate  court 

A  three-judge  appeals  court 
unanimously  reversed  a  $300,000  libel 
judgement  against  Booth  Newspapers 
Inc.,  owner  of  the  Ann  Arbor  (Mich.) 
News,  reporter  William  Treml,  the  Police 
Officers  Association  of  Michigan,  its 
executive  director,  Carl  Parsell,  and  Basil 
Baysinger,  a  county  sheriff  s  deputy. 

A  circuit  court  jury  had  orginally 
awarded  $1  million  to  former  Sheriff 
Frederick  Postill  and  to  Frank  Donley, 
administrator  of  the  county  jail. 

Circuit  judge  Harold  Van  Domelen  re¬ 
duced  the  award  to  $300,000. 

Postill  and  Donley  had  contended  that 
stories  about  a  brawl  and  other  troubles  in 
the  Washtenaw  County  sheriff’s 
department  damaged  their  reputations. 

Postill  and  Donley  were  ruled  to  be 
public  figures  and  in  reversing  the  verdict 
against  the  newspaper  and  the  others,  the 
appeals  court  said  no  actual  malice  was 
shown  against  the  two  plaintiffs  . 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


BUSINESS 


SMALL  BUSINESS  COLUMN— Popular  and 

practical  feature  for  your  local  business  com¬ 

munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  St  Petersburg 

Times.  Tulsa  Tribune,  ffouston  Chronicle  and 

100  fine  newspapers.  Free  samples.  Mark 

Stevens.  PO  Box  487.  Chappaqua  NY  10514. 


CARTOONS 


EDITORIAL  CARTOONS  and  comment.  Church 
directory  illustrations,  horoscope,  movie  re¬ 
views.  crossword  puzzles,  humorous  cartoons, 
other  quality  features  for  the  weekly  editor 
(offset).  Mark  Morgan.  Inc.  PO  Box  995.  New- 
nan  GA  30264;  (404)  253-5355. 


GENERAL 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  (xale  Denley.  The  Journal.  Box 
278.  Bruce  MS  38915. 


HOME  ENERGY  column :  cutting  bills  with  con¬ 
servation,  wood-heat.  solar.  Weekly.  Third  year; 
350.000  readers.  Samples,  rates:  Down  to 
Earth.  Rt  1  Box  639-A.  Borden  IN  47106. 


OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures.  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett.  1324  N  3rd.  St  Joseph  MO 
64501. 


THE  HOUSEHUSBAND:  Everyone  enjoys  Hard¬ 
wick's  literate,  humorous  report  on  a  parental 
role-switch.  DBI.  177(X)  Western  69e.  Garde- 


HUMOR 


FOR  THE  ONE  PUBLISHER  in  10  really  serious 
about  humor.  The  Humble  Farmer.  St  George 
ME  04857;  (207)  372-8052. 


MONEY 


DO  IT  FOR  MONEY,  a  unique  weekly  column. 

will  help  your  readers  earn  extra  income  from 
skills  and  knowledge  they  have  or  hobbies  they 
now  enjoy.  Samples/details  from  PAGE.  Box 
116.  Dundee  IL  60118. 


"MORE  FOR  YOUR  M0NEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan.  1802  S 
13th.  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate.  7  Charles  Court.  Middletown 
NY  10940;  (914)  692-4572. 


MOVIE  REVIEWS,  intenriews  with  photos  of 
celebrities  and  national  political  figures. 
International  Photo  News.  Box  2405.  West 
Palm  Beach  FL  33402;  (305)  793-3424. 


POLITICAL  COLUMNS 


NEWS  BEHINDTHE  HEADLINES  by  Bill  Gruv- 
er  discovers  the  reaction  to  the  major  news  of 
the  week;  what  and  who  is  moving  the  movers 
and  shakers,  and  what  they're  doing  when  the 
news  moves  and  shakes  them.  On  a  weekly 
basis  from  Feature  Associates.  3334  Kerner 
Blvd.  San  Rafael  CA  94901. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


VALUATIONS  PERFORMED  for  estate,  tax. 
merger,  sale  and  other  purposes.  Hempstead  & 
Co.  21  E  Euclid  Av.  Haddonfield  NJ  08033; 
(609)  795-6026. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 

daily,  top  weekly  or  shopper  publications. 

Ridge  Rd.  Hardwick  MA  01037;  (413)  477- 
6009. 


Appraisals.  Mergers.  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional.  confidential  negotiations  for  saleand 
purchase  of  highest  quaTity  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  K  St.  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Main  St.  Southboro  MA  01772 
(617)  481-8562 


ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E.  300  W 
Franklin  St.  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411;  (912) 
598-0931.  day  or  night. 


KREHBIEL-BOLITHO.  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  propeHies  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  "Norton  Office" 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office." 
PO  Box  7133.  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


MEL  HODELL.  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


SYO  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
Box  212,  Galva  IL  61434 
Phone  (309)  932-2270  or  679-2412 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WE  KNOW  TEXAS,  sell  only  Texas  newspapers. 
Bill  Berger,  Associated  Texas  Newspapers,  Inc. 
1801  Exposition  Blvd,  Austin  TX  78703;  (512) 
476-3950. _ 

E&P  CLASSIFIEDS 
(212)  752-7050 


SHOPPING  GUIDES 


MEET  ME  IN  LAS  VEGAS 

Estil  Cradick,  Consultant 
950  Parkwood  Dr,  Dunedin  FL  33528 


ATTENTION!!! 
1982-1983 

JOURNALISM  SCHOOL 
GRADUATES 

,  Editor  &  Publisher  extends 
I  to  you,  as  a  graduation  gift, 

'  one  free  insertion  In  the  Posi¬ 
tions  wanted  Section  of  its 
December  25, 1 982  issue.  As  an 
added  bonus,  if  you  run  your 
ad  one  more  time  you  will 
only  be  charged  the  two  time 
rate  of  $2.50  per  line,  for  the 
second  ad.  if  you  run  your  ad 
two  more  times  you  will  be 
I  charged  the  three  time  rate 
of  $2.25  per  line,  for  the 
second  and  third  issues,  and. 
If  your  run  your  ad  three 
more  times  you  will  be 
charged  the  four  time  rate  of 
$2.00  per  line,  for  each  of  the 
last  three  issues. 

Whether  or  not  you  take 
advantage  of  the  multiple 
rate  discount,  your  ad  in  our 
December  25,  1982  issue  is 
free. 

—GUIDELINES— 

1.  Ads  must  not  exceed  7  lines 
(39  characters  per  line),  we  re¬ 
serve  the  right  to  edit  copy  to 
fit  space  requirements. 

2.  Use  of  E&P  box  numbers  will 
not  be  excepted. 

3.  Journalism  school  and  gra¬ 
duation  date  must  be  specl- 

I  fled  to  E&P  (but  not  necessari¬ 
ly  in  ad  copy). 

4.  All  ads  must  be  MAILED  to 
E&P  with  prepayment  en¬ 
closed  for  additional  inser¬ 
tions.  No  telephone  calls, 
please. 

5.  Deadline:  December  8, 1982. 

Editor  &  Publisher  would  like  to 
TO  welcome  you  Into  the 
wonderful 


HEALTH 


'Senior  Clinic."  Specialist  treats  Medical  and 
ISocial  problems  of  Elderly.  See  Editor  &  Pub¬ 
lisher  1982  Syndicate  Directory,  Page  98,S. 


REAL  ESTATE 


HOUSE  CALLS-Miami  Herald.  Dallas  News, 
Buffalo,  Rochester,  San  Antonio,  etc.  800- 
word  column,  7th  year.  National  award:  "con¬ 
cise,  entertaining,  wealth  of  real  estate  knowl¬ 
edge.  solid  writing  skills."  E  Lank,  240 
Hemingway,  Rochester  NY  14620;  (716)  271- 
6230. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVESTOR  WANTED  for  new  weekly  newspaper 
to  serve  major  growth  area  in  Zone  2.  Minimal 
competition  for  "hometown"  paper.  Strong 
local  economy.  Surprisingly  small  cash 
investment  needed .  Principals  only  reply  to  Box 
4862,  Editor  &  Publisher. 


NOTICE  TO  BIDDERS 

Please  take  notice  that  the  BOROUGH  OF 
MANHATTAN  COMMUNITY  COLLEGE 
ASSOCIATION,  INC  will  accept  bids  until 
11:00  a.m.  on  (Jctober  7, 1982  for  furnishing, 
stocking  and  maintaining  a  bookstore  locate 
at  the  new  campus  of  the  Borough  of  Manhattan 
Community  College.  199  Chambers  Street, 
New  York  NY  10007.  All  bids  must  be  hand 
delivered  by  the  deadline  to  BMCC  Purchasing 
Office.  1633  Broadway  at  50th  St,  room  H- 
404.  At  the  same  timeand  place,  the  bid  will  be 
publicly  opened. 

Bid  spKifications  and  further  information  can 
be  obtained  from  the  Purchasing  Office 
beginning  on  Tuesday,  September  21.  1982. 
(dl  262-3516. 

BY  ORDER  OF  THE  BOARD  OF  DIRECTORS 
OF  THE  BOROUGH  OF  MANHATTAN  COM- 
MUNNITY  COLLEGE  ASSOCIATION,  INC. 


$100,000  credit  sought  for  purchase  of  2 
weeklies  in  Zone  5.  Equity  offered.  Purchase 
price  $125,000.  Gross  potential  $900,000 
first  year.  (Jffer  ends  October  15.  Box  4853, 
Editor  &  Publisher. 

E&P  CLASSIFIEDS 
Programmed  for  selling! 

(212)  752-7050 


ANNOUNCEMENTS 


FELLOWSHIPS 


PROGRAM  IN  RELIGIOUS  STUDIES 
FOR  JOURNALISTS 

Journalists  with  at  least  five  years  of  pro¬ 
fessional  experience  are  invited  to  apply  for 
fellowships  to  study  religion  and  its  relationship 
to  contemporary  social,  cultural  and  political 
affairs.  From  mid-January  through  mid-May, 
1983,  Fellows  will  pursue  independent  study 
centered  in  the  Department  of  Religion  at  the 
University  of  North  Carolina  at  Chapel  Hill. 
Deadline  for  applications  is  1  November. 
1982,  For  further  information  or  application 
materials,  contact:  John  H  Schutz,  Director, 
Program  in  Religious  Studies  for  Journalists, 
101  Saunders  Hall  043A,  The  University  of 
North  Carolina,  Chapel  Hill  NC  27514;  (919) 
962-5666. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133.  Shawnee  Mission  KS  66207. 


FEATURE  YOUR 
FEATURE 

in  Features  Available! 

And  watch  your 
syndicate  sales  soar! 
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Midwest  newspapers-Our  only  business 


world  Of  Journalism  I 


EDITOR  &  PUBLISHER  tor  October  2,  1982 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  CONSULTANTS 

NEWSPAPERS  FOR  SALE 

34  YEARS  successfully  supervising  I 
departments,  newspapers,  groups  of  newspap-  1 
ers,  substantiate  our  abiiity  and  knowledge.  ! 
Write  or  call  ROBERT  J.  ROSSI 
Management  Consultant  tor  Newspapers 
227B  RRl.  Brookneal  VA  (B04)  376-3021 

EXCELLENT  GROWTH  potential  in  Zone  9. 
Weekly  group  grossing  $80.(XX):  building  and 
equiprnent  included.  Could  be  expanded  into 
strong,  profitable  group  by  reaching  into  nearby 
metropolitan  area  for  advertising,  or  reduced  to 
"mom  &  pop"  operation  and  wait  for  expected 

NEWSPAPERS  FOR  SALE 

Box"l^l  Editor  &"publisher.  “ 

CENTRAL  CALIFORNIA  coast  weekly.  40.000 
market  area.  Retirement  area.  Grov^h  poten¬ 
tial.  $158,000  gross.  Legally  a judicated.  Own¬ 
er  planning  retiring.  (5ood  income  for  couple 

GROWING  weekly  newspaper,  recreation  guide 
and  print  shop  in  beautiful  Mendocino  County. 
California.  Gross  increased  by  25%  last  year. 
$97,000.  Box  4483.  Editor  &  Publisher. 

operation.  Box  4795.  Editor  &  Publisher. 

NATIONALLY  DISTRIBUTED  monthly  rodeo 

CAROLINA  county  seat  weekly.  iVl?  times 
$3(X).000  gross  plus  real  estate.  Good  net. 

Box  4299,  Editor  &  Publisher. 

Growth  market.  Box  4819,  Editor  &  Publisher. 

A  REQUEST 

TO  ALL 

NATIONAL  AUTO  RACING  newspaper  priced  to 
sell.  For  information  please  call  Mrs  Meyers 
days  (516)  741-1710. 

THREE  WEEKLIES  in  Zone  3;  "grass  roots " 
communities.  Over  150  years  of  publication; 
grossing  over  $800,(X)0.  Box  3957.  Editor  & 
Publisher. 

ADVERTISERS: 

NEWSPAPERS  WANTED 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments 
regarding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  3 1752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

credit  to  your  account. 

PUBLICATIONS  WANTED 

THANK  YOU: 

E  &  P'CLASSIFIED 
DEPARTMENT 

WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica- 
tionslnewspaper  format)  with  gross  or  potential 
in  excess  of  $500,0(X).  Flexible  arrangements 
to  meet  your  needs  Including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 

CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification _ 

Authorized  Signature- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to;  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


AD  CLASSIFIED  LINAGE  AND  REVENUE 


CIRCULATION  SERVICES 


THE  TRAININGWORKS 


No  additional  staff.  No  increased  investment  I  CIRCULATION  SEMINARS  for  telephone  sub¬ 
required.  Supplemental  or  full  departmental  |  scription  sales  management  per- 
services  available.  For  further  information  call  sonnel  .  .  coast-to-coast. 


(717)  780-1093  or  write  to  Class-Ad.  1*0  Box 
104,  Camp  Hill  PA  17011. 


CIRCULATION  SERVICES 

ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Usinga  high  quality  sales  organization  makesa 
real  difference— better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of  qual¬ 
ity  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates.  3864  Center  Rd.  #1(X;. 
Brunswick  OH  44212;  (216)  225-7440. 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


GIVE  '82  an  extra  boost  while  planning  a  boom 
for  '83  and  beyond.  Develop  and  maintain  the 
superlative  edge  over  other  media  competitors 
while  providing  low  cost  versatile  programs  that 
key  in  on  advertisers  marketing  concepts. 
From  carrier  to  mail  with; 

—Expertise  in  voluntary  paid  programs. 
—Sophisticated  and  successful  renewal  sys¬ 
tems  in  advance  mail  and  carrier  programs. 
—Conversion  awareness  in  all  types  of  mar¬ 
kets. 

—Delicious entree  of  promotions,  single  cop- 
y  conversions,  crew  and  phone  solicitations. 
— Personnel  development  and  specialized 
training.,  and  much,  much  more. 

Call  Kevin  S.  Pappert.  (313)  683-2963 
Circulation  Consultants  for  newspapers 


DRAW  YOUR  OWN 
CONCLUSiONS 

About  the  most  effective 
medium 

in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you’ll  get  the  picture! 
(212)  752-7050 


2255  Benson  Av.  Brooklyn  NY  11214 
I  (212)  372-7021 


WHEN  CIRCULATION  FALLS  as  it  sometimes 
I  will  and  the  road  to  recovery  seems  all  up  hill — 
I  when  the  advertisers  baulk  at  the  pending  crisis 
don't  panic.  Call  Donnelly  Enterprises.  Circula¬ 
tion  consultants  specializing  in  telephone  and 
crew  marketing  operations. 

!  (215)  586-3954 


MARKETING  A 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company 
must  be  to  provKfe  its  clients  with  accurate 
readership  research.  At  Consumer  Data  we 
believe  the  role  of  a  newspaper  research  firm 
does  not  end  there. 

We  have  created  for  each  of  our  clients  a  unique 
competitive  edge  that  has  resulted  in  improved 
ad  Image  from  their  advertising  base. 

I  Our  aim  is  to  become  a  part  of  your  manage- 
I  ment  team.  From  our  presentations  to  top  man- 
i  agement.  to  our  sales  seminars  with  your  sales 
I  force,  we  work  to  make  your  research  data  a 
I  useful  and  profitable  tool, 
j  We  welcome  the  opportunity  to  show  you  just 
{  how  profitable,  productive  and  affordable 
^  researchcanbe.  Call  our  Director  of  Newspaper 
\  Research.  Jack  Brodbeck.  at  (305)  655-0926. 
I  or  write  for  our  brochure. 

i  CONSUMER  DATA 

COMEAU  BUILDING 
I  319  Clematis  Street 
West  Palm  Beach  FL  33401 


MARKETING  SERVICES 

BUY  THE  BEST  CIRCULATION  TEAM 
in  the  industry  for  your  telephone  marketing 
Don  White  BobGiambelluca.  (716)  688-4162 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4  50  per  line. 

2  weeks— $4  00  per  line,  per  issue 

3  weeks — $3  40  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
!.  1  week  — $3  (X)  per  lure 

!.  per  issue  2  weeks— S2  50  per  line,  per  issue 

!.  per  issue  3  weeks — $2  25  per  line,  per  issue 


4  weeks — $2  80  per  line,  per  issue  4  weeks — $2  00  per  line,  per  issue 

Add  $4  50  per  insertion  for  box  service.  Add  $3  (X)  per  insertion  for  box  service, 
count  as  an  additional  lirte  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  39  characters  and  or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  'The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-S75  pier  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE  :Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Pobliskor 

575  Lexington  Av,  NY,  NY  1(X)22.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES... 


CAMERA  ft  DARKROOM 


3M  417  Camera/platemaker,  $7000.  NuArc 
20x24,  $1800.;  Kenro  20x24  vertical, 
$1500.  Bob  Weber,  (216)  461-8270. 


SQUeeae  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Bol  1067,  Redondo  Beach  CA  90278 


COMPOSING  ROOM 


ONE  SYSTEM,  16  terminals,  2  prtr,  2  wire 
terminals.  Teletype,  Rel.  3,  40K,  $46,000.; 
Linotron  202,  spare  parts  kit.  24  fonts,  many 
options  and  extras.  $37,500.  Bob  Weber, 
(216)  461-8270. 


COMPUTER  SOFTWARE 


BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non-computer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  reports.  Publisher.  Control 
Systems.  Steve  Kuckuk,  PO  Box  476,  Shawano 
Wl  54166;  (715)  526-6188. 


COMPUTERS 


NCR  399  COMPUTERIZED  accounting  sys¬ 
tem.  Fully  programmed  and  in  use.  Now  out 
pown,  system  has  given  6  years  superb  service. 
2  consoles,  line  printer  C)ver  $160,000  new. 
$12,000.  (iail  Naples  Florida  Daily  News. 
(813)  262-3161. 


MAILROOM 


CHESHIRE  525/E  labeling  and  addressing 
machine  with  18feet  adjustable  conveyor.  Only 
4  months  old.  Call  Bob  Yorgey,  (215)  272- 
1720. 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Cutler  Hammer  truck  loaders 

Sheridan  48P 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


M  U  LLE  R  -  M  ARTI N I 


M-M  Model  227-E  Newspa¬ 
per  Inserting  Machine, 
guaranteed. 

M-M  EM-10  Inserting  Ma¬ 
chine  with  3  feeders,  guar¬ 
anteed. 


FERAG  conveying  systems,  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  we  will 
sell  part  or  all. 

Signode  strapping  machines.  Bunn  Tying  ma¬ 
chines. 

IPEC 

97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


MAILROOM 


48P  SHERIDAN  INSERTER  tor  sale.  7: 1  or  can 
be  used  as  3:1  double  out.  Professional 
installation  in  your  plant-guaranteed  produc¬ 
tion.  For  more  information  contact  Jimmy  R 
Fox,  Mail  Room  Consultant.  Houston.  Texas. 
(713)  468-5827. 


SHERIDAN  48P  inserters  with  MS  heads. 
Sheridan  24P  inserter  with  handfly  table. 

New  Sheridan  inserter  spare  parts. 

Folded  edge  first  delivery  systems  for  Sheri¬ 
dan  inserters. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stackers. 

Custom  Bilt  quarter  folders  and  rotary  trim¬ 
mers. 

Kansa  inserter  with  4  stations. 

IDAB  440  Counter  Stacker  with  programmable 
keyboard. 

IDAB  shrink  wrap. 

Ferag  H-500  and  HS-80  Counter  Stacker  — 
factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 

Sta  Hi  telescopic  loaders 
Cutler  Hammer  conveyor,  bottom  wraps  and 
pacers. 

Signode  ML2EE  MLN2A  tying  machines. 

Yale  and  C&D  pallet  Jacks. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Mechanical  installation 
service  also  provided.  We  will  purchase  mail- 
room  equipment  and  complete  mailrooms. 
Graphic  Management  Associates,  Inc 
Newspaper  Mailroom  Systems  Division 
11  Mam  St,  Southboro  MA  01772 
(617)  481-8562 

NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 

REWINDING 

Mill  finishing  up  to  103"  wide 
News,  roto,  machine  Ctd,  etc 
Heller  &  Usdan 
Moonachie  NJ  07074 
(201)  933-8100  Ext  231 

E  &  P  CLASSIFIEDS 
The  Industry’s  Marketplace 
(212)  752  7050 


EQUIPMENT  ft  SUPPLIES 


PHOTOTYPESETTING 


ADVANTAGE  II.  $19,500.  Advantage  I. 
$17,500.  Trendsetter  LR  812,  $8500.  MDT 
350  with  format,  $3400.  MDT  350,  $3100 
MDT  350,  Communications,  $3500.  Bob 
Weber,  (216)  461-8270. 


ACM  9(X)0  HR  with  several  font  strips  and 
spare  reader.  Good  condition,  $1(XX).  News- 
Miner,  PO  Box  710,  Fairbanks  AK  99707, 
(907)  456-6661 .  Chuck  Gray  or  Glen  CXirnwall. 


COMPUGRAPHIC IV  for  sale  or  take  over  lease. 
One  year  old.  Very  little  use.  Eight  tape  fonts 
and  processor.  Channel  13,  Box  1568,  Sun 
Valley  ID  83353;  (208)  726-0113. 

COMPUWRITER  USERS 
COMPAX  IS  HERE 

Now  you  can  set  type  from  most  any 
microcomputer.  Driven  like  a  line  printer,  COM¬ 
PAX  will  work  with  with  the  Jr,  I,  II  or  IV.  Full 
time  automatic  hyphenation  too.  For  futher 
information  contact: 

First  Main  Computer  Systems 
Box  795-E 
Bedford  TX  76021 
(817)  540-2491 

COMP  IV  B  HR,  $5500.  Comp  48  B  LR, 
$2500.  Comp  II  Jr,  $2000.  Comp  Jr,  $1900. 
CG  7200  Blue,  $2450.  WSI,  Inc  (216)  729- 
2858. 

COMPUTAPE  II.  7  strips,  $2250.;  Uniterm, 
$2000. ;  ACM  9000,  DEK,  8  strips,  spare  parts 
kit,  910i0K/B,  $15CiO.;  Harris  2220  Composi¬ 
tion  Terminal,  $11.000.;CG8"  floppy  reader, 
$1350.  Bob  Weber,  (216)  461-827(3. 


PHOTOTYPESETTING 

EDIT  7500  HR  or  LR,  $7950.  Edit  7700  LR, 
$9950.  Edit  7700  HR,  $11,000.  Edit  2750, 
$4750.  WSI,  Inc  (216)  729-2858. 

QUAORITEK  1200,  processor,  14  fonts, 
paper,  chemistry.  Assume  installment  pur¬ 
chase  agreement  with  no  down  payment.  (307) 
745-5165. 


2  ROCKWELL  METROSETS:  Metroset-Plus 
and  Metro-Set  II  (32K),  complete  spare  parts 
kit.  excellent  operating  condition.  Contact 
David  Blizzard  at  (416)  947-2348,  Canada. 

TYPESETTING  EQUIPMENT.  Buy  and  sell. 
10%  fee.  500  units— Lowest  prices.  WSI,  Inc. 
(216)  729-2858. 

TOO  MUCH  POWER  for  Georgia  weekly.  Com- 
pugraphic  Videosetter  2414,  $10,000.  Bob 
Turner,  Warner  Robbins  Independent,  (912) 
929-2696. 

TWO  COMPUGRAPHIC  UC  terminals  with  all 
options  and  Facit  punches,  $3500  each.  One 
set  of  spare  boards,  with  cards  and  flopm  discs 
also  available.  News-Miner,  PO  Box  71(5,  Fair¬ 
banks  AK  99707,  (907)  456-6661.  Chuck 
Gray  or  Glen  Cornwall. 

TWO  VIDEOSETTER  2414's.  Good  CRT  tubes, 
good  image  disectors,  good  appearance,  mod¬ 
ified  for  on-line  parallel  data  input,  several  font 
grids,  $5(X)0  each.  One  set  of  spare  boards, 
spare  paoer  tape  reader  also  available.  News- 
Miner,  F>0  Box  710,  Fairbanks  AK  99707, 
(907)  456-6661 .  Chuck  Gray  or  Glen  Cornwall. 

UNISETTER  HR,  $7250.  Unisetter  LR, 
$5750.  ACM  9000,  $2000.  MDT  350, 
$3250.  MDR,  $1450.  Unified  composer, 
$3250.  8"  FDR,  $1950.  WSI,  Inc  (216)  729- 
2858. 

WANT  TO  SELL?  BUY? 

List  with  us!  10%  Commission 
•Save  Times  •Fair  Price  eProtection 
•No  Headaches  oNo  Obligation 
Bob  Weber  (216)  461-8270 


PRESS  CONVERSIONS 

GOSS  MARK  I  8,  22^4"  cutoff,  82”  wide. 
Available  November,  1982. 

Goss  Mark  I,  16  Goss  units  23  9/16  A  80  and 
82,  12  Mark  I  Goss  units  22  Vx  A  80.  8  half 
decks  A  80  and  82, 6  color  humps  A  80  and  82, 
4  2:1  folders  inverted  and  regular  23  9/16,  2 
2:1  folders  regular  22  Vx,  6  (xoss  auto-pasters, 
20  Wood  reel  stands,  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available. 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc,  E  34th  St,  Cleveland  OH;  (216)  883- 
8724. 

UK  factory  phone  011-44-772-797050. 


EQUIPMENT  ft  SUPPLIES 


PRESSES 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEfJ,  INC.  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-67^ 


GOSS  MARK  I.  A-80,  22Vx”  Cutoff 
9  units — Digital  Pasters 
6  Color  Half  Decks 

2  Double  2;1  Folders  with  Balloon  Formers 

Goss  Mark  I,  A-82,  239/16"  Cutoff 
23  units— Digital  Pasters 
4  Superimposed  Double  Half  Decks 

4  Single  Half  Decks 

5  Double  3:2  Folders 

Goss  Mark  II.  A-82,  229/16"  Cutoff 
2  units,  eOo  Stagger— Full  Digital  Pasters 

Goss  Mark  I,  A-88,  239/16"  Cutoff 
30  units — Digital  Pasters 
5  3-Position  Color  Cylinders 
5  Double  2: 1  Folders 

Double  and  single  Goss  portable  color  foun¬ 
tains. 

Add-on  units  available. 

Folder  enclosure  and  dust  collector  system 
presently  on  a  Goss  Mark  V. 

Hurletron  SCR  drive  with  50  HP  (X)  motors. 
No.  330  Portable  Idab  Stacker  with  card  read¬ 
er  and  programmer,  excellent  condition. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  SC,  7  units,  circumferential,  1978. 
Community  add-nn  units,  1968-75. 
Urbanite,  10  units,  1980. 

Urbanite  add-on  units  and  folders. 

Metro,  6  units,  mid-1970's. 

HARRIS  VI 5  A,  6  units,  1977. 

V25,  4  units,  1978. 

Folders.  JF7,  JFl,  JF4,  JFIO,  JF25. 

845,  4  units,  1975. 

HOE  Lithomatic  II,  9  units,  5  Color  Humps. 
CUSTOM-BILT.  3  knife  trimmer  for  Harris 
press. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  6A  30329 

(404)  32 1  -3992  Telex  700563 


mm 


Eight  Units-Hoe  Cotormatic,  22H’' 
cutoff,  55"  web.  Pair  3:2  folders, 
subway  delivery.  Three  color 
humps,  semi-auto  reels,  balloon  | 
formers,  bay  window  bars,  aiti- 
mist  system. 

Eight  Units-Hoe  Color  Convertible, 
22%”  cutoff,  multi-web.  Pair  2:1 
folders,  subway  delivery.  Three 
color  humps,  manual  reels,  bal¬ 
loon  formers,  bay  window  bars, 
electric  compensators,  anti-mist 
system. 

Five  Units-Hoe  Litho-matic,'22^4’‘ 
cutoff,  multi-web  width  capability 
to  66H",  5  plate  wicte.  Pair  2:1 
folders,  positioned  right  angle  to 
units,  semi-auto  reels,  hot  air 
dryer,  blanket  washer. 

Contact  Gene  Bell. 

Production  Director 

(305)420-5601 

Sentinel  Star  Plaza 
633  N  Orange  Av.PO  Box  2833 
L  Orlando  FL  32801-1349 


GOSS  METRO 

6  units,  1  color  cylinder,  2:1  uniflow  double 
folder  with  upper  formers,  3  Web  Angle  Bar 
Nest,  6  Goss  digital  RTP's  and  auto  pasters,  cut 


Available  September  1983 
Harris  V-15A,  add-on  units,  1977. 

2  Martin  Pasters,  1979  rated  $12(X)  FPM. 
Cottrell  V-25,  >/x  and  '/!>  folder  JF-1. 

Goss  (^immunity  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Goss  1500  series,  4  units,  1975. 

Goss  Community,  3  unit  press,  1978. 

Goss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  Vx",  45  VS". 

Fincor  motor  and  controls. 

Harris  845  add-on  units. 

Harris  845,  22Vx,  8  units,  1973. 

Harris  845,  6  units,  22Vx". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters.  1600  FPM,  1975. 

CX>lor  King  presses  and  units. 

Fairchild  Color  King.  4  units,  1969. 

Harris  V-25,  4  units,  1978. 

Count-O-Veyors  Model  106. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  6(3090 

(312)  459-9700  Telex  20-6766 


FAIRCHILD  COLOR  KING  web  offset:  2  units, 
folder.  Asking  $65,000.  Lektro  roll  clamp 
truck,  recent  batteries,  asking  $7500.  Sher¬ 
idan  tab  binder  (gather,  stitch  quarter-fold) 
with  McCain  3  knife  trimmer,  asking  $9500. 
Must  move,  make  offers.  (203)  792-5803, 
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_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HELP  WANTED 
ADMINISTRATIVE 


KOENING  &  BAUER  express  model.  32-page 
double  width.  Principals  only.  Replies  to  Box 
4803,  Editor  &  Publisher. 


NORTHEAST  INDUSTRIES  Is  offering  36  unite 
of  Hoe  Color  Convertible  and  6  folders  as  com¬ 
plete  presses  or  parte. 

(213)  257-7557 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon 
former.  Community  unit  1971. 

KJ6  i/i-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  (loss,  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  deliv^.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


PRESS  REMOVAL  AND  INSTALLATION 
Service  work  done  on 
Single  width  web  offset  presses 
National  Newspaper  Machinery,  Inc 
John  Dean,  (816)  796-9M0 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17^"x24V5"  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


8  UNITS  OF  HOE  Colormatic  with  one  3:2  (ol¬ 
der,  balloon,  2  humps  and  reels.  We  are  offer¬ 
ing  this  press  on  a  turnkey  basis  any  place  in  the 
United  States  which  will  include  purchase  of 
press,  removal,  transportation,  re-erection  in 
running  order.  All  this  for  the  sum  of 
$750,(100. 

Northeast  Industries,  (213)  257-7557 


2- UNIT  Oil  Bath  Goss  Community,  Superior 
Condition 

3- unit  Harris  VI 5A  with  JFl  5  folder,  mid  to  late 
70’s  mfg. 

Harris  VI 5A  add-on  units,  mid  to  late  70's  mfg. 
1  to  3-unit  News  King  with  KJ4.  recondition^ 

4- unit  News  King  with  KJ6,  reconditioned 
6-unit  News  King  with  KJ8  and  upper  former 
News  King  add-on  units 

Offered  Exclusively  By 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


URBANITE  1972,  8  units,  1-3C  unit,  2  fold¬ 
ers. 

7  unit  Community,  2  folders,  1975 

4  unit  Goss  Community  (grease) 

5  unit  Harris  V22,  RBI  folder 
Vanguard  V-15.  4  and  5  units 

Goss  Suburban  900  and  1000  series,  3  and  4 
units 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  unite  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  ^215 
(913)  492-9050  Telex  4-2362 


COMPLETE  PLANT 

News  King  6  unit  press.  Count-O-Veyor  105, 
late  Model  EditWriter  7700 II  and  2  (IWIV  B's, 
extensive  pasteup  furniture.  Brown  camera, 
near  new  LogE  LD-24  and  all  necessary  equip¬ 
ment  for  complete  print  production  from  type¬ 
set  through  press.  Available  immediately.  All 
equipment  in  very  good  condition.  Priced  signi¬ 
ficantly  under  market  value.  Prefer  to  sell  as 
entire  plant. 

ONE  Corporation  (404)  321-3992 


DIRECTOR.  SCHOOL  OF  JOURNALISM-The 
Pennsylvania  State  University.  Qualifications: 
PhD  and/or  extensive  academic  experience; 
administrative  experience  or  potential;  pro¬ 
fessional  media  experience  normally  expected. 
School  offers  undergraduate  sequences  in  jour¬ 
nalism.  broadcast  news,  and  advertising,  and 
an  MA  degree.  Desired  availability  June  1983. 
Application  deadline  November  15,  1982. 
Affirmative  Action/Equal  Opportunity 
Employer.  Applicants  send  vita  and  references 
to  Professor  John  S  Nichols,  215  Carnegie 
Building,  Box  D.  The  Pennsylvania  State  Uni¬ 
versity,  University  Park,  PA  16802. 


NOVEMBER  1  DEADLINE 
ENTRY-LEVEL  ASSISTANT  PROFESSOR 
TO  TEACH  MASS  COMMUNICATION  AND 
SOCIETY  AND  JOURNALISM  SKILLS 

Rank: 

Assistant  Professor 


AVAILABLE  IMMEDIATELY— 2  unit  Goss  Com¬ 
munity,  pease,  no  sidelay,  15  HP  drive.  This 
press  was  in  a  small  weekly  newspaper  and  is 
currently  in  storage.  We  can  install  if  desired. 
Phone  (707)  226-3712,  ask  for  Bill  Stabler  or 
Dave  Church. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb(201)289-7k)0.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983.  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  unite 

BOX  200,  EDITOR  &  PUBLISHER. 


WANTED 

COMPUTER  VDTs  MODEL  200.  4K  or  8K  with 
keyboards.  For  use  with  TALSTAR  T410  sys¬ 
tem.  Reply  to  Box  4768,  Editor  &  Publisher. 


ASSISTANT  OR  ASSOCIATE  PROFESSOR  OF 
JOURNALISM  AND  RADIO-TV 
To  teach  advertising  and  related  courses  and 
head  the  advertising  ^uence.  Advertising 
courses  include:  Principals,  sales,  and 
copywriting.  Department  is  currently  revising 
curriculum  to  seek  accreditation.  Person  must 
have  strong  advertising  background  and  teach¬ 
ing  experience.  Masters  required,  PhD  desired. 
Salary  competitive.  Tenure-track  position  open 
beginning  Spring  semester  (January  1983). 
Application  deadline:  November  1,  1982. 
Department  has  more  than  300  majors  and  25 
masters'  students,  18  faculty/staff,  and  a 
weekly  student  newspaper,  a  vear  book,  full- 
color  TV  studio,  and  a  100,(X)0-watt  FM  radio 
station.  Send  resume,  college  transcript,  and  3 
current  references  to  Dr  Bob  McGaughey, 
Department  of  Journalism  and  Radio-TV,  TO 
Box  2456,  Murray  State  University,  Murray  KY 
42071. 

An  Equal  Opportunity/Affirmative  Action 
Employer. 


HELP  WANTED.  .  . 


ACADEMIC _ ACADEMIC 


BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


WEB  LEADER  PRESS 

8  units,  2  folders,  new  1 978,  Quadra  color  unit 
1980.  All  in  excellent  condition.  Will  sell  com¬ 
ponents  separately.  Can  be  seen  in  operation. 
Call  or  write  to  turnkey  installation  price.  Offset 
Web  Sales,  Inc,  PO  Box  211,  Marysville  WA 
98270;  (206)  653-2519. 


WEB  PRESS  INSTALLATION 
Over  20  years  experience.  Regional,  national 
and  international  references.  Installation  cost 
includes  plant  set  up  and  consultation.  Jim 
Estes,  Wesco  Graphics.  Inc,  (408)  4%-0666 


WE  HAVE  IN  STORAGE:  Spare  parts  (or  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Hoe  Skip  Slitters 

8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 


Responsibilities: 

The  two  primary  concerns  are  teaching 
mass 

communications  and  society,  and  report¬ 
ing 

or  editing.  A  typical  semester's  course  load 
would  be  the  required  course  in  MC&S  (for 
juniors,  seniors  and  graduate  students), 
and  one  section  of  newswriting,  reporting 
or  editing  course  in  the  newspaper-orient¬ 
ed  program.  The  person  would  also  be  ex¬ 
pected  to  conduct  research,  serve  on 
School  committees,  etc. 

Qualifications: 

Demonstrate  excellence  in  and  dedica¬ 
tion  to  teaching,  or  strong  evidence  of 
teaching  poteritial.  Appropriate  profes¬ 
sional  media  experience,  preferably  re¬ 
cent.  PhD  in  appropriate  area. 

SalaiV: 

Competitive  and  commensurate  with  qual¬ 
ifications  tor  entry-level  position. 

Starting  date: 

August  1,  1983 

Applications  deadline: 

November  1,  1982 

The  University  of  North  Carolina  is  an  equal- 
opportunity,  Afirmative  Action  employer  and 
encourages  applications  from  all  qualified  per¬ 
sons. 

Applicants  should  send  complete  letters,  re¬ 
sumes,  recommendations,  salary  requirements 
and  any  supporting  materials  to: 

Dr  John  B  Adams 
School  of  Journalism 
Howell  Hall  021A 
University  of  North  Carolina 
Chapel  Hill  NC  27514 


ADVERTISING  FACULTY  MEMBER:  Assistent 
professor  to  teach  undergraduate  advertising 
courses,  work  with  graduate  students  in 
research  or  professional  degree  proems,  and 
engage  in  research  or  comparable  creative 
activity.  Print  or  broadcast  advertising 
experience  required.  Doctorate  or  equivalent 
required,  with  professional  experience  applic¬ 
able  in  lieu  of  doctorate.  Oxtoral  candidates 
who  have  completed  all  but  dissertation  are 
encouraged  to  apply  Salary  competitive. 
Application  deadline:  October  1 1  or  until  filled. 
Employment  begins  January  1 ,  1983,  or  later. 
Send  resume  to  Vernon  A  Stone,  Director, 
School  of  Journalism,  Southern  Illinois  Univer¬ 
sity.  Carbondale  IL  62901.  SlU-C  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 


SENIOR  INTERNAL  AUDITOR 
McClatchy  Newspapers  is  currently  seeking  a 
senior  internal  auditor  who  will  be  responsible 
for  developing  and  implementing  com¬ 
prehensive  financial  and  operational  audit  pro¬ 
grams  within  our  broadcasting,  cable  television 
and  newspaper  operating  divisions.  Qualified 
applicants  will  have  a  degree  in  accounting, 
CPA  or  CIA  with  4  years  public  and/or  private 
auditing  experience  and  temiliarity  with  com- 
puter-tased  systems.  Prior  audit  experience 
within  broadcasting,  cable  television  and  news- 
papete  is  desirable.  Requires  excellent  com¬ 
munication  skills  and  proven  ability  to  establish 
and  maintain  effective  working  relationships 
with  all  levels  of  management.  Travel  will  be 
necessary.  Please  send  your  resume,  with  sal¬ 
ary  history,  in  confidence  to: 

Personnel  Department 
McClatchy  Newspapers 
TO  Box  15779 
Sacramento  CA  95852 

Equal  Opportunity  Employer 


ASSISTANT  CONTROLLER 
We  are  seeking  an  individual  to  assist  in 
directing  all  pha^  of  accounting  operations, 
(tomprenensive  understanding  of  business 
computer  systems,  financial  analysis  and 
budding  important.  New^per  experience 
arto  or  CPA  with  2  to  3  years  Big  8  experience  a 
plus.  All  replies  held  in  strictest  confidence. 
Respond  with  resume  arxl  salary  requirements 
to  Personnel  Director,  Palm  Beach  Newspapers 
Inc,  TO  Oavrer  T,  West  Palm  Beach  FL  33405. 


PRESIDENT 

Midwestern  newspaper  grxxjp  seeks  president. 
Prefers  creative  marketing  and  financially- 
minded  MBA  with  an  impressive  record.  Serid 
resume  in  confidence  to  Box  4805,  Editor  & 
Publisher. 


SHIRT-SLEEVE  ACCOUNTANT  to  supervise 
day-to-day  operations  in  accounting 
department  for  multi-publication  company, 
ENT  Zone  2.  Should  have  experience  with 
general  ledger,  payroll,  employee  benefits, 
accounts  receivable,  credit  collections.  Salary 
commensurate  with  experience.  Send  com¬ 
plete  resume  including  salary  history  to  Box 
4iM3.  Editor  &  Publish. 


ADVERTISING 


ADVERTISING  SALES  (Area  Manager),  Shop¬ 
per,  S5m  Free  circulation.  Area  open  Viroqua. 
Wisconsin.  Established  accounts.  Person  must 
be  aggressive  retail  oriented  person,  growth  and 
profit  minded.  Responsible  for  all  phases  of  a 
11,000  zoned  circulation  area.  Salary  plus. 
Hardworking  imaginative  only  need  apply.  Fox- 
xy  Shopper,  TO  Box  526,  S^rta  Wl  54656. 


ARE  YOU  AGGRESSIVE,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper 
indusby  Please  call  or  send  resume  to;  Dennis 
Fearing,  Multi-Media  Enterprises.  18533  Bur¬ 
bank.  Ste  144,  TarzanaCA91356;  (213)  344- 
7177. 


ADVERTISING  MANAGER 
THINK  FLORIDA!  Pleasant  thought?  Good! 

On  Florida's  beautiful  west  coast  the  St  Peters¬ 
burg  Times  and  Evening  Independent  are  look¬ 
ing  for  a  person  with  a  strong  background  in 
newspaper  advertising  sales,  training,  budget¬ 
ing  and  overall  administration.  Retail,  classi¬ 
fied,  general  and  co-op  advertising 
departments  are  the  responsibilities  of  this 
individual  who  will  report  to  the  advertising 
director.  An  excellent  knowledge  of  these  areas 
and  the  ability  to  getakmgwith  others  isa  must. 
In  addition  to  an  excellent  starting  salary,  you'll 
participate  in  such  "extras"  as  MBO 
incentives,  company  paid  pension  plan,  profit 
sharing  plan,  life  and  major  medical  insurance, 
quarterly  cost  of  living  bonus,  credit  union, 
liberal  paid  vacations  and  personnel  leave  days. 
Thinking  Florida  now?  Better,  think  Florida's 
Best  newspapers. 

Write  to  us  outlining  background,  salary  re¬ 
quirements  and  career  objKtives. 

Personnel  Office 
TO  Box  1121 
St  Petersburg  FL  33731 
ST  PETERSBURG  TIMES 
AND 

EVENING  INDEPENDENT 
Equal  Opportunity  Employer.  M/F 


ADVERTISING  SALESPERSON: 

To  sell  display  advertising  for  leading  national 
boating  r^wspaper  in  southeast  Florida.  Prev¬ 
ious  newspaper  sales  background  a  real  plus. 
Salary  plus  commission  and  auto  allowance. 
Send  resume  to:  R  Lennon.  Advertising 
Director,  Soundings  Publications,  Essex  CT 
06426. 


CLASSIFIED  TELEPHONE 
SALES  SUPERVISOR 

Challenging  career  opportunity  open  for  ma¬ 
ture-minded,  sales-oriented  individual  to  man¬ 
age.  instruct,  tram  and  motivate  telephone 
sales  staff.  Strong  organizational  skills  and 
leadership  qualities  important  for  continuous 
sales  program.  Classified  or  newspaper  related 
advertising  experience  required.  Knowledge  of 
VDT  system  helpful.  Position  offers  salary, 
incenfive  bonus  and  an  excellent  benefit  pack¬ 
age. 

To  arrange  an  interview  please  call :  (20 1 )  246- 
5623  or  send  resume  with  salary  requirements 
to  Ms  J  Horvath,  Personnel  Mministration, 
Home  News,  123  How  Ln,  New  Brunswick  NJ 
08903. 


NEW  POLITICAL  HUMOR  magazine  based 
Washington,  seeks  advertising  manager,  ad 
salesperson  Box  4850,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  October  2,  1982 
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HELP  WANTED 


ADVERTISING 


CHICAGO  SUBURBAN 
CLASSIFIED  ADVERTISING  MANAGER 
Top  opportunity  and  compensation  plan  for 
creative,  promotional,  classified  salesperson/ 
manager.  Woduce  results  in  fast-growing,  com¬ 
petitive,  top  suburbs  with  superbly-equipped, 
30,000  prize-wining  group.  Strong  finances. 
Top  papers  in  our  market.  Need  strong  leader, 
planner,  salesperson.  Report  to,  and  train  to 
become,  publisher.  Write  in  confidence  with 
salary  needs  and  references.  Box  48^.  Editor 
&  Publisher. 


CLASSIFIED  AD  MANAGER  TO  lead  a  success¬ 
ful  Zone  1.  28,000  daily.  We  need  a  proven 
dollar  developer  with  a  creative  flair  and 
experience  with  DEC/CMS  system.  Excellent 
career  advancement  position.  Send  resume 
and  salary  requirements  in  confidence  to  Box 
4846,  Editor  &  Publisher. 


CUSSIFIED  ADVERTISING  MANAGER  for 
medium  size  offset  daily  in  Zone  2.  If  you  are  a 
successful  assistant,  here  is  your  chance  to 
become  our  classified  manager.  Experience 
with  imputting  classified  through  terminals 
extremely  useful.  It’s  exciting,  challenging  and 
offers  an  excellent  opportunity  for  personal 
growth.  Send  resume  and  salary  histo^  to  Box 
4860,  Editor  &  Publisher. 


DYNAMIC,  growing  California  newspaper  chain 
is  seeking  a  top  flight  PRO  to  serve  as  corporate 
advertising  director.  We  publish  5  daily  news- 

ripers  with  a  total  circulation  of  210,000  and 
five  weeklies  with  a  circulation  of  200,000  in 
the  San  Francisco  Bay  area.  We  are  looking  for 
proven  leadership,  innovativeness,  experience 
in  competitive  market  and  a  solid  background 
in  all  advertising  areas.  Send  resume  and  salary 
history  to;  Tom  D  Jones,  President,  Lesher 
Communications,  Inc.,  PO  Box  5166,  Walnut 
Creek  CA  94598. 


NEW  ENGUND  NEWSPAPERS 
Often  need  qualified  people  in  all  departments. 
Our  free  referral  service  is  available.  Send  in 
your  resume  and  we  will  use  it  to  fulfill  inquiries 
from  our  newspapers.  NEW  ENGLAND  NEWS¬ 
PAPER  ASSOCIATION,  INC,  223  Derby  St, 
Salem  MA  01970. 


RETAIL  ADVERTISING  MANAGER  wanted  for 
30,000  daily  PM  with  TMC  and  ancillary  pro¬ 
ducts.  Good  starting  salary,  excellent  company 
benefits  and  growth  potential.  Previous  news¬ 
paper  management  experience.  Knowledge  of 
weekly  and  TMC  products  helpful.  Degree  pre¬ 
ferred.  but  work  experience  could  compensate. 
Send  resume  tO:  Ray  Pike,  Director  of  Advertis¬ 
ing,  c/o  The  Journal  News.  PO  Box  298,  Hamil¬ 
ton  OH  45012. 

A  division  of  Harte-Hanks  Communications 
EOE 


SALES/MARKETING  MANAGER 
Well  established,  locally  based  firm  has  an  ex¬ 
cellent  opportunity  for  a  Sales/Marketing  Man¬ 
ager.  We  need  someone  with  a  strong  manage¬ 
rial  background  in  sales.  The  individual  should 
have: 

( U  Ten  years  experience  in  sales  or  marketing. 
iZ)  An  MBA  or  equivalent  in  education. 

(3j  Capabilities  to  develop  people  and  provide 
an  atmosphere  for  growth. 

(4)  The  analytical  abilities  necessary  to  fully 
manage  a  major  department. 

We  are  offering  a  salary  of  70K,  commensurate 
with  abilities.  Excellent  benefit  package.  All 
information  received  will  be  kept  confidential. 
Please  send  salary  history  and  resume  to  Box 
4856,  Editor  &  Publisher. 


ARTIGRAPHICS 

ARTIST  NEEDED  for  4<olor  energy  magazine. 
Washington-based.  Layout,  illustration,  pro¬ 
duction  experience  essential.  Box  4834,  Editor 
&  Publisher. 

_ CIRCULATION _ 

CUSTOMER  SERVICE  MANAGER  this  Eastern 
metro  AM  newspaper  is  looking  for  an 
experienced  customer  service  manager.  Appli¬ 
cants  should  have  thorough  knowledge  of  home 
delivery  and  single  copy  and  their  relationship 
to  the  customer  service  department.  Excellent 
salary  and  benefits  for  the  qualified  individual. 
Send  resume  to  Box  4868,  Editor  &  Publisher. 

GROWING  AM  AND  PM  metro  in  Zone  8  has 
immediate  openings  for  area  supervisors. 
Opportunity  of  lifetime  for  aggressive  persons 
with  sound  circulation  fundamentals  to  adv¬ 
ance  with  progressive  operation.  These  newly 
created  positions  in  the  city  and  suburban  areas 
made  available  through  recent  TO  reorganiza¬ 
tion.  Please  send  resumes  with  salary 
expectations  to  Box  4782.  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


AGGRESSIVE  CIRCULATION  SUPERVISOR 
needed  for  all  day  newspaper  in  Zone  9.  Strong 
background  in  sales  administrating  circulation 
program.  Company  benefits  and  great  potential 
for  advancement.  Send  resume  and  salary  re¬ 
quirements  to  Box  4854,  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER 
Very  small  newspaper  in  West  Virginia  wants  to 
be  bigger.  Ideal  candidate  is  someone  who 
wants  the  chance  to  show  what  she  or  he  can  do. 
We  are  part  of  a  respected  newspaper  group.  We 
have  a  bookkeeper,  nowweneedasalesperson. 
This  is  definately  not  a  retirement  position.  Box 
4779,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
Search  reopened:  top-knotch  medium  size 
Midwest  daily  has  immediate  opening  for  an 
experienced  person  to  direct  circulation  sales 
and  service  functions.  Circulation  management 
experience  should  include  structured  planning, 
budgeting  and  participation  in  development 
and  implementation  of  an  overall  marketing 
strategy.  Demonstrated  knowledge  and  skill  in 
managing  people  is  a  definite  requirement 
including  performance  appraisal,  training  and 
developing  subordinates,  the  person  hir^  will 
be  a  member  of  the  top  management  com¬ 
mittee  responsible  for  marketing,  policy  mak¬ 
ing  and  planning.  3  people  from  this  committee 
have  moved  into  Publishers'  positions, 
including  our  past  Circulation  Director. 

If  you  are  now  a  #2  manager  at  a  daily  news¬ 
paper  with  a  college  degree  and  can  show  evi¬ 
dence  of  a  proactive  personal  development  pro¬ 
gram,  send  resume  and  cover  letter  in  complete 
confidence  to:  Telegraph  Herald.  Vc  Corporate 
Director  of  Human  Resources,  PO  Box  688, 
Dubuque lA  52001. 

An  Equal  Opportunity  Employer 


HELP  WANTED 


HOME  DELIVERY  MANAGER 
The  Washington  Times,  approximately 
100,000  Monday-Friday  AM  newspaper  is 
losing  for  a  home  delivery  manager  to  direct 
home  delivery  in  the  greater  Washington  DC 
area  and  suburbs.  Current  growth  rate  of 
-1-5000  per  week  makes  this  an  exciting  and 
challenging  position  requiring  an  experienced 
circulator  who  will  work  long  but  rewarding 
hours  with  an  acceptional  staff.  Advancement 
and  benefits  highly  rewarding  for  effective 
individual.  EOE.  Please  send  resumes  to:  Tim 
Whiting,  Director  of  Circulation,  3400  New 
York  Av,  NE,  Washington  DC  20002. 


REPORTER 


National  daily  metals  business  news- 

?aper  seeks  aggressive  reporter.  New 
ork  City  location.  Minimum  2  years 
daily  or  wire  service  reporting  re¬ 
quired.  Business,  economic-related 
background  helpful. 

Send  resume  and  salary  requirements 
to  Box  PX,  1 1  West  37th  St,  New  York 
NY  10018. 

An  Equal  Opportunity  Employer 

GENERAL  ASSIGNMENT  REPORTER.  Self- 
starter  needed  for  a  new  section  concentrating 
on  rural  area.  Work  involved.  19,000  northwest 
Illinois,  6-day  daily.  Send  resume  and  clips  tO: 
Saul  Shapiro,  the  Freeport  Journal-Standard, 
PO  Box  330,  Freeport  IL  61032. 

GROUP  WEEKLY  needs  editor  of  small  college 
town  paper  in  Zone  2.  Position  could  lead  to 
managing  editor  of  group  within  1  to  2  years. 
Send  resume  and  salary  requirements  to  Box 
4804,  Editor  &  Publisher, 

EXECUTIVE  EDITOR 

The  Arch  Diocese  of  Washington  is  now 
accepting  applications  for  the  position  of  exec¬ 
utive  editor  of  the  Catholic  Standard,  weekly 
newspaper  of  the  Arch  Diocese,  serving 
400,000  Catholics  in  the  District  of  Columbia, 
and  the  Maryland  Counties  of  Montgomery, 
Prince  Georges,  Calvert,  St  Marys,  and  Charles. 
The  executive  editor  is  responsible  for  the  over¬ 
all  operation  of  the  publication  including  edito¬ 
rial  and  administrative.  The  position  requires  a 
first  rate  administrator,  an  excellent  writer,  and 
a  leader/motivator/idea  person  for  the  staff. 
Also  required:  a  sound  knowledge  and  appre¬ 
ciation  of  Catholism.  Salary  negotiable.  Send 
resume,  3  references  to:  Mr  W  Shepherdson 
Abell,  Standard  Search  Committee,  Arch 
Diocese  of  Washington,  PO  Box  29260,  Wash¬ 
ington  DC  20017. 

Deadline  for  applications,  October  20 


ARIZONA  REPUBLIC  looking  for  crackerjack 
copy  editor.  Slot  experience  a  plus.  First  time 
applicants  only,  please.  Try  out  mandatory. 
Send  resume  with  three  references  to  B  Clair 
Cobb.  News  Editor,  Arizona  Republic.  Box 
1950,  Phoenix  AZ  85001, 


ASSOCIATION  EDITOR/PUBLICATIONS  MAN¬ 
AGER,  Philadelphia  area.  Must  have  writing, 
production  and  administrative  abilities. 
Resume  and  1  publication  sample  to:  PO  Box 
120,  Chadds  Ford,  PA  19317. 


COPY  EDITOR— Western  Pennsylvania  AM 
seeks  desk  person  with  layout  skill  and  wire 
experience.  Will  package  sports  and  other 
pages  as  part  of  2-person  desk.  Submit  resume 
and  tearsheets  of  best  work.  Box4791,  Editor& 
Publisher. 


COPY  EDITOR  for  3-person  desk  on  30,000 
circulation  central  Connecticut  am  daily.  Must 
have  three  years  reporting  experience  on  daily 
newspaper.  Desk  experience  helpful  but  not 
required.  Box  4826,  Editor  &  Publisher. 


CITY  EDITOR  responsible  for  local  content  of 
21, 000  circulation  award-winning  daily.  3  to  5 
years  reporting,  copy  editing  experience  at  daily 
preferred.  Opportunity  for  strong  leader.  Send 
resume  and  clips  to:  Jack  Willis.  Muskogee 
Phoenix,  PO  Box  1968,  Muskogee  OK  74401. 

An  Equal  Opportunity  Employer 


CONNECTICUT  metro  daily  seeks  experienced, 
part-time  copy  editors  for  local  and  wire  desks. 
Please  submit  resume  and  clips  to  Box  4825, 
Editor  &  Publisher. 


DEFT  WRITER,  self  starter  with  experience 
enough  to  handle  any  reporting  assignment, 
from  government  to  business,  is  sought  by 
100,000  daily  in  Zone  5.  Send  resume,  clips, 
and  college  grade  transcript  to  Box  4863,  Edi¬ 
tor  &  Publisher. 


EDITORIAL — States  Nevrs  Service,  now  a  joint 
venture  of  Pulitzer  Publishing  Company  and 
Indian  Head  Inc  is  looking  for  reporters  with 
strong  hard  news  background.  Apply:  States 
News  Service,  Management  Committee,  654 
Pennsylvania  Av.  SE,  Washington  DC  20003. 

EDITOR  of  progressive  Zone  1  daily  seeks  a  new 
right  arm,  someone  skilled  in  editing  and  lay¬ 
out,  who  can  help  supervise  a  staff  of  20  and 
can  communicate  with  the  public.  Send 
resume,  salary  expectations  to  Box  4828,  Edi¬ 
tor  &  Publisher. 


EDITOR  WANTED-Vermont  weekly  feature 
paper  looking  for  an  editor  capable  of  combin¬ 
ing  the  roles  of  copy  and  assignment  editor. 
PLUS  writing  features,  taking  pics,  supervising 
layout.  Expedience  is  a  prerequisite  for  this 
position  in  scenic  southern  Vermont.  Mail 
resume  and  samples  to  Box  4840,  Editor  & 
Publisher. 

GENERAL  ASSIGNMENT  REPORTER.  We  are 
an  east  Tennessee  6-day  daily  looking  for  some¬ 
one  smart,  energetic  and  talented  who  wants  to 
seethe  Smokey  Mountains  each  morningand  is 
serious  about  newspaper  reporting  and  writing. 
We  are  serious  too.  Can  pay  at  small  daily  level. 
Send  resume,  clipsand  salary  requirement.  Re¬ 
cent  journalism  grads  considered,  but  must  be 
very,  very  good.  Alex  Jones,  The  Greeneville 
Sun,  PO  Box  108,  Greeneville  TN  37743. 

"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing 
Limited,  Box  3658-J,  Lacey  WA  98503. 

MANAGING  EDITOR  with  emphasis  on  manag¬ 
ing.  12,000  circulation  (weekday  pm  and  Sat¬ 
urday  am),  Eastern  Zone  5.  Must  be  a  leader, 
creative,  strong  editing  skills  and  ability  to  work 
with  people  from  all  walks  of  life.  Nice  commu¬ 
nity  and  excellent  benefits.  Write  Box  4821, 
Editor  &  Publisher. 

NIGHT  ASSISTANT  CITY  EDITOR:  looking  for 
a»ressive  individual  with  at  least  3  solid  years 
ofexperience  and  some  editing  background. 
Primary  responsibilities  include  supervision  of 
stringers  and  deadline  editing  of  local  copy  for 
a.m.  edition.  Apply  to  Dale  Duncan.  City  Editor, 
Wilkes-Barre  PA  Times  Leader,  15  N  Main  St, 
Wilkes-Barre  PA  18711. 

REPORTER  with  2-3  years  experience  on 
small-medium  dailies  wanted  by  mid-sized, 
coastal  Florida  daily.  Must  be  an  accom¬ 
plished,  comfortable  writer.  Box  4760,  Editor 
&  Publisher. 

REPORTER,  must  be  a  self  starter  and  aggres¬ 
sive  to  handle  general  news  reporting  for  award 
South  Carolina  semi-weekly,  (juality  paper  and 
reasonable  working  conditions.  Will  consider 
recent  J-School  graduate.  Send  resume  and 
clips  with  complete  information  to  Box  4836, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


EXECUTIVE  NEWS  EDITOR 
Major  metro  daily  in  competitive  city  Zone  2, 
seeks  energetic  professional  to  run  news  and 
copy  desk.  Requirements:  5  years  of 
experience,  flair  for  layout,  expert  news 
judgment,  knowledge  of  VDT.  Competitive  sal¬ 
ary.  benefits.  Send  letter,  resume,  sample  lay- 
outsand  clips  if  available  to  Box  4857,  Editor  & 
Publisher. 


EDITORIAL 

GETTING  ITCHY? 

Tired  of  turning  out  high-quality  copy,  at  a  sal¬ 
ary  that's  a  joke,  for  readers  who  don’t  know 
good  writing  from  bad?  Longing  to  use  your  skill 
as  a  writer  and  editor  for  a  magazine  whose 
readers  expect  the  best?  Want  the  chance  to 
work  your  way  into  editorial  management  with  a 
publishing  firm  that  recognizes  and  rewards 
superior  talent?  Then  show  us-with  solid 
credentials  and  a  letter  proving  you're  a  pro  at 
choosing  words-that  you're  the  best  choice  for  a 
key  role  on  our  staff.  Box  4859,  Editor  &  Pub¬ 
lisher. 


GENERAL  ASSIGNMENT  REPORTER 
Very  successful  North  Florida  Weekly  News¬ 
paper  with  companion  shopper  needs  writer  for 
hard  news  and  features.  Experienced  only. 
Should  know  camera  and  darkroom.  Paste-up 
experience  helpful  but  not  necessary.  Great 
area  to  live  in.  great  working  conditions  in  well- 
equipped  plant.  Excellent  starting  salary.  We 
have  a  gorxl  product  now.  Don’t  apply  unless 
you  have  theability  and  perseverance  to  help  us 
make  it  better.  Send  resume  and  as  many  clips 
as  possible  to:  Publisher,  PO  Drawer  980, 
Chiefland  FL  32626. 


SPORTSWR  ITER — In  the  heart  of  SEC  country; 
strong  on  local  coverage.  Send  resume,  clips, 
tearsheets,  salary  requirements.  Box  4817, 
Editor  &  Publisher. 


SOUTHERN  medium  sized  daily  newspaper 
needs  experienced  editorial  writer.  Prefer  tradi¬ 
tional  and  conservative  orientation.  Reply  giv¬ 
ing  full  resume  to  Box  4832,  Editor  &  Pub¬ 
lisher. 


-  SPORTS  LEADER 

seeksanew  Jhe  Albuquerque  Tribune  is  seeking  Mr.  (or 
ing  and  lay-  Ms.)  Inside  who  can  make  pages  sparkle,  copy 
If  of  20  and  sing  and  help  mold  talented  writers  into  top- 
iblic.  Send  notch  department.  Title,  salary  (low  20s) 
;  4828,  Edi-  negotiable.  Resume,  samplesto  Managing  Edi¬ 
tor,  PO  Drawer  T,  Albuquerque  NM  87103. 


ikly  feature  SOPHISTICATED  WEEKLY  in  awesome  Jack- 
:  of  combin-  son  Hole  Wyoming  needs  a  new  editor  to  run 
nent  editor,  editorial  department.  Reporting  or  editing 
supervising  experience  required.  Must  be  willing  to  sacri- 
site  for  this  fice  big  city  pay  for  back  country  alternatives, 
■mont.  Mail  Call  Rip,  (307)  733-2430. 

■0,  Editor  &  _ 

TEXAS  GULF  COAST-Medium  sized  award- 

-  winning  daily  accepting  applications  for 

TER.  We  are  beginning  reporter,  investigative  reporter  and 
ing  for  some-  copyeditor.  Send  resume,  clips  and  salary  re- 
whowantsto  quirements  to  City  Editor  Bill  Spehn,  Port 
orningandis  Arthur  News.  PO  Box  789,  Port  Arthur  TX 
and  writing.  77640. 

II  daily  level.  _ 

irement.  Re-  WIRE  EDITOR.  We’re  looking  for  someone  with 
but  must  be  a  solid  news  background  to  edit  wire  copy  and 
Greeneville  do  front  page  and  inside  wire  page  makeup. 

I  37743.  Some  reporting,  too.  19,000  northwest  llli- 

-  nois,  6-day  daily.  Send  resume  and  clips  to: 

INALISM"  Saul  Shapiro,  the  Freeport  Journal-Standard, 
it  Marketing  PO  Box  330,  Freeport  IL  61032. 

98503.  _ _ _ 

- -  WANTED— Managing  Editor,  10,000  circula- 

isonmanag-  tion.  six-day,  afternoon  daily  with  Sunday 
pm  and  Sat-  morning,  fine  southern  New  Mexico  communi- 
he  a  learier  ty.  Must  be  good  leader,  handle  staff,  good  at 
layouts,  and  generally  good  news  person. 
Position  open  now.  If  you're  the  one,  the  money 
will  be  good.  Alamogordo  Daily  News.  PO  Box 
870,  Alamogordo  NM  88310.  Call  Aubrey 
Dunn,  (505)  437-7120. 

I:  looking  for  _ 

3  solid  years  ZONE  2  DAILY.  Pay  range  $25,000  -i- .  Must  be 
background,  astrongwordeditor,  have  a  knowledge  of  gener- 
upervision  of  al  graphics  and  have  strong  and  innovative 
ocal  copy  for  ideas  on  sports  sections  of  the  80’s.  Reply  to 
i.CityEditof,  Box  4851,  Editor  &  Publisher. 

5  N  Main  St, 

_  FREELANCE 

perience  on 

y  mid-sized,  FREELANCE  WRITERS  New  York  City  area  to 
I  an  accom-  ghost  write  non-fiction  books.  Competent  work- 

4760,  Editor  man  like  job  needed,  not  brilliance.  Some 

experience  preferred.  Samples  to  Box  4867, 

_  Editor  &  Publisher. 

r  and  aggres-  — 

ing  for  award  iqo  IPADS 

ity  paper  and  JUP  LCMUO 

Will  consider 

resume  and  PR/EDITORIAL  jobs  nationally.  Twice-a-month 
10  Box  4836  subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone.  Forest  Hills  NY  1 1375. 

EDITOR  &  PUBLISHER  for  October  2,  1982 


HELP  WANTED 


MARKETING 


ASSISTANT  MARKETING 
PROMOTION  MANAGER 
SAN  JUAN,  PUERTO  RICO.  47,500  largest 
circulation  English  language  newspaper  in 
Caribbean.  Business  and  financial  weekly  seek¬ 
ing  creative  individual  with  growth  potential. 
Must  have  demonstrated  ability  to  increase 
advertising  and  circulation  sales  through 
research,  good  ideas,  planning  and 
implementing  advertising  and  promotions, 
planning  of  strong  sales  presentations,  copy 
writing,  and  good  commuunications  skills, 
work  with  inside  artist  and  outside  agency. 
Strong  in  planning,  organization  follow-up. 
Must  ba  ambitious,  hard  working,  some  Span¬ 
ish  would  help,  willing  to  become  fluent,  ^nd 
resume  with  covering  letter  and  salary  history 
to:  Publisher.  CARIBBEAN  BUSINESS.  PO 
Box  6253.  Loiza  Street  Station.  San  Juan. 
Puerto  Rico  00914. 


EAP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


PHOTOGRAPHER 

AWARD-WINNING  WYOMING  weekly  seeks 
aggressive,  quality  conscious  reporter/ 
photographer.  Some  sports  experienced  pre¬ 
ferred.  Good  salary  and  benefits.  Send  resume 
and  clips  to  The  Douglas  Budget.  PO  Drawer 
109.  Douglas  WY  82633,  Attn:  John  Rider. 


HELP  WANTED 


PRODUCTION 


PRESSROOM  FOREMAN.  Need  take  charge 
individual  to  assume  full  responsibility  of  press 
and  camera  room  for  long  established  twice 
weekly  in  south  Texas.  Send  resume  and  salary 
requirements  to:  Robert  Swonke,  937  W  Hwy 
83.  Weslaco  TX  785%. 


PRODUCTION  MANAGER  tor  7-day,  47,000 
circulation  AM  in  Anchorage.  Alaska.  The  per¬ 
son  we  need  must  have  background  in  all  pro¬ 
duction  areas.  As  part  of  a  management  team, 
you  will  be  responsible  for  managing  over  80 
people  in  the  composing,  camera,  press  and 
mailroom  areas.  The  Anchorage  Daily  News  has 
more  than  tripled  its  circulation  and  advertising 
lineage  in  the  past  three  years.  Successful 
applicants  must  be  able  to  lead  a  dedicated 
group  of  young,  energetic  supervisors  and  anti¬ 
cipate  the  requirement  of  continued  dynamic 
growth.  If  you  qualify  call  or  write  Jerry  Grilly, 
General  Manager,  Anchorge  Daily  News.  Pouch 
6616,  Anchorage  AK  99502;  (907)  274- 


WE  ARE  SEEKING  a  self-motivated  Production 
Director  who  possesses  experience  in  pre¬ 
press.  press,  and  post-press  operations  to  work 
in  a  newspaper  environment  with  commercial 
quality  products.  Through  knowledge  of  web 
offset  and  process  color  is  essential  for  this 
position.  A  bachelor's  degree  in  a  printing- 
related  field  is  required.  Salary  is  com¬ 
mensurate  with  experience.  Please  send  us 
your  resume  and  salary  history  in  strict  confi¬ 
dence.  Reply  to  Box  4822.  Editor  &  Publisher, 
an  equal  opportunity  employer 


PRESSPERSON 

The  Delaware  County  (Pennsylvania)  Daily 
Times  in  suburban  Philadelphia  is  looking  for 
an  experienced  web  offset  pressperson  who  is 
interested  in  future  advancement  into  produc¬ 
tion  management.  Current  scale  is  $464  for 
night  work  that  includes  Saturdays.  Press  is 
Harris  1650.  Send  letter  and  resume  to  Donna 
Carey.  Daily  Times.  500  Mildred  Av.  Primus  PA 
19108.  Only  written  replies  please. 

- 1 

_ PRODUCTION _ i 

PRESSROOM  FOREMAN  needed  for  com¬ 
mercial-quality  products  in  a  newspaper 
environment.  Must  have  experience  in  all 
phases  of  web  offset  presses  and  process  color. 
Individual  must  be  well  organized  and  available 
to  work  evenings.  Must  possess  willingness  to 
relocate.  Send  resume  in  confidence  to  Box 
4824.  Editor  &  Publisher.  We  are  an  equal 
opportunity  employer. 

PRODUCTION  MANAGER 
Publishing/printing  firm  with  optimistic  out¬ 
look  needs  take  charge,  qualified  professional 
to  oversee  printing  operation.  Presently  a  1.5 
million  business;  should  be  a  2  million 
operation  and  can  do  it  with  the  right  person  in 
command.  Salary  range  $20,000-$24,500 
depending  on  experience.  Bonus  con¬ 
siderations.  Apply  with  cover  letter  and  resume 
to  Box  4861,  Editor  &  Publisher. 


PRODUCTION  COORDINATOR  with  minimum 
one-year  experience  in  process  color,  quality 
control,  and  web  offset  presses  is  needed  for 
newspaper  environment  with  emphasis  on  com- 
erical  quality.  Reports  to  Production  Director. 
Individual  must  possess  bachelor  degree  in 
printing  or  related  field.  Must  be  able  to  relate 
well  to  people!  We  need  a  highly  motivated 
person  with  a  willingness  to  relocate.  Send  your 
resume,  in  confidence,  to  us  at  Box  4823,  Edi¬ 
tor  &  Publisher. 

Equal  Opportunity  Employer 
M/F 


PRODUCTION  MANAGER 
THE  VILLAGE  VOICE 

This  position  calls  for  responsibility  for  all 
facets  of  newspaper  production;  it  is  important 
to  have  a  working  knowledge  of  front-end  sys¬ 
tems. 

It  is  not  necessary  to  be  #1  in  your  present 
position. 

There  is  a  future  with  this  large  multi¬ 
publication  newspaper-magazine  organization. 
Please  send  resume  to: 

Bill  Dwyer 
Village  Voice 
842  Broadway 
New  York  NY  10003 


POSITIONS  WANTED 


AWARD-WINNING 

SPORTSWRITER 

Back-to-back  national  award-winner,  recent 
New  York  State  AP  Sunday  feature  winner, 
seeks  move  to  metro  daily.  Horse  racing  a  spe¬ 
cialty,  but  have  solid  pro  background  and 
strong  desk  skills.  Box  4799,  Editor  &  Pub¬ 
lisher. 


AWARD-WINNING  sports  editor  of  small  town 
daily  seeks  advancement  to  medium  or  large 
daily  as  sports  copy  editor  or  slot  man.  Five 
years  experience,  proven  ability,  can  do  it  all. 
Any  Zone.  Box  4849,  Editor  &  Publisher. 


You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P’s 
Positions  Wanted  section! 


PRESSROOM 

COME  TO  FLORIDA 

Harris  V  15  A  Web  Head  Pressperson  desired. 
Top  pay,  benefits,  sunshine.  8  unit  newspapers 
and  mini  tabsand  magazines.  Mr.  Green,  (305) 
665-0170. 

without  supervision.  Minimum  2  years  advertis¬ 
ing  sales  experience.  Generous  starting  pay  and 
bonuses.  Car  furnished.  Write  in  care  of  Box 
4766,  Editor  &  Publisher. 

SALES 

REPRESENTATIVES 


Compugraphic  Corporation,  the  leader 
in  computerized  phototypesetting,  has 
several  openings  for  Sales  Representa¬ 
tives  throughout  the  United  States 

If  you  want  to  increase  your  earnings 
and  join  the  leader  in  the  industry,  call 
C.  Cole,  collect,  at  617-944-6555.  ext. 
3131. 

compugraphic' 

An  Equal  Opportunity  Employer 


POSITIONS 

WANTED 

ADMINISTRATIVE 


ATTORNEY,  with  private  and  public  sector 
background  in  media  law.  corporate  law  and 
litigation,  strong  academic  credentialsand  pro¬ 
fessional  journalistic  experience,  interested  in 
position  as  in-house  counsel  with  possible 
management  responsibilities.  (303)  830- 
2359,  after  6pm  (MDT). 

GENERAL  MANAGER  or  editor.  17  years  with 
15M  daily.  Top  quality.  Resume  tells  all.  Zones 
2,  3,  5.  Box  4855,  Editor  &  Publisher. 

_ ADVERTISING _ 

DEDICATED  and  aggressive  male  seeking 
advertising  manager  position  in  Zone  4-prefer 
Florida-2  years  retail  management.  3  years 
shopper  and  newspaper  experience.  383  hours 
business  and  office.  Box  4858.  Editor  &  Pub¬ 
lisher. 

_ CARTOONIST _ 

CART(X)NIST-Nationally  syndicated,  32.  with 
distinctive  style  and  sharp  ideas,  seeks  position 
on  daily.  Send  for  samples:  Box  4866,  Editor  & 
Publisher.  I 


NEW  YORKER,  sixers  experience  on  Southw¬ 
est  newspapers.  AP-honored  reporter.  VDT  edi¬ 
tor.  self-motivated,  proven  leader.  Seek 
position  on  newspaper  or  magazine  in  New  York 
City  area.  Bob  Guiliano,  900  E  Corsicana 
#221.  Athens  TX  75751. 


NEWS  EDITOR  OR 
COPY  DESK  CHIEF 

Skilled,  ei^rienced  professional  with  track 
record.  VDT  experience,  good  teacher,  meets 
deadlines,  produces  top  product.  (305)  322- 
6810  or  write  Box  4611.  Editor  &  Publisher. 


FEATURE  WRITER-Young.  perceptive,  award 
winner,  no  cliches,  sensitive  interviewer,  ^x 
4835,  Editor  &  Publisher. 

GENERAL  MANAGER/PUBLISHER  seeks 
position  with  small  daily  or  large  weekly.  Mel 
Remsburg,  640  Plumosa,  Vista  CA  92083; 
(714)  727-3422. 

HAVE  NOTEPAD.  WILL  TRAVEL 
Reporter /Copy  Editor,  26.  three  and  a  half  years 
ex^rience,  ready  to  leave  medium  daily  in 
Southern  (California.  Experienced  all  beats, 
copy  desk,  VDTs  and  photography.  Prefer  Zone 
9.  Box  4842,  Editor  &  Publisher. 

MATURE.  DEMANDING,  multifaceted  editor- 
victim  of  recession  and  tired  of  Wisconsin  win- 
ters-seeks  new  challenge.  South  or  West.  Jeff- 
coat.  Box  25.  tola  Wl  54945,  (715)  445- 
3115. 

NEWS  EXECUTIVE:  Now  directing  all  news  and 
editorial  operations  of  35.000-circulation  daily 
and  looking  for  a  greater  challenge.  Mature, 
demanding,  effective  newsroom  professional 
with  ideas  and  experience.  Box  4787.  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


AGGRESSIVE  REPORTER.  2  years  experience 
seeks  job,  in  Zone.  VDT.  layout  and  photo  skills. 
Top  references.  I.  Thompson.  725  E  14th. 
Eugene  OR  97401;  (503)  344-6560. 


AGGRESSIVE  MANAGER  with  proven  back¬ 
ground  in  all  phases  of  dailv.  weekly  and  shop¬ 
per  man^einent.  Prefer  Zone  4.  Box  4864, 
Editor  &  njblisher. 


EDITOR:  Dues  paid,  awards  won,  owners  lett¬ 
ing  ship  sink.  Pro.  Renaissance  man  seeks 
clullenge.  Box  47^,  Editor  &  Publisher. 


EDITORIAL  WRITER-Fiscal  conservative  but 
otherwise  moderate  to  liberal.  Mature  and  con¬ 
structive  but  toi^  and  provocative.  Interested 
in  metro  dailies  ^.000 circulation  and  up.  Box 
4831.  Editor  &  Publisher. 


EXPERIENCED  newsroom  manager,  city,  news 
and  sports  desks,  available  in  Zones  3  and  4. 
Good  leadership  (or  young  staff.  Box  4833, 
Editor  &  Publisher. 


EDITOR  of  30M  daily  ready  for  move  to  larger 
paper.  Young,  innovative,  community- 
,  oriented,  experienced  in  personnel  manage- 
mentandbudgeting.  ReplytoBox4837.  Editor 
&  Publisher. 


Sell  yourself... 

To  the  hundreds  of  editors, 
publishers,  cxh/ertising.  cir¬ 
culation.  and  production 
managers,  etc.  who  read 
E&P  every  week.  Tell  them 
obcxit  yourself  in  a  Positkxts 
Wanted  od  in  E&.P  Classi¬ 
fieds. 


REPORTER  AVAILABLE:  Know  iny  way  around 
agencies,  courts,  police.  Expertise  in  military 
affairs.  scieiKes.  industry.  Solid  urban  affairs 
background.  Write  in  plain  English.  Top  work 
habits,  integrity.  Kevin  Sherlock.  (213)  785- 
7217. 


RELIGION  EDITOR:  looking  for  work  with 
medium-sized  daily.  Several  years  experience 
with  national  religious  weekly  writing  news  stor¬ 
ies.  editing  manuscripts,  writing  editorials. 
Have  MA  in  journalism,  plenty  of  clips.  Stephen 
Hines,  20  Broadview  Av.  Asheville  NC  28803. 


TOP-NOTCH,  aggressive  young  reporter  with  2 
years  experience  on  small  semi-weeklies 
desires  move  to  daily,  preferably  near  or  in  met¬ 
ropolitan  area.  Any  Zone.  Experienced  in 
reporting,  editing,  layout,  photography  and 
VDT.  Box  4847,  Editor  &  Publisher. 


VERSATILE,  dependable  reporter/ 
photographer.  28,  with  six  years  daily 
experience,  seeks  general  assignment  position 
in  any  Zone.  VDT  skill.  Box  ^11.  Editor  & 
Publisher. 
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Shop  Talk  at  Thirty 


School  for  Third  World  reporting 


“Correspondents’  greatest  challenges 
these  days  come  in  places  we  can  hardly 
spell,”  says  veteran  reporter  Mort 
Rosenblum,  preparing  a  seminar  on  re¬ 
porting  from  developing  countries.  “Ma¬ 
jor  news  breaks  regularly  in  contexts  that 
baffle  not  only  the  reader  but  also  the 
correspondent  and  editor.” 

Rosenblum,  Associated  Press  special 
correspondent,  is  to  teach  a  course  on 
development  reporting  in  March  and 
April  at  the  University  of  Arizona  in  Tuc¬ 
son.  A  lO-day  segment  will  be  available 
for  professional  newspeople,  focusing  on 
the  problems  of  newsgathering,  com¬ 
munications,  interpretive  reporting  and 
logistics  in  the  Third  World. 

The  course,  believed  to  be  the  first  of 
its  kind,  is  partly  the  result  of  recent  de¬ 
bate  among  Western  news  executives  and 
Third  World  leaders  over  how  news  is 
reported. 

“People  who  criticize  our  reporting  of 
the  Third  World  make  some  telling 
points.”  Rosenblum  says.  “We  don’t 
seek  to  distort,  and  we  pay  more  attention 
to  developing  countries  than  most  critics 
realize.  But,  as  correspondents,  we  find  a 
dizzying  array  of  factors  make  this  type  of 
reporting  far  more  difficult  than  what 
most  of  us  have  known  before.” 

No  separate  standard  can  be  used  for 
covering  the  Third  World,  Rosenblum 
said,  but  correspondents  should  be  able 
to  evaluate  events  and  trends  from  the 
standpoint  of  unfamiliar  societies. 

“It’s  essentially  a  matter  of  cultural 
bridges,”  he  says.  “A  correspondent  has 
to  learn  how  to  see  things  from  the  view¬ 
point  of  the  people  he  is  writing  about  and 
then  carry  his  observations  across  a 
cultural  bridge  for  those  to  whom  he  is 
reporting.” 

Donald  W.  Carson,  head  of  the  UA 
Department  of  Journalism,  explains: 

“We  have  felt  U.S.  institutions  were 
deficient  in  going  beyond  the  stereotypes 
in  Third  World  nations,  particularly  those 
of  our  neighbors:  Mexico  and  Latin 
America.  We  want  our  students  to  be  able 
to  approach  foreign  reporting  with  sensi¬ 
tivity  and  understanding.  For  this,  you 
need  a  teacher  with  wide  experience  who 
understands  and  respects  foreign  cultures 
and  who  is  respected  worldwide  by  both 
newsmakers  and  news  reporters.  Mort 
Rosenblum’s  record  speaks  for  itself:  He 
is  one  of  the  world’s  premier  foreign  cor¬ 
respondents. 

Rosenblum,  39,  returned  to  the  AP  in 
January  after  two  years  as  editor  of  the 
International  Herald  Tribune  in  Paris.  He 
has  directed  AP  bureaus  in  Paris,  Buenos 
Aires,  Singapore,  Lagos  and  Kinshasa 
and  has  reported  from  more  than  100 
40 


countries.  His  book,  “Coups  and  Earth¬ 
quakes:  Reporting  the  World  for  Amer¬ 
ica,”  is  used  by  journalism  departments 
as  a  text. 

As  special  correspondent,  Rosenblum 
bases  in  Paris  and  divides  his  time  be¬ 
tween  major  breaking  news  and  back¬ 
ground  projects  on  key  issues.  Since 
January,  he  has  concentrated  on  the  Mid¬ 
dle  East,  but  he  spent  a  month  in  Argenti¬ 
na,  covering  the  Falklands  War,  and  is 
planning  an  extended  reporting  trip  to 
Southeast  Asia. 

“When  I  see  a  Doonesbury  cartoon  a- 
bout  Roland  Hedley  coming  back  from 
Chile  and  getting  sent  off  to  Lebanon  that 
night,  I  don’t  laugh,”  Rosenblum  says 
(laughing).  “It’s  too  close  to  home.” 

He  has  written  extensively  about  de¬ 
velopment  reporting  since  1976  when  he 
studied  the  subject  as  a  fellow  of  the 
Council  on  Foreign  Relations.  In  Paris, 
he  has  followed  the  media  debate  at  U- 
nesco  and  took  part  in  the  1981  Talloires, 
France,  meeting  which  established  a 
Western  position  on  the  issues. 

The  UA  journalism  department,  with  a 
1982  enrollment  of  450,  has  long  concen¬ 
trated  on  the  special  problems  of  report¬ 
ing  foreign  affairs.  It  conducted  five 
annual  symposiums  for  Latin  American 
journalists,  and  its  faculty  members  — 
each  with  at  least  10  years  newspaper 
experience  —  travel  widely. 

Rosenblum,  a  graduate  of  the  depart¬ 
ment,  is  visiting  professor. 

Abitibi-Price 
closes  a  mill 

Abitibi-Price  Inc.,  will  close  its  White 
River,  Ontario  sawmill  and  woodlands 
operation  in  mid-November  for  an  indefi¬ 
nite  period  of  time,  cutting  employment 
for  176  workers. 

Jack  Murdock,  Abitibi-Price  divisional 
manager,  said  the  company  tried  to 
negotiate  an  agreement  with  the  lumber 
and  sawmill  workers  Union  Local  2693  to 
continue  operations,  but  members  re¬ 
jected  it. 

The  company  indicated  it  would  keep 
the  mill  open  on  a  single  shift  if  the  work¬ 
ers  accept  wage  freezes.  Wages  would  be 
“increased  in  accordance  with  a  formula 
tied  to  lumber  prices  until  they  reached 
the  level  negotiated  throughout  the  indus¬ 
try  in  Ontario”  said  Murdock. 

Murdock  added  poor  market  condi¬ 
tions,  depressed  lumber  prices  and  a  low¬ 
er  number  of  housing  starts  in  Canada  and 
in  the  United  States  have  left  the  mill 
operating  at  a  loss.  He  would  not  specu¬ 
late  on  the  amount. 


“The  seminar  will  cover  such  practical 
aspects  as  dealing  with  telephones  that 
start  ringing  before  you  finish  dialing,” 
Rosenblum  said.  “Correspondents  in  de¬ 
veloping  countries  can  spend  up  to  70  per 
cent  of  their  time  on  logistics  —  visas, 
appointments,  changing  money  —  which 
leaves  little  time  for  reporting.  But  the 
emphasis  will  be  on  the  sort  of  sensitivity 
a  reporter  must  develop  to  operate 
efficiently  —  and  write  accurately  —  in 
a  society  with  few  familiar  touchstones. 

“As  correspondents,  we  will  never  be 
able  to  satisfy  Third  World  leaders  who 
want  us  to  avoid  embarrassing  and  dis¬ 
turbing  facts  and  issues.  But  those  lead¬ 
ers  who  ask  only  that  we  see  their  side  of 
things  more  sympathetically,  and  at  least 
understand  basic  contexts  before  analyz¬ 
ing  their  affairs,  make  a  good  point. 
That’s  what  we  will  attempt  to  deal  with 
in  the  course.” 

Mini-tab  comics 
printed  by  daily 

Glean  (N.Y.)  Times  Herald  printed  a 
full  color  comic  book  on  a  Goss  Urbanite 
Press. 


The  16-page,  full  color  “mini-tab”  (half 
the  size  of  a  standard  tabloid)  was  printed 
on  the  Times  Herald  presses  by  running 
half  a  web  through  five  units  and  splitting 
the  web  at  the  folder. 

Designed  as  a  non-profit  promotion  by 
the  Times  Herald  art  department,  with 
color  separations  done  in  the  composing 
room,  “Oily  Ann”  represents  the  com¬ 
bined  efforts  of  the  art  department  and 
composing  and  press  room  crews. 

14,000  copies  were  printed  on  50  lb. 
bond  with  binding  done  outside  the  plant. 
Virtually  a  local  best  seller,  this  comic 
history  of  Olean  is  being  retailed  in  local 
supermarkets,  book  stores,  newsstands, 
and  through  our  route  carriers. 

Net  proceeds  will  be  donated  to  the 
county  SPCA  building  fund. 


John  A.  Park  Jr. 
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STARNEWS.  that  is  .  . . 

The  Toronto  Star. 

Yes.  we’ve  got  a  different 

Lienee  and  travel,  on  ^naimes. 

entertainment  and  lifestyl  . .  • . 

Like  these  recent  offerings: 

“Will  Microelectronics  Lead  To  Leisure 

Utopia?  nnsufers  its  Critics” 

“Trade  Wars:  Japan  Ansufers 

••  xiBriots  Of  nf  Hero  Died  in  Anguish 
-Acid  Rain  Study  DissoWes  Objertons 
“Baihata  Mandteii  Was  Country  When 
Country  Wasn’t  Cool 
•The  isiamic  Regime  And  its  Liheiy 

Future" 

Get  on  our  AP/UPl  wire  “ 

without  cost  or  “L 

available  on -tf  published  basis. 

Write  or  call  today. 


SMMtEUlS 

MSC  IBS  (416)367^4« 


One  in  a  series  of  ads  promoting  newspapers.  If  you  want  to  participate  in 
this  effort,  call  or  write  Mac  Morris  at  the  Newspaper  Advertising  Bureau. 


Newspapers  are  the  largest  advertising  medium 
of  them  all.  By  far.  In  1981,  advertisers  invested 
$17.4  billion  in  newspapers— more  than  they  spent 
in  TV  or  magazines  or  radio  or  any  two  of  them 
combined. 


1980 

($  millions) 

Advertising  Volume 
1981  (Est.) 

($  millions) 

Increase 
($  millions) 

Newspapers 

$15,541 

$17,420 

$1,879 

Television 

11,366 

12,650 

1,284 

Radio 

3,702 

4,212 

510 

Magazines 

3,149 

3,533 

384 

Source:  McCann  Erickson 

That's  nice  for  us,  but  why  should  you  care? 

Well,  newspapers  are  Number  One  because  advertising  experts 
believe  they  work,  and  back  up  that  belief  with  more  hard  dollars 
than  they  spend  with  any  other  medium. 

Their  confidence  is  well  placed.  Sixty-two  million 
copies  of  newspapers  are  sold  on  the  average  day, 
and  almost  7  out  of  10  consumers  read  one.  And 
readership  is  highest  among  the  Upscales.. .  those 
with  higher  incomes,  more  education,  better  jobs, 
greater  appetites  for  life.  Translation:  people  who  buy. 

Learn  more  about  the  big  job  the  big  medium  can  do  for  you.  Write 
Mac  Morris,  vice  president,  national  sales.  Newspaper  Advertising 
Bureau,  485  Lexington  Avenue,  New  York,  N.Y.  10017, 

(212)  557-1865.  Or  call  your  local  newspaper  representative. 

This  message  is  sponsored  on 
behalf  of  the  newspaper  business  by 

Scripps-Howard  Newspapers 

1 100  CENTRAL  TRUST  TOWER.  CINCINNATI,  OHIO  45202 

Newspapers.  Number  One  fora  lot  of  good  reasons 
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